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Completely Covers The Field 


| meets every demand for garden hose —you can sell and 
| 


sfy every customer with one of these three big brands. 


t 
[his, together with the faet that you can buy to. better 


ntage when you concentrate on one line, makes the 
B-\W-H the most direct line to profits for 1918. 


BULL DOG MILO GOOD LUCK 


The World's Standard Moulded-corrugated 


1) (¢ \1 ( | ¢ 
Phe famous Boston Nozzle and B-W-H Fittings meet every 


requirement for accessories. 


BOSTON WOVEN HOsE & RUBBER COMPANY 


BOSTON MASS. 
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Table of Contents, Page 43 Index to Advertisers, Page 130 
Situation and Help Wanted and Business Opportunities, Pages 128-129 
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also in the December issues of other leading publications. 
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DEXTER “DOUBLE TUB” 


For GASOLINE ENGINE or ELECTRIC MOTOR 
COMPLETE POWER WASHING GEARING IN TWO TUBS 


“CUTS WASHING TIME IN TWO”’ 


With this machine, soiled clothes are routed right through without delay from the 
hamper to the line—are washed through two waters, rinsed and blued in one-two-three 
order. The swinging power wringer carries the garments forward from one operation 
to another—delivers them in the tub just ahead nicely wrung for the next step in the 
washing process. 


With the Dexter Double Tub it is possible to wash in two tubs, rinse and wring—all at the 
same time. This machine does the weekly washing for a family of six in an hour and a quarter. 
It cleans the clothes thoroughly without boiling or hand rubbing—is so simple and substantial in 
design that it will wear for many years—so easy to understand that any child can operate it with- 
out danger or difficulty. 


SOME SUPERIOR FEATURES SHOWN ON DEXTER WASHERS 
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BENCH—Legs and sills are made of one piece 
heavy channel steel, trussed and braced with 
steel bars. 

TUBS—Selected Florida Cypress—a natural 
water wood, rich in preserving oils—defies time 
and dampness—cleans easier than any metal tub 
and holds heat in the water much longer. 

WRINGERS—Five year quality rolls—equipped 
with improved safety release—swings to operate 


ALBANY, TOLEDO AND PEORIA 


between any of the tubs—instantly reversible in 
any position. 

SHAFTING—Cold rolled steel %” diameter— 
principal bearings fitted with bronze bushings. 

MOTORS—Emerson 4% HP. with waterproof 
case and special windings for heavy duty. 

FINISH—Mechanism in aluminum—bench in 
royal blue enamel—tubs in natural color with 
three coats waterproof varnish 


Write today for detailed information and exclusive agency proposition 


THE DEXTER CO., Fairfield, lowa 
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WALWORTH 
MFG. CQ. 


~ WALWORTH 
si LLSON 
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BALL RACE 


SHOWING BALL 
IN FACE OF BAR 


6 Solid Whole 
Parts Only 


STEEL SHELL HANDLE 
INTERNALLY SUPPORTED 


No Waste 


Our country asks us to be saving, not only 
in the food that we eat, but also in the ma- 
terials that we use for both manufacturing 
and shipping purposes—no waste is the cry. 


Some concerns still pack their wrenches in 
fancy lock corner boxes. This may add to 
the appearance, but it also adds to the cost. 
The cheapest package of this kind put up 
costs about 5% of the total. 


The plain Coes Wrench package, shown 
below, costs about 1% of the total. But it 
gets Coes Wrenches to you in first class con- 
dition—and that’s all that’s necessary. It 
actually saves about 4% of the total and this 
“difference” we put into the wrench. 


Wealso save in materials—use only 6 solid 
whole parts in the entire construction of the 
Coes Steel-Handlé Wrench. This saving all 
goes to make up the 30% increased quality 
and strength that every dealer and user gets 
in Coes Wrenches. This increased quality 
and extra value you give to your customers. 
It all goes to help make sales. 


Which counts most—actual sales that 
mean more money to you, or a fancy pack- 
age that the customer may, or may not, even 
see when you unpack and display the tools— 
not the package? 


Ask your nearest Jobber to supply you. Is Plain 


COES WRENCH COMPANY 


Established 1841 in Worcester, Mass., U.S. A. 


Agents: J. C. McCARTY & CO., 29 Murray St.; JOHN H. GRAHAM & CO., 113 Chambers St., N. Y. 
FENWICK FRERES, 8 Rue de Rocroy, Paris, France 
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ELLING hardware is an 

old and influential trade, 
important in its effect on all 
communities, complicated in 
its internal workings, vast in 
its total business and fascinat- 
ing in its opportunities. 


To the men who look upon 
hardware selling as more than 
a matter of handing out goods 
at fixed prices, to persons who 
know what they want, this 
trade offers, in many lines, 
possibilities as yet unthought 
of. 





With new goods being brought 

into the field, with dealers de- 
veloping new selling 
stunts and with markets 
constantly enlarging, who 
can say where it will lead 
us? 


Who can ignore these 
advances? He who can 
see even a step in ad- 
vance has built that step 
into his success. 
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Now, how may.a dealer keep abreast of progress in this vast trade—how may 
he obtain knowledge of goods, methods and campaigns and adapt them all 
to his profit >> 


Or how may the manufacturer feel the pulse of the hardware trade? Where 
may he see the reflection of tendencies and movements among the men whose 
business supports his own? 


The solution must be in a central clearing house for trade knowledge and 
ideas, as comprehensive as the field it represents and up-to-the-minute in 
promptness. 


That clearing house is HARDWARE AGE. 


In it men find the newest in their trade. Conditions are described, nev 
methods are analyzed and practical tendencies encouraged. 


Here each of its 17,000 wholesale and retail readers finds a practically com- 
plete digest of all that is important in the hardware trade. 


And here the hardware manufacturer may reach 17,000 live merchants and 
jobbers if he have a line worthy of merit. 


No matter whether you are a dealer or manufacturer you will find in 


HARDWARE AGE much that is of value in your day's work. 
HARDWARE AGE is a big constructive force in its field—men who read it 


with an earnest desire to SEE may discern in its editorial and advertising 
pages the approach of each important new phase of hardware merchandising. 


Hardware Age 


259 West 30% Street, New York City 
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The Stewart Handy Worker 


FOR THE FARM, SHOP, GARAGE AND HOME 





The 
Six- In-One 
Weight: 


Tool ‘ 
pounds net. 


Comprises a two- — nll 7 
speed drill press, 
grinding outfit, 4 
powerful vise and Price: 
pipe vise, heavy Complete with 
anvil, metal cutter all tools, grind- 
and a sturdy three- ing wheel and 
speed machine with eu attach ments 
clamp spindle for shown. 
attaching and oper- 


ating emery wheels, 4 
scratch brushes, —_ : .00 
buffing wheels, etc. ” 


f. o. b. 
Chicago 





GRINDING 
Teol and knife sharpening; axe, scythe and sickle grind- Vise jaws are 4 inches wide and faced with steel. They 


ing; grinding meme eae farm implement open up to 4% inches and are operated by hand wheel. 








reopen a vt a 


Square shank drills fit into a socket in upper spindle. Work sd spec esign v 
is fed to the drill by turning hand wheel as illustrated. oe oe A allies — 


The Stewart Handy Worker is one of the most useful and best selling 
devices we have ever placed on the market. The field for its sale is almost unlimited 
and dealers that stock and display the Handy Worker are well repaid in profits. 


Chicago Flexible Shaft Company 


606 North La Salle Street, Chicago, U. S. A. New York Branch: 16 and 18 Reade St. 
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(fms The Huge Ialking Point 
a of B &S Tools is 


QUALITY: 


OT quality in the 
broad sense in 
which it is so often 
used, but a definite, de- 
finable quality—a qual- 
itythat extendsto every 
part of every tool bear- 
ing the B&S trademark. 


They are accurate to such 
a degree that they are con- 
sidered standards, reliable 
to a degree that has earned 
for them the endorsement 
of the world, adaptable to 
even the most adverse shop 
conditions, while their fine 
appearance alone instantly 
appeals to every mechanic. 


The world-preferred 


Brown & Sharpe 
Machinists’ Tools 


are tools of quality in every sense of the 
word, and their enviable reputation in the 
mechanical world has been earned by over 
half a century of concentrated effort to 
produce accurate, dependable, quality tools. 











VE ool fou Sigel Be it to associate your name and your 
machinists’ tools in general cause it pays toa y y 


and B&S Tools in particular. ’’ store with quality products, it pays to have a 
liberal showing of B & S Tools. 


BROWN & SHARPE MFG. CO. 


PROVIDENCE, R. I., U.S. A. 


A stock of our tools is carried at our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, Ill. 
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The Sermon of TRI MO im is palek oat 


Its text is Value. 
Its morals are Economy, Strength, Durability. 
Its summing up is Work Made Easy. 


The story of the discouraged mechanic and the rusty pipe 
has become a fable. 
Sample our commercial religion and be convinced. 


NUT WITH bs NUT GUARDS 


WITH FLAT-LINK OR CABLE CHAIN 
TRIMO CHAIN WRENCH 


TRIMO MONKEY WRENCH 


Send for Catalog 133 


Made by 


TRIMONT MFG. COMPANY 


55 Amory Street -:- ROXBURY (BOSTON), MASS. 
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One tool from the 
“Complete” Pipe 
Tool Line— 
Made by 


Greenfield Tapand 


Die Corporation 
Greenfield, Mass.. U. S. A. 
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The Files They 
Know About 


MEMBER, there is this advan- 
Re in selling files that have made 
a reputation in actual service: your 
selling effort and expense is reduced to a 


more profitable basis. Sales are made 
easier and more satisfactory all around. 


NICHOLSON FILES sell on their repu- 
tation. They are known, trusted, tested, 

* approved. For over fifty years they have 
stood the demands of service. Their sharp, 
keen-cutting teeth produce a better grade 
of finished work than any other file,—and 
we can prove it. 


Read “File Filosophy,” a fifty years’ edu- 
cation on files in an hour. Your written 
wish brings it. 


NICHOLSON FILE CO. 


PROVIDENCE, R. 1, U.S. A. 


YiYyfYpyyyy)) 
YL 


NICHOL/O 
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Taps “Dies 


In all mechanical work, 
in machine shops, black- 
smith shops, garages. 
repair shops, etc., taps 
and dies are required for 
threading nuts and bolts 
and for thousands of 
special threading jobs. 


Mechanics, blacksmiths, garages and repair 
men are among your best customers. Please 
them! Cater to them! Sell them the best of 
everything—screw cutting tools included—and 
hold their trade! 


The trade mark G. T. D. is being standardized 
and dealers who sell G.T.D. products will not 
only get the benefit of our advertising to millions,. 
but they will cash in on the accumulated prestige 
for the famous G. T. D. brands. 


Greenfield Tap & Die Corpn. 


GREENFIELD, MASS. 
NEW YORK, 28 Warren St. CHICAGO, 13 So. Clinton St. 


LONDON, 149 Queen Victoria St. 
Canadian Factory, Wells Brothers Co. of Canada, Ltd.,—Galt, Ontario 
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Why You Should Buy ATKINS SAWS 


Because they draw crowds like the one shown above. 


Because Atkins advertising and personal letter service to 


carpenters attracts and holds customers who buy not only 
Saws, but Tools, Stoves and other things. 


Because the profit derived from selling them lies not only 


in money, but in the selling of Silver Steel Saw satisfac- 
tion; and chiefly j 


Because the Quality of every Atkins Saw is in keeping 
with the high standards of your store. 


These are the reasons. All that’s necessary is for you to 


stock ATKINS SAWS and then to request our helps. 
We'll draw the crowds. 


Send for “ POINTERS” 


E. C. ATKINS & CO., Inc. 


Established 1857 
The Silver.Steel Saw People 
Home Office and Factory, Indianapolis, Ind. Canadian Factory, Hamilton, Ont. 


Branches carrying complete stocks in all large distributing centers, as follows: 
Atlanta Minneapolis San Francisco Vancouver, B. C 


Chicago New Orleans Seattle Sydney, N. S. Ww. 
Memphis New York City Portland, Ore. Paris, France 


John Shaw & Sons Wolverhampton Ltd., Wolverhampton, England, Agents for Great Britain 
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Do you realize the extent of the ravages of 
rust ? 


23% of the iron and steel of this country suc- 
a rt t- Dy f. cumbs to rust each year! 
US (ote) Place your products beyond the reach of this 


waste and with one stroke you have strength- 


b / M i ened tremendously your selling position. 
roltlg - Consider how your customers would “come 


back”’ and advertise your product broadcast if 


agevel tla 4 you saved them this 23% rust ruin! 
7 


A chemical treatment that rust-proofs any form of iron 
or steel; 


2 Unlike galvanizing, there is no surface coat to peel off 
S$ i mea eS Has the rich, flat-back finish used on ornamental iron; 
1 Does not impair bolt or nut threads, or the temper or 


resiliency of tools, springs, etc 


» 
Fur Gives long life to wire screens, fencing, trellises, etc.; 
Water and gas piping “processed” both inside and out 


Wrenches, chains, pumps, radiators, hinges, hooks, 


bolts, locks, scales, and all manner of iron and steel 
n eq Itchy hardware efficiently treated. 
2 


PARKER RUST-PROOF COMPANY 


OF AMERICA 
DETROIT MICH. 
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Never Ending 
Sales Opportunity 


What line can offer the unending sales 


chances presented by a complete line of wire 


TN 


goods? 


In and about the house screw hooks, screw 
eyes, gate hooks, screw rings, coat hooks, 
hangers, hammock hooks, etc., are in con- 


stant demand. 


Specialties, such as broilers, toasters, dish 
drainers, fry baskets, etc., and boy scout uten- 
sil holders, garden wicket fences and hundreds 
of others all give the dealer chance after 


chance to make profitable sales. 


Send for catalog or ask your jobber for one. 























Reduced cut 


The Parker Wire Goods Go. 


Worcester, Mass. 
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“Yes,He Bought a Hay Rope 
Three Years Ago-He’s Been 
a Customer Ever Since” 


This is not an isolated case. It has occurred in the experience of 
every Plymouth dealer more than once. The first purchase may have 
been a hay: rope or it may have been any one of the hundreds of y 
Plymouth. products, binder twine, drilling cable, tow lines, tent rope. 
Every kind of 












Plymouth Rope 


is of the same high grade. It all makes friends. The man who has 
once used Plymouth will demand it again, and he will remember that 
he got a very satisfactory rope at your store when he is in the market 
for nails, for hinges or a new buggy. 







There are many possibilities connected with every sale of Plymouth 
Rope. 





Just how you can increase your rope sales is told in our dealers’ 
booklet. Do you want one? 





PLYMOUTH CORDAGE COMPANY 
North Plymouth, Mass. Welland, Canada 
DISTRIBUTORS IN ALL LARGE CITIES 
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“CLINTON” Electrically-Welded Folding Trellis Rates te fT Ysa 
D la ht 









































OU can make these Clinton specialties move “like “CLINTON” 
Electrically -Welded 


hot cakes”-—just show them—your trade will do Tne Gaaed 


the rest. 
The name “Clinton” means quality —Clinton Wire Cloth, Clinton 


Pompeiian Bronze Screen Cloth, Clinton Silver Finish Poultry Netting 
—every item in the Clinton line is the best that can be made. 
SEND FOR CLINTON CATALOG 
































ae 
% . E Bae lded 
i . CLINTON” Poultry Nettin lectrically-Welde 
ia oe me ,  SUVER Sees Guaeiealians Alaa +n Folding Plant Support 
“CLINTON BRAND-GALVANIZED BEFORE WOVEN 


Clinton Wire Cloth Company, Clinton, Mass. 
BOSTON NEW YORK CHICAGO 
First Weavers of Wire by Power in the World 
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Not a catch-trap for dirt and . 
disease germs—but a sanitary | 
shoe cleaner that puts a stop to { 


tracked-up floors. 


The McKINNEY Steel Door Mat 
Appeals to the Housewife 





MUD, snow and ice tracked indoors and ground into rugs and 
polished floors is as unsanitary as it is unsightly. 





Certainly any article that will catch this dirt and keep it outdoors 
where it belongs will appeal strongly to the housewife 





The McKINNEY Steel Door Mat scrapes mud and snow-covered 
shoes clean—always. Most door mats become so clogged with mud 
and dirt as to render them utterly useless in a very short time, but 
the McKINNEY Mat is practically self-cleaning 





By reason of the open mesh construction of this steel door mat, 
the dirt falls through to the porch floor where it can be easily 
swept away as accumulated. 









A display of McKINNEY Steel Door Mats at the right time will 
stimulate sales. Let us tell you how to get your share of this 
profitable business. Ask for details of our co-operative plan. 


McKINNEY MFG. CO. 


Makers of Hardware 
PITTSBURGH 
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The Biggest Season Ever 


Early orders indicate a tremendous demand for Barney & Berry skates all along the line, 
with hardware dealers everywhere preparing to get their share of the trade that is being im- 
pelled by the advertising campaign in magazines of national circulation. We look for the big- 


gest season ever. 


Dealers who have seen our 1917-1918 line are universally enthusiastic about it. Among the 
more than forty styles of skates it includes are the newly designed, closed-end blade hockey 
and rocker patterns, made up in various fastenings. 


8722—Popular Screw-on Hockey Skate. 
Blades of Alloy Steel, Hardened. Latest 
design, fine crosswise finish. Full nickel 
plated and buffed. Retail at $2.50. 


B662—Superior Detachable Hockey Skate. 
Latest design blade of Chrome Nickel 
Steel, special temper, lengthwise finish. 
Finely nickel plated. Retail at $3.00. 


8633—Improved Canadian Pattern. High- 
est quality and finish. Edges beveled. 
Substantial post construction. Blades 
warranted hardest produced. Retail at 
$8.00. 


No. 098—For the International Style of 
Figure Skating. Splayed blades of Gen- 
uine Welded Tool Steel. Ornamented 
tops. Highest finish throughout. Retail 
at $12.00. 


Every number in the line is strictly up to the high 
Barney & Berry standard in quality and finish. Despite 
the high price of steel and nickel, nothing has been sac- 
rificed which makes for quality and value. 


Barney & Berry quality has “stayed put” through 
more than fifty years of skate making. When father 
was a boy Barney & Berry skates had the call, and 
today they are recognized by skate experts and skaters 
in general wherever water freezes as a line of indisput- 
able beauty, correct in design and supreme in quality. 


Show Barney & Berry skates in your window. It 
will tell folks that you are anxious to serve them with 
the best in skates. They are looking for the Barney & 
Berry dealer these days. Youcanbe IT. If you haven't 
already ordered your B & B’s GET BUSY. 


BARNEY & BERRY, Inc. 


193 Broad Street, SPRINGFIELD, MASS. 








SPECIAL NOTICE 


This company is equipped to turn out special cold rolled steel 
products for the trade. All such operations as blanking out, form- 
ing, embossing, grinding, tempering, polishing and plating can be 
performed up to 8 x 14 inches in size. 


Outside hardening can be accommodated on articles of size and 
weight which can be handled by one man. 
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| THE BassicK COMPANY 
[JNIVERSAL (ASTER & |KounDRY Works 




































ANNOUNCEMENT TO THE TRADE: 


WE BEG TO ANNOUNCE THAT 
WE HAVE DISCONTINUED THE 
NEWARK, N. J., OFFICES OF THE 
UNIVERSAL CASTER & FOUNDRY 
WORKS, AND OUR GENERAL 
OFFICES WILL HEREAFTER BE 
‘ LOCATED AT BRIDGEPORT, CONN. 
ORDERS AND CORRESPONDENCE 





SHOULD, THEREFORE, BE 
ADDRESSED TO OUR GENERAL 





OFFICES. 


THE BASSICK COMPANY 


UNIVERSAL CASTER & FOUNDRY 
WORKS 




















iol 











WORKS AT 
NEWARK, N. J. 
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Wire Cloth—All Varieties 


Excelsior Poultry and Rabbit 
Fence, Galvanized Before 
Weaving 


Excelsior Brand Poultry Net- 
ting, Galvanized Either Be- 


fore or After Weaving 


A Reliable Brand to Sell 


The dealer who handles Excelsior Poultry and Rabbit Fence, 
Poultry Netting and Wire Cloth will win customers and hold them. 

These three much demanded products have always borne a good 
reputation, because we have always seen to it that not a roll of one 
of them was ever shipped out that did not first measure up to our 
strict quality standard. 

The wire is strong, the weaving is perfect, the mesh is even, the 
finish is excellent. 

Each brand is made rust-proof by a special galvanizing process 
that has been thoroughly tested in actual service. 

If you don’t sell Excelsior Brand—try it—you’ll find it exactly 
as represented. 


Please order through your Jobber. 


Wright Wire Company 


Worcester Massachusetts 
Boston New York Philadelphia Chicago San Francisco 
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Wickwire Cortland 
Brothers Diu Veale 
Inc. 












There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, ete. 
in short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allewed to pass. Ask your jobber for prices. 
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cA Girt for her dainty table—what more sure of 
delighted appreciation! You can give her a chest 
containing a complete service of COMMUNITY 
.PLaTe at prices from *50 to *300. Or special 
pieces for occastons—or a set of teaspoons, for in- 
stance, *6 the dozen. At your service for 50 years. 





Tbe Vogue of COMMUNITY PLATE 


ee 2 E 
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cA Few Distinguished Patrons of COMMUNITY 
Pirate: Duchess of Rutland, Countess Cadogan, 
Mrs. Reginald Vanderbilt, Mrs. Honoré Palmer, 
Lady Randolph Churchill, A(rs. F. C. Havemeyer, 
Mrs. O. H. P. Belmont, Duchess of Marlborough. 
Onerpa Community, Ltd. 
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This advertisement will appear in the leading magazines this fall and is 
part of our big fall advertising campaign. 
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Up-to-date System for Retail Stores 


Electrically Operated National 
Cash Register 


Great labor-saving machine for retail 
merchants. 


It does 15 things in three seconds. 
It does quickly what clerks can’t do. 
Tells which clerk sells the most goods. 


Advertises your goods direct to your 
customers. 





The New N. C. R. Credit File 


Cuts out all bookkeeping of cus- 
tomers’ accounts. 

No customers’ ledger, blotter or day- 
book. 

Every customer’s account balanced to 
the minute. 

Complete record with one writing. 

Saves time and work for clerks. , 


Customers like it; it saves their time. 


Prosperity is iicreasing. Freight congestion is growing greater. Hence don’t delay. 
Order now and get the profits which our system will make for you. 


It more than pays for itself out of the money it saves. Sold on small monthly payments. 


Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 














To Dept. 141, A 
National Cash Register Co., Dayton, 0. 


Please send me full particulars of 
your latest model cash register 
and the new N. C. R. credit file. 


Getthe benefit of these prosperoustimes. 


Business____ alae ies 4 


Address_ Se 


Cut out this coupon and mail it today 


STE A SSS IT SLES A aD 
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To All 


Manufacturers 
Agents 


For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 


will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 


Hardware Age 


239 West 39th Street 
New York 
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Selll Them 
by the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits. are the only bits that are 
not dependent on a center or a level to 

ide them. They cut from the outer rim. 

e entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, 
leaving a smooth hole and clean, polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 











TORRINGTON, CONN., U.S. A. 











Seta of 9, 11, 17 bites are fur- 
nished in compact cases fer 
the convenience of the user 


THE PROGRESSIVE MANUFACTURING CO. 














Look fon the Name 
a 











DOOR HANGERS 








years of progressive manufacturing endeavor—has w 







Track, Etc. 
It has become a quality mark which is recognized 







Hangers. 






Pumps, Hay Tools and Door Hangers, appearing, as it 






name in a way that it “sticks” in the minds of 
for MYERS because of this and because they 






Myers Dealer? If not, write us. 





Manufacturers of 


PUMPS—HAY TOOLS—DOOR 
Ashland, 












ON PUMPS, HAY TOOLS AND . 





You will find that this old trade name MYERS—established through many 


ormed its way into the 


confidence of dealers and consumers everywhere because it has long stood 
for high class construction in Hand, Windmill and Power Pumps, Hay 
and Grain Unloading Tools, Stayon and Tubular Door Hangers and 


as a guarantee of Better 


Water Facilities, Easier and Quicker Unloading of Hay and Grain, and “Stayon 
the Track” Sliding Doors, for users of Myers Pumps, Hay Tools and Door 


Myers dealers accordingly realize that this name has a big trade value in it for 
them, and that the Myers Advertising Slogan, “Take Off Your Hat to the Myers” 


has, in Farm and Trade 


Journals for many years past, has familiarized the general public with this 


consumers who now ask 
know that this name can 


be relied upon as a mark of “full value for their money.” Are you a 


F. E. MYERS & BRO. 


HANGERS 
Ohio 
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GreatGuns! 
What a Mess 


Just what every car owner is trying to get away from. 
Just as sure as he needs an oil can for his oil he must 
have a grease gun for his grease. 


Here they are: 


ee The Rose 
Grease Guns 


Rose Shop Gun 241% x 14, List $3.50 each 
Rose Auto Gun 12% x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 

Because—they are Self-Loading, Clean, Quick and Service 
able. Made from heavy steel, are indestructible and fill by 
suction like a syringe. 

FOR SALE BY MOST JOBBERS 

lf your jobber don’t handle them send us his name and we 
will send you samples of the Rose Grease Guns postpaid at 
the regular dealer's prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 
The New Clean Way—The Rose Way ROSE PUMPS GREASE GUNS AND FAN BELTS 


























,l Guarantee that our 
Metal Ceilings 
Metal Shingles 
Galvanized Roofing 

are Fireproof 
Lightning-Proof 
d ‘‘Long-Lifed”’ 


‘MtrcoR” 
SALESMAN | 


If This is Correct 
Iam money ahead 
by using them on [Fm 3 
my mulidings. ‘CONSUMER 


Milwaukeckeorrugating Co 


MLL ws AUKEE, WISCONSIN 
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More Profit 


Because of 


Less Sales Expense 








“Anchor Brand” Wringers 


They are their own silent salesman 
—because they look their quality 


Lovell Manufacturing Company, Erie, Pa. 


The World’s Largest Manufacturers of Clothes Wringers 




















‘‘As easy to grind 
As a watch to wind” 


No other freezer has features that make it so easy to 
sell. 


It makes the smoothest possible ice cream like the 
“French Pot’ method in only three minutes. 
The gears are all enclosed in ball-like frame. The cans are 


tall and slim. The dasher scrapes the can clean without depend- 
ing on the pressure of the cream. 


Nearly 50 years of quality and popularity are behind the 
PEERLESS Freezer. Order now from your jobber. Prices are 
right. 


The Peerless Freezer Company 


Winchendon, Massachusetts 
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ENAMELED WARE 
TUMBLERS 


White & White 


...-34x3%—¥% qt 
3% x3%—% qt 


THE VOLLRATH CO., Sheboygan, Wis. 


TORONTO 
CHICAGO W. E. Bulmer NEW YORK 
167 W. Lake St 32 Front St., W. 121-3-5 W. 17th & 











“BRIGHTEST LIGHT 
LONGEST LIFE”’ 


FLASHLIGHTS 
AND BATTERIES 





Include Novo Flashlights 


and Novo Batteries 


in your list for the coming season’s merchandise 
REASONS: 


Their high quality means Satisfied Customers. 

Our Iron-Clad Guarantee relieves you of responsi- 
bility. 

Ow Liberal Selling Plan means Extra Profits for 


Write for Catalogues. 
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< Prett Detey Ammunition? 


BECAUSE—"- It is made of the finest materials that science and money can produce. 


2. Peters methods of manufacture are unique in thoroughness and efficiency. 





3. Peters standards are higher than most manufacturers think possible of attainment. 


4. You can secure in the ® brand many important features not found in any other line— 


such as Semi-Smokeless Powder in Rifle and Revolver Cartridges at the same price as 
common black powder goods; the “steel where steel belongs” feature in smokeless 
shotgun shells. Gun wads, shot, primers, and other components made in the Peters 
plant for the exact use intended—insuring perfect co-ordination in the finished product 
—and many other improvements designed to give greater efficiency and absolute 
uniformity. 


RESULT:—Muty that can be always depended upon to produce results, and produce them with 


a deadly regularity and precision that can only be found in a perfect shell or cartridge. 


Be sure to specify the ® brand. 


Scores of wholesale and retail distributors have made greater sales and greater profits 
after putting in Peters ammunition—and this will be your experience, too. 





THE PETERS CARTRIDGE COMPANY, Cincinnati, 0. 


BRANCHES—NEW YORK: 60-62 Warren Street SAN FRANCISCO: 585.587 Howard Street 


| 
In Your 1918 Ammunition Order 
| 
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GENUINE 


‘PHILADELPHIA’ 


LAWN MOWERS 


established a standard of excellence 
in 1869 (ever since rao, and 
NEVER EQUALLED 


Reasons 
Only lawn mowers with VANAD- 
IUM Crucible steel blades. The 
bearings have the GREATEST 
DIAMETER and LENGTH with 
RIFLE BARREL accuracy. 





The cylinder rings and ends are of 7“? 
MALLEABLE IRON, The adjust- Inga’ Philadelphia’ roller ‘peartngs 
ing screws are CASE HARDENED. are superior Le... style ball 
Workmanship, the BEST obtainable. » 
Styles “Graham” and “A,” Handles and rollers straight grained hard ASH and MAPLE. 
All steel Proqtically Every other detail in keeping with our standards. 


That is why discriminating trade and buying public patronize Dealers selling 
GENUINE PHILADELPHIA Lawn Mowers. 
22 Styles Hand—6 Horse and 3 Motor Mowers to meet all requirements 


STYLES 
“GRAHAM” All Steel 10” Wheels 4 Blades 
“6A” or or ” “ 


“EB? Removable Box Caps 10” Wheels 4 
“KK” Plain or Roller Bearing 10” Wheels 5 


“ALL DAY” 10” Wheels 4 
“UNIVERSITY” i 4 
“INDEPENDENCE” 9” : + 
“OVERBROOK” re 4 


“EAGLE” Flexible Frame Horse Mower 
The HIGHEST GRADE, most efficient, dur- 
able and dependable Lawn Mowers Manufactured. 


Style “INDEPEN I ad 
Style “E” Removable Box Caps SEND FOR CATALOGUE = “Roller — 


THE PHILADELPHIA LAWN MOWER Co. 


31st and Chestnut Streets Philadelphia, Pa., U. S. A. 
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CORCOSTOVE PIPE ) 


REG U-S-PAT- OFF: 
is made from Even Colored, Polished, Planished or Galvani.cd 


Steel Sheets, in all gauges and in 4” to 7” diameters. 


Six style locks to choose from, all simple, strong and capable 
of making a perfectly rigid joint. 
Corco Stove Pipe is shipped in steel casks with wood heads 
that save a joint on every package. With paper wrapped 
or wood crated pipe the outside joint is 
Madelike this usually battered and rusted when delivered 
and must be thrown away. 
Corco Pipe, in the steel drum, comes to 
The Corco Stove Pipe you with the outside joint in the same good 
booklet, showing all Condition as the inside sections. Makes 
style locks, will be c 
mailed on request. handling and storage easy. Can be used 
over again. 


Whitaker -Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. Members of National 


Association of Sheet and 
Branch Offices and Warehouses Tin Plate Manufacturers. 


New York Philadelphia Chicago St. Louis Shi li | hi 
Kansas City Chattanooga Richmond Ip ] t 1s 





SIC OPEN HEARTH 


Have not yet been 
Surpassed in their 
Uniformly Good Qualities 


INLAND STEEL COMPANY 
First National Bank Bld¢.Chicago. 


Works, Indiana Harbor, Ind. and Chicago Heights, Hil. 
Branch Offices. ST.LOUIS-ST.PAU L-MILWAUKEE- DENVER-DALLAS. 
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= 
~ AmeERICAN 
ScREW 
Company 





— Greatest ; 
WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS : 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 

















The last word in 


WOOD SCREWS 


Full Length Full Strength 


é . . 
Does Delivery mean anything to you? 
us your inquiries,”’ 


Brass : : a | ' =f 
and 


If so, send 
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Facts On Galvanoid 


Galvanoid 





is heavily electro- 
zinc coated after weaving by our su- 
perior galvanizing process. 


Galvanoid 


then receives a 
covering of transparent varnish, 
which protects the pleasing, dull gray 
finish, and adds to the firmness and 
life of the cloth. 


Galvanoid 
is frm, durable 


and attractive. It is quality goods 
and looks it. 


Galvanoid 

has “made good” 
with the trade, having justified our 
claims that it is the best Galvanized 
cloth at any price. 


“Its Popularity Grows” 


Order from your jobber. If he 
does not handle Galvanoid write us 
and we will see that you are supplied. 


AMERICAN BRAND 
QUALITY-SERVICE 


SCREEN WIRE CLOTH 


We also manufacture 


PAINTED—GALVANOID ENAMELED—GALVANIZED 
COPPER —AMERICAN BRONZE—SPECIALS 


AMERICAN WIRE FABRICS COMPANY 
CHICAGO 


Factories + 
Mt. Wolf, Pa. 
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“PERFECTION” 


Well Chains 


These strong chains 
are fitted with a good 
quality hook and ring 
and are guaranteed full 
length—24 inches. 


This stock is also 
packed in kegs of 500 
ft. and on reels of 250 
ft. or 500 ft. 


“Perfection” Well 
Chains are superior in 
every particular to welded 
chains and the cost is less. 


Our 58-page Catalog 
* shows a line of chains 
worth selling. 


Send for this Catalog— 
look up the chains that you 
need and order through 
your jobber. 


Bridgeport Chain Company 
Bridgeport, Conn. 


eal 
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tanle 
Toasts 


No. 811 


STANLEY 


CONCEALED RATCHET 


BIT BRACES 


The novel features of design, together with the 
high quality and workmanship and material, place 
these tools in a class by themselves as to strength, 
durability and convenience of operation. 


This form of construction presents a neat ap- 
pearance as well as guarding the user's hands 
perfectly. 


The Jaws in all styles are drop-forgings, ma- 


chined and hardened. 


All numbers are highly nickel plated, and have 
cocobolo heads and handles and ball bearing heads. 


_It would pay you to investigate this excep- 
tional line of Bit Braces. 


STANLEY Rute & Lever Co. 


New Britain, Conn. U.S.A. 
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STOPS LEAKS 


In Old Worn Out F lashing of Every 


Description. 


Noahs Pitch will instantly stop 
leaks in every kind of roofing, sky- 
lights, gutters, around chimney flues, 
foundation walls, etc. 

Easily applied by anyone with old 
table-knife or small trowel. Put up 
in big-mouthed cans, one pound 


and up. 


6 ounce can sent to any Dealer 


FREE on request. 


The Philip Carey ——— 


Company ore 
222 Wayne Ave., ° an 
Cincinnati, 
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HARDWARE 


It is an indestructible, light weight and prac- 
tical traveling salesman’s case, equipped with 
a loose leaf catalog binder and provision for 
carrying of price lists, order blanks, and other 
necessary stationery and records. 


The case is made entirely of sole leather and thin 
steel plates put together with rivets and heavy ma- 
chine sewing. It is practically indestructible and will 
last a lifetime. 


Has Large Carrying Capacity 


The Proudfit Carry-All opens and closes as flat 
as a bound book. Its carrying capacity is only lim- 
ited by the expansion of the case. It binds on less 
than %-inch binding margin—and in construction it 
is simplicity itself. It adjusts itself automatically 
to any required size up to the capacity of the binder. 
It is made of Oak or Hemlock tanned sole or strap 
leather. 


Carry-All Binders Made to Order 


Carry-All catalog binders are made to order to 
the individual requirements of any jobber, whole- 
saler, manufacturer or retailer whose salesmen are 
required to carry large catalogs. 

We can fit and shape the Carry-All to suit. the in- 
dividual requirements of any and all classes of sales 
books, catalogs and other printed matter. 


We make Proudfit Binders for every conceiv- 
able purpose, including loose-lea binders, 
large and small, for all books used in an office. 
Let us solve your catalog carrying and office 
binder problems. 


Write at Once for Prices and Complete Details 


Proudfit Loose Leaf Co. 


Division and Prescott Sts. 
Grand Rapids, Michigan 














The Planet Jr. line covers 
almost every need of farm- 
ers and gardeners—big and 
little. Display Planet Jrs. 
and you can’t miss selling 
them. 


From the small hand plow for the home garden to 
the large two-horse riding cultivators for the big farm, 
there is a Planet Jr. for nearly every different kind 
of crop cultivation. 


No customer need go away from your store disap- 
pointed. He can hardly fail to get the tool that meets 
his requirements. 


See what opportunity Planet Jrs. offer you! They 
not only satisfy the customer by supplying his need, 
but they increase his satisfaction from the moment he 
starts to use them, by saving two-thirds his time, over 
half the work, and by helping to produce bigger, better 
crops. 


This increases his confidence in you and everything 
you sell. 


Planet Jr. 


Farm and Garden Implements 


have been sold by the millions. Thousands of hardware 
and implement dealers are selling them and making a 
good margin of profit. The established Planet Jr. 
reputation coupled with our national publicity in the 
dealer’s behalf make selling easy. The sooner and bet- 
ter you display them the easier and bigger will be your 
sales this season. 


Write us now for prices, terms, discounts and full 
information. 


S. L. Allen & Co. 
Box 1207W Philadelphia 


Established Over 40 Years 


Manufacturers of 
Hill and Drill Garden Seeders, 
Wheel Hoes, Horse Hoes, 
One and Two Row Riding Cultivators, 
Two and L«ur Row Beet Cultivators, 
Celery Hillers, Orchard Cultivators, Potato Diggers 


WAREHOUSES 
Milwaukee Saginaw Minneapolis Los Angeles 








November 29, 1917 





November 29, 1917 


HARDWARE AGE 














Appearance 
Quality 
Price 
are the essential 
selling assets 


combined in this 
line of Skates 
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Model of Nos.’$4" and 95 


Union Hardware Company 


New York Office 
99 Chambers Street 


Torrington 
Conn. 
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Tape Talks 


The use of sealing tape is now the standard 
practice of the best hardware houses. Sealing 
tape protects corrugated or fibre containers 
from moisture and vermin, and it seals them 
practically air tight. 


LIBERTY TAPE 


is made of the best Kraft paper in various colors 
and weights, and in widths from 4% inch up. 
The adhesive is blended from the best glues— 
sticks instantly and holds forever. And, at a 
slight expense, your trade-mark or other adver- 
tising can be printed on the tape. 

The Liberty Tape Moistener is strong, dur- 
& able, efficient and economical. It is adapted 
for tape up to 4 inches in width. And it sells 
at a reasonable price, $5.00. If you wish, one 
will be sent on approval. 





Write us your tape needs—size, weight and 
quantity. We will send figures and samples. 


LIBERTY PAPER COMPANY 


52 Vanderbilt Avenue New York, N. Y. 
MILLS: 
Bellows Falls, Vermont 


























INSTANTLY 
POPULAR 


, Introduced at the Toy Show at Chicago, these 
wagons made a big hit. Yet that was to be 
expected, because they are entirely different 
from any other line of wagons. Their instant 
popularity was due to 


The Novelty of Design 
Sturdy Construction 
Diversity of Appeal 


and, above all, the immense value immediately 
apparent. Since the Show—even as late as it 
is in the season—orders have been booked for 
carload after carload. Are you in on this 
ready seller? If not, it would pay you to write 
today for complete details of price and one of 
our attractive circulars, part of our co-opera- 
tive publicity campaign. 


YANKEE COASTER WAGONS 
FLY AWAY COASTER 
YANKEE FLYER 


And other Novel Wagons Made and Guaranteed by 


Juvenile Wagon Company 


COASTER Operated by Buffington Wheel Co. 
hac pechdtaameain Sled Runners BURLINGTON, IA., U. S. A. 





YANKEE FLYER 
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With De Laval Sales and 
Educational Helps 


HE De Laval Separator Company fully appreciates 

that anything it can do to further the interests of the 
cow owner in bettering his conditions and methods and 
increasing his profits will help to make a better market for 
De Laval Cream Separators. 


To this end there have been issued a number of help- 
ful booklets, written by practical men who know the fine 
points of dairying and who speak with authority. 


Every De Laval agent is supplied, free, with this valu- 
able dairy literature, most of it imprinted with his name, 
for distribution to his prospects and customers.. 


Perhaps this literature is just what you need to stir up 
a little more interest in cream separators in your .com- 
| munity. If so, the next paragraph points the way. 


There is no better time than right 
now to send in your application for 
a De Lavalcontract. Thereis cream 
separator business all around you. 
You can get more of it, and make 
more profits on it, with the De Laval 
than with any other separator. 


The De Laval Separator Co. 
165 Broadway, New York 


29 E. Madison Street 61 Beale Street 
CHICAGO SAN FRANCISCO 
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| Plumbers‘ Safety Chain 
| To Selle Cele clolam Cl eLente 








The Complete Chain Line 


Weldless,.Electric Welded, Fire Welded 
All Styles, All Sizes, All Finishes 


TS RA 


AMERICAN CHAIN COMPANY, Inc. 


BRIDGEPORT, CONN., U. S. A. 


BOSTON OFFICE: CHICAGO OFFICE: SAN FRANCISCO OFFICE: 
107 Massachusetts Ave. 529 West 12th Street 714 St. Clair Building 


In Canada—DOMINION CHAIN CO., Ltd., Niagara Falls, Ontario. 


HEA 











November 29, 1917 HARDWARE AGE ' 41 





HONEST VALUE 


There is no brand of rope on the market 
today that has more honest value than 


COLUMBIAN 





MANILA ROPE 


Put out _by the manufacturer with the honest purpose of giving the pur- 
chasing public the most rope-value for its money, this rope offers buyers of 
cordage as much rope-value for their money as any rope they can buy~. 


COLUMBIAN ROPE COMPANY 


AUBURN “The Cordage City” NEW YORK 
Branches New York & Chicago Boston 
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' WALL, 


In a shop such as this, the machinists use 

many Starrett Tools. With our reputa- 
tion for fine precision tools, we could not muster up 
courage to put our name ona hack saw that is second 
to any obtainable. We know that 


Starrett Hack Saws are Unexcelled 

Just as Starrett Tools are Unexcelled 
We make them in our own shops; in the same plant with 
Starrett Tools. We know what steel they are made of. We 
know what they will do, for we test saws all the time under 
known conditions. With us it is test, test, test to find out just 
what constitutes the best saw for this work or for that. 


There is no question about the quality of Starrett Hack Saws. 


The only question is what numbered saw you should recommend 
and this question is easily answered by referring to page 208 of 
our Catalog No. 21A, which shows what saw to use for any 


particular work. 


The L. S. Starrett Co. 


THE WORLD’S GREATEST TOOLMAKERS 
ATHOL, MASS. 


NEW YORK LONDON CHICAGO 





@ STARRETT & 
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windows. Grab both doesn’t know Clark, nor need him— graphically _— a 
bundles— page 53, but the army mule does—page 58, mote. Page 71, 
this issue. this issue. issue. 
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Good Goods in Good Packages 
Sell the Best 


Next in importance to making National Hinges right is 
to have them reach you in the best condition and present a 
salable appearance on your shelves. 




















The above illustrations show the care we take in pack- 
ing our Strap and “T” Hinges and Hinge Hasps in neat 
individual cartons. No hunting up the right sizes or count- 
ing screws. 


We also seal each carton with gummed tape. This keeps 
the lid on the packages and prevents loss of screws. The 
tapes also show at a glance whether or not they. have been 
opened. 


This. method also saves time in invoicing’ as broken 
packages are “spotted’at a glance. 


Our time-saving methods in packing save.both time and 
labor for you and your clerks in selling. 


Send for the National Catalogue of Builders’ Hardware. 


YRATONAL. 
MSO\ National Mfg. Company W*6.co, 


STERLING, ILLINOIS 
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Let Santa Claus Boost 


Your Profits 


He’s Looking for a Job Today In 
Every Hardware Store 
In the Land — He'll 
Sell Goods For You 


When Old St. Nick Brings In 
the Youngsters They 
Seldom Leave the 
Store Empty Handed 


By Harowp G. Biopgert 


COW "store in A job with every hardware 


store in America, Many years’ experi- 

ence in leading stores. Specialist in 
boosting sales and profits when staple sales are lag- 
ging. I not only work for nothing, but also pay you 
well for the privilege. Will go to work to-day if you 
say the word. Address, Santa Claus, Anywhere.” 

What does this want ad mean to you, fellow hard- 
ware man? Old Saint Nick is inserting it in every 
newspaper in Christendom this morning. It’s in dis- 
play type, with a holly border, and sometimes it has 
ribbons and bells and reindeer, or maybe a battery 
of socks tacked to a picture mantlepiece, for deco- 
rations. You can’t miss Santa’s plea for a job. It 
stares you in the face every time you see a depart- 
ment store Christmas ad. Every variety store toy 
display is a thundering want ad by the patron saint 
of the Yuletide. He wants a chance to show the 
prosaic, matter-of-fact hardware man the profit pos- 
sibilities in the holidays. 

Santa’s proposition is no half-baked affair. He 
won’t work for a laggard. He wants full rein from 
now ’til Christmas, and he won’t go to work unless 
he is boss. Give him your store, all of it, from tin- 
shop to garage. He'll push out the goods and pull 
in the shekels so fast it’ll make your head swim. 
He’ll keep your clerks stepping so fast they’ll for- 
get to worry about inventory. 


Don’t be afraid to feature dolls 
with all the fixings—they will 
not turn the horny-handed pros- 
pect for a manure spreader 
away from your store. emem- 
ber your experience with chaf- 
ing dishes and rcolators— 
toys and dolls will increase your 
sales in every other department 


‘ customers for every department in the store. 


. P 
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Old Mr. Claus took possession of thousands of 
hardware stores last December. He delivered a set 
speech, in the form of an ultimatum, to the boss 
and the clerks in each store. Here it is: 


St. Nick’s Ultimatum 


“TOE are the backbone of all Christmas shop- 
ping. Unless you feature them your holiday 
sales campaign will consist of 90 per cent wishbone 
and 10 per cent ‘I-told-you-so.’ Christmas is the 
joytime of the year. Christmas shopping is joy- 
ous shopping. Unless your store is a joy store, and 
its stock a joy stock, it will stand out with all the 
repulsiveness of a dark hole in the wall of bright 
holiday merchandising. Put the garbage cans 
and dung forks out of sight. Glorify your store and 
windows and ads with toys—yes, sleds, popguns, 
miniature cannons, tin and wooden soldiers, me- 
chanical toys, construction toys, electrical toys, dolls 
and all their trimmings. They’ll pull in the young- 
sters, and the youngsters will pull in the grown-ups. 
And the kiddies will pry open the purse strings of 
folks you never saw before. Toys will bring in po 
An 

they’ll pay their way handsomely. The profit wil 
prove so plentiful you'll step right into the ranks 
of year ’round toy sellers who long ago got tired of 
seeing cigar stores, racket stores, ‘five and tens’ and 
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Owing to the supremacy of war interest, toy navies seen 
in hardware stores to-day duplicate Uncle Sam's latest 


the department stores monopolizing this worth while 
twelve-months sales field.” 

Santa Claus turned the trick for those hardware 
men. He put sales pep into the month when the 
cash registers used to sigh for action. He made 
record sales where stagnation had long held sway. 
And playthings were the pivotal goods around which 
the entire campaign revolved. 


A miniature cantonment seen in a metropolitan 
hardware store 


Short Lengths in Sales Suggestions 


HERE are a handful of toy-selling stunts gath- 
ered from the experience of hardware live wires 


who last year gave toys a chance to make good: 
Have a real, live Santa Claus in your store and 


work him overtime. The red and white suit, and 


Why not build a tank like this 
for demonstrating toy boats in your 
store? 


sea fighters 


boots and whiskers are easily obtained. They are no 
more important than the sunny disposition that 
makes their wearer a real St. Nick. He must never 
tire of shaking hands with the children and making 
notes of what they want to see bulging from their 
stockings Christmas morning. 

Let Santa get you a new and different mailing 


list. With two big blank books before him, one for 
boys and one for girls, he can get the names of child 
and parents, birthday and age of child, and address. 
Each day a-form letter can be sent to the parents 
listed that day, calling their attention to gifts suita- 
ble for the child and also to other utility gifts for 
every member of the family. Send a souvenir card 
to reach all the ‘ehildren on Christmas morning, 
telling them that while Santa Claus won’t be back 
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A few of the modern toy guns 

which have replaced the old “pop 

guns” in hardware store toy de- 
partments 


for another year, they will be welcome in the store 
any time. Many a washing machine and aluminum 
pot have been sold the past year to parents who 
were thus linked up to a hardware store by a little 
attention to their children. Birthday gift sugges- 
tions can also be sent to parents well in advance of 
the big day and greeting cards to the children, thus 
renewing the Christmas-made acquaintance and 
strengthening the bond between the entire family 
and your store. 


The Value of Demonstration 


[)°% ’T forget to demonstrate toys where their at- 
tractiveness is only evident in demonstration. 
A hardware man who bought a gross of a certain 
kind of target toys last year sold only two of them 
up to the last week before Christmas. They were 
displayed in the window and in the store, but that 
was all. Then he put a twelve-year-old boy in the 
window to demonstrate the toy and the gross was 
cleaned out in two days. 

Toy trains are bright and attractive. So are the 
cartons. But if you want to really sell the goods 
put a large, low table in the window or store, 
lay out a circular track with station, bridge and 
switch, and let a man or boy actually keep some of 
the rolling stock rolling all the time. The appeal of 
toys that move is in their motion—so show them 
moving. 

A toy boat high and dry on the counter will catch 
the eye of some boys some of the time, but a fleet 
of little craft actually sailing the briny deep of a 


Note the camouflage on war vehicles of the up-to- 
date toy counter 
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temporary tank in your store will stop them all, all 
of the time. For ordinary toy boats the water need 
not be more than six inches deep. The tank can be 
easily built in your tinshop. Or for a small display 
you can use a bathtub, with a wooden counter three 


feet wide built around it. The counter will keep 
children’s hands out of the water and also provide 
display space for additional boats, waterwheels and 
kindred toys. 

Don’t be afraid to feature dolls and all the fixings 
from doll houses to doll dishes. Every little gird 
in town will be a big prospect in a few years for 
nearly every article in the store. You can’t make 
her feel that your store is her store too early. By 
all means have a woman in charge of the doll coun- 
ter. Experience has proven that one woman cap 
sell more dolls than any three men. To add zest to 
the selling announce that you will hold a doll exhi- 
bition in the store the week of Washington’s Birth- 
day, at which time you will award a ten-dollar gold 
piece for the best dressed doll that was purchased at 
your store during the holidays. 


Push Juvenile Vehicles 


Ma a big drive on juvenile vehicles. They are 
year ’round sellers. A good display now will 


,establish your reputation as a leader in this line and 


will boost your sales in every season. A pipe rack 
from which the samples can be suspended will en- 
able you to display a large stock in small space. But 
don’t leave the pipe bare. Twine evergreen or tin- 
sel around it so that it won’t stick out like a sore 
thumb midst your holly bedecked displays. 

You can get a lot of holiday publicity, and inci- 


(Continued on page 79) 
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Some Red-hot Selling Suggestions 


for the Man Behind the Paint Counter 
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By G. B. HECKEL 
Editor Drugs, Oils and Paints; 
Secretary Paint Manufacturers Association of the U.S. 
Secretary National Varnish Manufacturers Association 
Secretary Educational Bureau Paint Manufacturers Association of the U.S 
Member American Society for Testing Material; 
Member American Chemical Society, etc., ete. 


Copyrighted by G. B. Heckel 


ESE questions and answers have been com- 

piled for the express purpose of helping the 

dealer to sell more paint and varnish. With 
that purpose in view they offer, in concise lan- 
guage, suggestions for intelligent service. 

Dealers who merely “handle” these materials 

because their trade demands it as a convenience, 
will probably not be interested; but dealers who 
buy paint, varnish and painting materials for the 
purpose of selling them for legitimate profit, may, 
it is hoped, gather some helpful information or 
suggestions. 
The scope and import of salesmanship is deeply 
involved in this attempt to furnish sales assist- 
ance. Successful salesmanship, in its last anal- 
ysis, means simply competent service enforcing 
recognition. Without adequate knowledge there 
can be no competent service. Some of the knowl- 
edge requisite to successful service in the sale of 
paint and varnish is briefly indicated here. 

These are days of both education and misedu- 
cation for consumers. There is a “confusion of 
tongues” in the hubbub of modern publicity, and 
in the end the consumer must depend upon his 
dealer for the correct interpretation of the im- 
pressions with which his mental page is over- 
crowded. The consumer already knows that the 
best guarantee of satisfaction is the name of a 
reputable and responsible maker on a sealed pack- 
age; but regarding the selection of specific prod- 
ucts for specific uses and the correct procedure 
in usage he is completely in the dark. 

And just here is the opportunity for salesman- 
ship, which we have already defined as competent 
Service. That these questions and answers may 
Promote salesmanship of this type is the earnest 
hope of the compiler. 

When a consumer wishes to buy paint, what 
questions should the seller ask him? 

— purchaser is not a painter, he should be 


1. For what is the paint intended? 
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2. Has the structure or article ever been painted 
or varnished? 
3. If so, what is the condition of the surface? 
. If not, what is the material to be painted? 
. If wood, what wood? 
. How long has it weathered? 
. If cement, concrete or plaster, how long has 
it stood? 
8. If tin, copper or galvanized iron, how long 
has it stood? 


In each case what advice should be given? 


That depends, of course, upon the answer to 
each question, which will indicate the particular 
paint to be recommended. House paint will not be 
recommended for a porch floor, nor for porch 
chairs, etc., nor vice versa. If the surface has 
been painted before, the advice will depend large- 
ly upon the present condition of the old paint. In 
general, it is always well to advise consumers to 
read and carefully follow directions in each case; 
but the following special admonitions will often 
prevent dissatisfaction and complaint: 

1. See that all leaks in gutters, pipes, conductors 
and roofs are mended, all surfaces dry before be- 
ginning to paint; scrape off all loose paint and 
sandpaper bad spots; paint only in dry weather 
and never on a day following rain; if the old paint 
is very hard, add one pint of turpentine to the 
gallon of paint for the first coat; if dry and dusty 
or “chalking” add % pint of turpentine and 1% 
pints of raw linseed oil for the first coat. Before 
applying the first coat, touch up all bare spots 
with the paint and allow to dry two days before ap- 
plying first coat. Begin painting on the sunny 
side of the house and follow the sun around the 
house. Use a round brush of proper quality and 
rub the paint well into the surface, applying with 
the grain, brushing across the grain and finishing 
with the grain, spread the paint thin by brushing 
it out. Allow the first coat to dry not less than 
five days. For the second coat add % pint of 
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turpentine to the gallon of oil, spread as directed 
for the first coat. Allow five days to dry; then 
apply the third coat as it comes in the can. If 
complete detailed directions are on the can the 
foregoing advice may be omitted. If paint is to 
be applied over varnish, wash the surface with 
weak ammonia water; sandpaper lightly with fine 
sandpaper; add 42 pint of turpentine to the gallon 
of paint for the first coat. 

2. If the painting is to be on new wood: Yellow 
Pine: Cover all knots and very resinous spots with 
thin shellac; add 1 pint of turpentine and 1 pint 
of 62 degree benzol (solvent naphtha) to the gal- 
lon for the first coat; in all other respects follow 
the directions given above. Cypress: Add 1 pint 
of 62 degree benzol (solvent naphtha) and 1 pint 
of turpentine to the gallon for the first coat, other- 
wise follow the directions already given. Stop all 
nail-holes with good putty after priming. For all 
other classes of wood the directions on the can 
will generally suffice; excepting that where new 
wood has not weathered, more turpentine should 
‘be used inthe priming coat, and where the wood is 
dry and well weathered, more raw linseed oil. 

3. Cement, concrete or plaster: If comparatively 
fresh, treat with a solution of eight pounds of zinc 
sulphate to the gallon of water, and allow to dry 
three days; or, if he makes one and recommends 
its use, then you should recommend the special 
first coater offered by the manufacturer whose 
goods you handle; warn the buyer against glue 
size, gloss oil, or cheap varnishes, not specially 
made for this purpose. For the first coat, thin the 
paint with one quart of linseed oil to the gallon, 
then proceed exactly as recommended for wood. If 
the surface is old, no preliminary treatment will 
be necessary. 

Copper assumes a pleasing color if left un- 
painted. .This change can be hastened by a thin 
coat of raw linseed oil. No preparation is needed 
for painting if the surface has been exposed to 
the weather; if not, wash with benzine. For the 
first coat apply the paint as it comes in the can; 
to the second coat add \% pint of turpentine to the 
gallon; third coat, as it comes in the can. 

Galvanized iron: Wash with benzine, then coat 
with a solution of copper acetate in water, six 
ounces to the gallon. Then paint as recommended 
for copper. 

Tin (roofs, etc.): If over old paint, give same 
advice as for similar painting on wood; if new, 
wash with benzine, scrape off rosin around joints, 
etc.; add for first coat, one pint turpentine or ben- 
zine to the gallon. Apply two coats only, the sec- 
ond as it comes in the can. Repaint one coat every 
three years. 

Brick—first coat: Add one gallon pure. boiled 
linseed oil to each gallon of paint. Follow with 
three coats of paint as recommended for wood. 

How may the seller assist his customer in the 
selection of paint or varnish? 

By explaining that value is not measured by 
cost, but by service. Actual cost is to be meas- 
ured by relative length of service. Goods cost- 
ing the consumer, for instance, $1.50 per gallon 
may last, let us say, two years, while goods cost- 
ing him $3.00 per gallon may last five or ten years. 
The low-price goods will then cost him 75 cents 
per annum (not to mention cost of renewal), while 
the higher price goods will cost 60 cents or 30 
cents per year, according to circumstances. 

Suppose a job done with ten gallons of varnish, 
costing $3.00 per gallon; the total cost, including 
labor, will be, let us say, $60.00. If a cheaper 
grade of varnish were used, the labor cost would 
remain the same, $30.00, and the job would cost, 
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let us say, $45.00, though it would normally take 
more gallons of the cheaper varnish to cover the 
same area. At the end of ten or fifteen years the 
work done in keeping the surface in good condi- 
tion will have cost at least twice what it would 
have cost if the better varnish had been used. This 
reasoning applies to every case, from a front door 
to a hardwood dining room. 

The labor of application is, however, always 
the most important cost factor, and on this ac- 
count the better grades of goods are always in- 
finitely less costly to the consumer than cheaper, 
poorer grades. The sale of the latter generally 
reflects discredit on the seller, while the satisfue- 
tion resulting from the use of the former leads to 
confidence and continued patronage. 


How may women customers be helped? 


Women naturally know little of materials or the 
technique of application. They have very definite 
ideas of the effect desired, but little comprehen- 
sion of the means required to produce it. Start 
then by ascertaining what the customer wishes to 
accomplish, and base your recommendations upon 
this information. Women are usually very vague 
on methods of application. Advise against the 
use of a rag and furnish a suitable brush for 
paint, enamel, varnish, varnish stain, etc. If she 
buys two or more colored materials, ascertain if 
they are to be used side by side and assist her in 
the selection of pleasing color harmonies or con- 
trasts. Unless trained she is likely to select the 
individual colors that please her without regard 
to the laws of color harmony. Advise her to close 
packages tightly after use to prevent skinning, 
thickening and evaporation. This advice will also, 
to some extent, guard against the use of improper 
thinners. It is needless to remind the salesman 
that unfailing patience and courtesy are essential; 
to a gentieman all women are “ladies.” 

What should be said to a consumer who asks for 
a gasoline torch? 

Suggest that as its use is dangerous and vitiates 
insurance policies, it would be safer and wiser to 
entrust the job of burning off paint to an experi- 
enced painter. 

What to a man buying paint and varnish re- 

mover? 
' That he follow directions carefully, ventilate 
thoroughly while using, have no fires nor lights 
burning and that he take particular care to remove 
all traces of the old finish and of the wax left by 
the remover before applying paint or varnish. 

What to a man buying dryers? : 

Ask him for what use it is intended, warn him 
against adding it to varnish, caution him to use it 
sparingly in any case, and recommend the proper 
type of dryer for the intended use—an oil dryer, 
if for a zinc paint; a liquid dryer, if for other 
paint; or a high-grade japan dryer, if for porch 
chairs, etc. Further, it will always pay to recom- 
mend a good grade of the right dryer rather than 
a cheap (and poor) grade. 

What to a man asking for coal oil, benzine, etc.? 

Ascertain the proposed use, and if for thinning, 
warn against such use and call attention to the di- 
rections on cans. 


To a man requiring varnish? 


Ascertain the use to which the goods are to be 
put and recommend the type of varnish proper 
for such use. Don’t sell him furniture varnish 
for a floor, interior varnish for a front door, nor 
rubbing varnish for a boat. If the temperature 
be low, ask about the temperature of the room Ii 
which the varnish is to be used, recommend 
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Sales Possibilities of House Paints ; 





ft 










warmth and ventilation; if at the house-cleaning 
season, caution him against dust; lay stress upon 
the importance of a thoroughly clean and dry sur- 
face; recommend washing with ammonia water, if 
necessary, and thorough subsequent drying. In- 
quire as to the kind of finish desired, and if rubbed 
or egg-shell, recommend him to employ a wood fin- 
isher; if flat, supply a flat-drying varnish or a wax 
finish. 


What if he asks for floor varnish? 


Call particular attention to the directions on 
the can and inquire as to the material and con- 
dition of the floor. If white birch, white pine or a 
similar very light-colored wood, recommend a very 
thin coat of white shellac as a first coater (white 
shellac varnish thinned with about an equal 
volume of grain alcohol), to prevent the floor var- 
nish from darkening the wood; tell him to begin 
at the far side of the floor and work towards the 
door; to see that the room is warm and dry, but 


Sales possibilities of interior finishes as visualized by 
John Lucas & Co., Inc. 


Sales Possibilities of Interior Paints 





























This illustration represents an average home of seven rooms. 
Consider the expanse of wall surface, the furniture, woodwork, 
eee or ee tied = teooentive smn nee . 
character. 


It has been estimated that in dollars and cents there are TEN oe 
TIMES the possibilities in the sale of paint and varnish for in- a 
terior use than are expended for the outside. 


Think of paint sales BY THE POSSIBILITIES and not by 
the sales per can. 





Paint salés possibilities as charted by John Lucas & Co., Inc., paint manufacturers, Philadelphia 









Sales Possibilities of Barn 7 





Over 10,000,000 Barns in the U. S. 


25% Have Never Been Painted 
60% Need Paint Now 
Only 15% Are Properly Painted 


The Sale Opportunities of Barn Paint Offer 
Big Increase in Your Business Volume and 


PROFITS 


well ventilated; to apply two coats of varnish over 
the shellac, allowing each coat ample time to dry 
hard. If an open grain wood, like oak, etc., explain 
the necessity of filling first with paste filler. Call 
attention to the directions on the filler can and lay 
particular stress on the necessity of rubbing off 
surplus filler across the grain, within fifteen or 
twenty minutes after applying. Recommend three 
coats of varnish for such work. Ask whether nat- 
ural finish or a stained effect is desired and sup- 
ply the proper filler accordingly. 

If a cheap finish on soft wood is desired, call at- 
tention to the liquid fillers and special colored var- 
nishes; two coats of the latter may be desirable 
in some cases, finished with one coat of high 
grade clear floor varnish. If an old floor, with 
cracks and crevices, recommend a crack and crev- 
ice filler and call attention to the necessity of 
priming the floor before using this filler. If the 
wood of the floor be stained and discolored, rec- 
ommend preliminary washing with a solution of 
oxalic acid, followed by careful washing with weak 
ammonia water and complete drying. If he wishes 
to revarnish an old floor, tell him that spots that 
have been worn through cannot be concealed by 
revarnishing—the old varnish must all be removed 
if he demands a perfect job. Tell him to wash the 
surface with weak ammonia water, sandpaper 
lightly all over and apply one or two coats of var- 
nish, according to circumstances. If for a painted 
floor, tell him to repaint first, allow the paint to 
dry hard, then varnish. 


If he asks for liquid filler? 


You should know the nature of the filler you 
handle, If brittle, warn against its use on floors. 

If he asks for shellac? 

Advise against its use, except for knot stopping, 
thin under coating on very light woodwork, and 
minor dull finishing. For most uses a proper var- 
nish is far superior. Explain the dangers attend- 
ing its use; turns permanently white when touched 
by water; is very brittle and easily shows dents, 
heel marks, etc. Even when used for knot stop- 
ping it should cover only the knot, as paint will 
not hold over it. Special knotting primers are 
made by some manufacturers. Recommend this if 
you carry it in stock. 

(To be continued) 
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Are You Getting This Velvet? 


THE READ-ESTY CO. 
wat Every Dexipion = LARD WARE 


FARMINGTON, N. H. 





Nov. 21, 1917. 
Mr. Roy F. Soule, Editor The Hardware Age, 


New York City. 


Dear Sir, 


I have read with interest your editorial in last week’s issue of HARDWARE AGE in regard 
to Mill Supplies, and since I have been in the business to a certain extent in connection with 
shelf hardware for the past five years, I believe I could, perhaps give you a few facts in 
regard to this product which might interest you. I would like very much to write an article 
on the subject of ‘Mill Supplies for the Small Dealer,” but believe this is quite beyond my 
capability. 


In looking over the following actual facts please take into consideration that we have only 
been here since Jan. 15th, that Mill Supplies were never sold previously in this store, that we 
are but from 10 tu 85 miles to the large cities, and one of them Boston, and that the town 
has only a population of approximately 2700. 





Inserted teeth for saws—Placed initial stock order on Oct. 24th of $51.00. Total sales to 
date $33.75. This will make a very paying investment, as we will turn the stock a great 
number of times in a year, as you can readily see. 


Garnet paper and cloth—No stock carried. Total sales to date from Jan. 15th total $507.00. 
Leather belting—Placed initial stock order Feb. ast of $715.00. Have sold to date a total 


of $522.00. We did not receive this order until about the middle of March, but will prob- 
ably equal a turnover of about 1% to 2 times. 
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Belt lacers and hooks—Placed initial order on July 24th of $120.95. Have sold to date 
a total of $52.00, with sales increasing daily. 


Very few dealers take into consideration that mills pay their bills the first of every month 
and that manufacturers make a distinction of from 10-25% between the Hardware Dealers 
and the Mills, also that the total amount of extra business in the regular line that is derived 
from this cause is a large amount. Our total amount of Factory business from Jan. 15th to 
today is $2826.15, and we have not made any special effort or advertised greatly as yet. 
We hope to add to our Mill Supply line and to go after the business more thoroughly. We 
also find that most manufacturers are ready and glad to protect the dealer in the form of 
exclusive rights and credit on direct orders. 


Og I eA SIE SEY 


Yours very truly, 





Renna e eT TTT 


Tue Reap-Esty Co. 


By George H. Read. 


























“Getting Your Share’ of Holiday Sales 


Here’s a Magazine Bulging With Sales Ammu- 
nition for the Hardware Man Who Would 
Go Over the Top for a Holiday Record 


By Tue Stove MAN 


P 
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look back on our boyhood days with a lot 

of satisfaction. We can remember the 
three great events that rolled around each year— 
Fourth of July, Thanksgiving and Christmas. The 
children of to-day are very much the same, except 
that they have an added stimulant in the World’s 
Series each year. 

In merchandising we have a dandy chance to 
cash in on those very same things that occupied our 
minds when we were youngsters. We have the 
real holiday—Christmas—before us. A few hard- 
ware men make no special effort to cash in on the 
holiday season. They seem to rear back during the 
holidays and let their competitors get the easy 
pickings. They seem to forget that if there is any 
time of the year when people spend money easy it 
is during the holidays. 

In order to get your share of that money the 
Stove Man would like to ask: “What are you going 
to do about it?” 

Do you realize that the best trade goes where it 
is invited? 

Are you going to trim your show windows in a 
manner that will stamp your store as progressive 
and at the same time convince the public that your 
store is the ONE STORE where their money will 
purchase full value in Christmas satisfaction? 

How much of the Christmas trade do you want, 


M ‘co of us are not so old but that we can 
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friend? The amount you will get depends on the 
manner in which you go after it. 


It’s All in the Aim 


HEN the Stove Flunkey first started in to 

learn wing shooting he always blazed away 
at the center of the flock. Usually the center turned 
out to be a round hole—just atmosphere. Later on 
he learned to single out one bird. That one bird in- 
variably committed suicide. By singling out one 
bird at a time he very seldom failed to get what 
was rightfully his. 

The moral of this little story is that we have 
got to use every effort to shoot straight in order to 
get the business that is rightfully ours. We must 
use our show windows, newspaper advertising, per- 
sonal letters, all the means we possess, and we must 
have a reserve supply of ammunition in storage. 
This ammunition is enthusiasm, stick-to-it-iveness 
and do-or-bust stuff. It is what carries a man over 
the top on the battlefields of France. It is the same 
stuff that carries your store along in the front rush 
of big business. 

Your reserve ammunition is ideas, planning, de- 
termination. Right now is the time to get your 
ammunition factory going full steam ahead. How 
about your Christmas window trims, your adver- 
tising, your store decorations, your entire campaign? 
What plans are you making? In planning, remem- 
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ber the easiest part is planning; the real work is in 
PUTTING IT OVER. Get your Christmas window 
display ideas worked out. Get mental pictures of 
them in your mind. The more you think about 
them, the more inspiration you will get. 

Christmas is the spending time when everyone 
is looking for something to buy. They carefully 
scan every display, on the still hunt for suggestions. 
Every good display is an irresistible magnet which 
lures the shoppers. Utility is the hardware man’s 
“GO GETTER” at Christmas time. Many people 
squander their money for useless presents. You 
can dwell forcibly on the utility of the goods you 
are offering the public. At the same time you can 
profitably sell all manner of toys for the children. 


Think Big 
bee your Christmas advertising think of the won- 
derful stories you can tell the public about the 
goods you are offering for sale. Don’t merely list 
them with your prices. Tell what they do, enthuse 
over the delights of using them, make prospects 
appreciate their use. 

Keep plugging. Don’t let your Christmas enthu- 
siasm die down. Keep thinking about it. Make 
December the biggest month of the year. Plan 
your windows and get them before the public at 
least three weeks before Christmas. Each week 
freshen them up, keep them snappy, put in new 
ideas. YOU WILL GET YOUR SHARE IF YOU 
GO AFTER IT STRONG. 

In trimming your Christmas windows it is best 
not to feature any one line, but to make them gener- 
ally informative windows with a plain price tag 
on each article. Christmas shoppers sometimes 
shop in a hurry, and when they see an article in 
the window with the price attached, if it is what 
they want, the sale is made right there. There is 
no lost motion. All doubts are removed about the 
article being worth more than they can afford to 
pay. 
Tie your Christmas newspaper advertising in 
strong with your window displays. There is no 
time during the entire year when goods are more 
easily sold through SUGGESTION. Window dis- 
play salesmanship is SUGGESTIVE SELLING. 

Many manufacturers are sending out goods for 
holiday trade neatly wrapped in holly paper. This 
gives a Christmas atmosphere and adds greatly to 
the attractiveness of the article. Goods of this kind 
should be featured in the display. For instance, 
show an aluminum tea kettle displayed on top of 
the original holly-wrapped package. Packages 
wrapped in holly paper add greatly to the holiday 
spirit; therefore in your window displays feature 
the fact that when requested you will gladly wrap 
purchases in holly paper, that you will furnish tinsel 
string and Christmas stickers. They are inexpen- 
sive little things, but they are BIG THINGS in the 
pleasure they will afford a customer. 


How About Santa? 


MANY department stores feature their store at 
Christmas time as Santa Claus’ headquarters. 
It’s a cinch that if Santa Claus can roost in a de- 
partment store he can also find a place to hang his 
hat in a hardware store. A real live Santa Claus 
sure makes boosters out of the kiddies. It is a 
simple matter to invest in a Santa Claus makeup 
and hire someone to fill it. 

Dozens of different ways might be suggested to 
make your improvised Santa Claus pull business 
for your hardware store. For instance, we will take 
pocket cutlery. If any store wants to sell a thou- 
sand knives at Christmas time and the store is 
located in a fair-sized town blessed with a mild 
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climate, they can put it over strnog with the help 
of Santa Claus. First have the glass from one of 
the display windows removed. Rig up a counter 
for use in the window and make up a cutlery dis- 
play on removable panels for the background. For 
an illusion a couple of barrels can be made to vive 
the impression of being filled with knives. In a 
sale of this kind QUANTITY has more sales punch 
than QUALITY. Your barrels show QUANTITY. 


Boosting Knife Sales 


RIGHT along with newspaper publicity and some 

snappy show cards our Santa Claus can become 
a whittler—not behind the counter, but right out 
in the open. A section of telegraph pole ten feet 
long is fastened to the bottom of the delivery car 
with the end projecting. The top of this pole is 
hollowed out on top near the end. This space will 
hold a couple of hundred chips. These chips are 
fresh and white, and on each one is stamped an 
invitation to visit Santa Claus in the cutlery win- 
dow at “So and So’s” store. Santa Claus has some 
rough riding ahead, but he doesn’t mind that. He 
shins out on the end of the pole and with a huge 
knife appears to be whittling chips from the end 
of the pole. He makes a stroke with the knife and 
adroitly drops a chip. These chips will be picked 
up, and the ad will be read. One of the salesmen, 
dressed as Santa Claus, passes out the knives in the 
open window and rings up the cash. The auto 
should be decorated in a manner suggestive of 
Christmas, and banners proclaim the cutlery sale. 
This is advertising plus store publicity. It makes 
your store stand out like a real live toe dancer 
among a lot of Egyptian mummies. 


Two Christmas Windows 


OR those Christmas window trims here are two 

suggestions running over with Christmas spirit. 
In the first one we have old Saint Nick himself, 
backed into the left-hand corner of the background. 
In his strong right hand he holds a bunch of rib- 
bons leading to the niftiest bunch of merchandise 
ever placed before a buying public around Christ- 
mas time. In the right front corner is a little old 
log cabin, rail fence and a few stumps. In the back- 
ground are a few fir and pine trees. Some branches 
are used as trees, and the scenery at the bottom of 
background blends in, giving the appearance of a 
forest. 

This cabin doesn’t sell, but, like Santa Claus, it 
is part of the show. It is one of the magnets that 
attracts the crowd. The holly-entwined pillars at 
each corner are painted dead white with water 
color paint, and before the last coat is dry it is 
sprinkled with imitation snow, procurable at any 
drug store. The background is treated in the 
same way. The floor is covered with white cotton 
and sprinkled with powdered snow. 

We can now insert a display stand or two and 
proceed to make our display of USEFUL CHRIST- 
MAS GIFTS. 


A Few Gift Possibilities 


( our background space is left to enumerate 
the many articles featured, For the benefit of 
the trimmer some of the many articles that suggest 
themselves as holiday gifts are cutlery, toys, dolls, 
games, carving sets, aluminum cooking utensils, 
flash lights, coffee percolators, postal scales, ther- 
mometers, barometers, goggles, auto robes, sleds, 
skates, thermos bottles, chafing dishes, electric 
toaster, electric irons, clocks, wrist watches, safety 
razors, razors, razor hones, shaving soap, shaving 
mirrors, tools, tool kits, gas heaters, fireless cook- 
ers, enamel roasters, boxing gloves, striking bags, 
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An easily constructed Christmas trim—see instructions for building it in this article 





fire arms, cork screws, compass, sweaters, heating 
pad, andirons, fire sets, fire screens, immersion heat- 
ers, light extension, reading lamps, vibrators, wash- 
ing machines, vacuum sweepers, scissors and innu- 
merable other articles that can be made attractive 
as gifts. 

In the other display we have two Saint Nicks— 
each holding a bunch of ribbons running down to 
suggestive gifts. The three arches are cut from 
wallboard and backed with a light wood framework. 
White cheesecloth is draped around the arches. 
Around this is entwined ropes of evergreen and 
holly wreaths are placed on the side walls. The 
center panel contains the big noise. It wishes the 





public a Merry Christmas and enumerates desirable 
gifts. This card is shaped the same as the center 
arch and is suspended in place with tinsel cord. 

These window display suggestions are produced 
by the Stove Man to help the trimmer hand out a 
real jolt to the ;eople in his own home town. They 
are not complete. Each trimmer must use his own 
ingenuity in displaying the goods, and by a little 
thought he may find that these displays simply 
suggest bigger and better displays. The main thing 
is—get busy. Get your displays mapped out and 
put them over in big league style. 

Any of the displays featured can be reproduced 
for about $12. 
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It Does Beat All 


A little boost from Phil. B. Heckler, of Heckler Bros., the 
“Wide-Awake Hardware Hustlers,” Pittsburgh 


‘I have been reading trade papers for a good many years, but I have never 
seen anything that will match the Oct. 25 issue of Hardware Age. The sell- 
ing talks alone in that issue are worth more than the price of the yearly sub- 
If every hardware dealer in America could just see that issue I'll 
bet dollars to doughnuts you would’nt ever have to look for subscribers in 


the future. Hardware men cannot consistently do without Hardware Age.”’ 
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| Featherbone 
’ Clark Comes 


A-Calling 


By Roy F. Sou.e 


HARLES H. CLARK, president 
C of the Featherbone Whip Com- 
pany, Westfield, Mass., stood in 
the door of my office 
ten minutes ago and 
greeted me with “Hel- 
lo, Roy.” 

“Hello, Featherbone 
Clark,” I said, as I 
stood up to grasp my 
friend’s hand. “How’s 

the whip game?” 
“Good, crackin’ 
good,” was his reply, 
as he waved a good- 
sized bundle of official 
looking paper in his 
left hand, marked 
“War Order — Rush.” 
“Here’s the strongest 
endorsement in the 
civilized world.” I 
sensed a story, led him 
to a chair, and asked 
for a peek at the im- 
portant paper. It was 
an order for Uncle 
Sam, and it took six 
good sized figures to 
make the total, a very strong endorsement of the 

product of the Featherbone Whip Co. 

I knew the story of the big things Featherbone 
had done in the whip industry, and as I looked at 
the big Government order that was praise of un- 
questioned sincerity I asked the perfectly natural 
question, “Where in the dickens do you get all the 
quills that go into your whips?” 

“Get ’em, boy, get em?” he replied. “Why, the 
old Thanksgiving turkey is our source of supply, 
and we get the bulk of our quills about the time 
you are picking turkey bones and cramming the 
crevices with cranberries.” 

Clark is a veteran of the whip industry. He has 
been at it for over forty years. Says he is chasing 
seventy, but I always tell him he’s a No, I 
won’t say it. A liar’s no thing to call a man when 
he is out of sight of the smile that goes with such 
banter between friends. 


Started as Office Boy 


LARK started as an office boy for his dad; then 
he made whips. That was before the days of 
automatic whip machinery, and he wrapped them 
by hand. Then he tackled the office, and just as he 
had the run of the ledgers well in hand his father 
abruptly announced that his sample case was ready. 
“Sell whips?” said the future parent of “Feather- 
bone.” “Me sell whips? Why, dad, I couldn’t sell 
gold bricks.” 

“Hope you never will, son, but you’re going to sell 
whips, and you’re going to begin to-day. Go to it, 
now, and don’t you show your face around here until 
you have sold them.” 

The senior Clark with this declaration abruptly 
turned his back on Charley and entered his private 
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office. The young fellow looked at the closed door, 
turned and looked at the sample case, then pulled 
out his old Waterbury watch and looked at the time. 

The short hand hung around eight, and the long 
one tipped ten. To make a long story short, he 
had thirty minutes in which to catch his train, and 
with a hastily packed handbag he scrambled aboard 
just as the brakey gave the engineer of the old 
bell muzzled smoke stack the high sign to go ahead. 
Charley hit Buffalo, Cleveland, Toledo, Detroit, Sag- 
inaw and a lot of smaller places in between, and was 
still binding whip orders out of the Michigan mer- 
chants when his Dad wired, “Quit selling and come 
in and help make them.” 

The cub salesman had swamped the then small 
factory with orders. When he came back young 
Clark assumed a new position, and his word meant 
more than it had before that cyclone trip into the 
North and Central West. Many of his orders were 
for genuine whalebone whips, for which in those 
days it was easy to obtain good whalebone. The 
price ranged around $2.50 a pound; now it is hard 
to obtain in good grades at $18 a pound, and that 
price has prevailed for a long time. 

In due time Clark became an officer in his com- 
pany and finally the president and principal stock 
owner. The price of whalebone was always a bone 
of contention to him, but he is naturally good na- 
tured and, just to keep his feelings from being too 
frequently ruffled by fluctuations in the whalebone 
market, he began hunting for a substitute. 


He Tackled Rawhide 


HE tackled rawhide, but it paid more attention 
to the weather man than to the makers. It 
would stand proud and erect in a whip socket in dry 
weather, but hung its head and let its shoulders 
droop in wet weather. Then he tried rubber and 
finally wire, but the first dried out or lost life if too 
long in stock, and the other was too heavy for most 
people. Finally QUILLS did the trick. Clark split 
turkey quills, overlapped and wrapped them over the 
rattan and, after a long series of experiences, came 
out with a whip that was very strong and elastic 
and weather defying. He called it “Featherbone,” 
and was so wholly carried away by it, so completely 
sold on his own idea, that his sales arguments were 
irresistible. He put so much personal pep into his 
selling talk that he promptly became known as 
“Featherbone” Clark, and when he passes into the 
great beyond his tombstone will probably be fittingly 
inscribed with a Turkey Quill (trade mark) and 


“With a hastily packed handbag 
he scrambled aboard” 
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“Here lies the body of ‘Featherbone’ Clark. In 
early life he was a whaler; in his later days a turkey 
fancier. He put a new meaning into Thanksgiving 
and a new life into the army mule.” 

But Featherbone’s alive, much. He says it takes 
a few box cars to hold a ton of turkey quills, and 
that 52 tons of them were used for commercial 
purposes last year. 


In the Hotel Lobby 


EATHERBONE sailed into Buffalo not long ago 

to attend the annual meeting of the wholesale 
saddlery people of the country. That evening he 
appeared in the hotel lobby with a papier mache 
turkey five feet tall. “Some whale of a bird,” he 
admitted, “but just see what that old turkey has 
done! Just wrap your fingers around this whip. 
It’s a ‘Featherbone.’ Take a swing at that post. 
It’s some durable, weather-proof and very elastic. 
It’s got a backbone in it that will stand the test of 
time, and I’ve put a finish on it that we couldn’t 
even approach fifteen years ago.” 

If the whipping post hadn’t been dis- 
carded along with the witchcraft ideas up 
in New England quite some time ago, 
“Featherbone” would be at least Gov- 
ermor of a colony. 

Approaching seventy! Say, Feather- 
bone, quit your kiddin’. If I could make 
and sell whips like you can, I’d take an 
“Anti-whalebone” (combined rawhide 
and quills) and go out and whip my ship 
into harbor instead of waiting for it to 
sail up with my dreams aboard. 

Anyway, I’m not surprised at your con- 
tract. Uncle Sam’s no fool and knows 
the best when he sees it. 


“We get the bulk of our quills about the time you are picking turkey bones and cramming crevices with 
cranberries” 
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The whip-making industry is deeply indebted for 
the headwork that put quills into whips, and to the 
old turkey who will go on urging horses and mules 
to pull the world’s products over the highways of 
life long after the wishbone has been dried over 
the fireplace and broken over good wishes. 


“With a papier mache turkey five feet tall” 
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SHOW CARD 


MADE EASY 


Joseph 
Bertram 
Jowitt 
“Working 
Flat” 








By JOSEPH BERTRAM JOWITT 


Epitor’s NotE—It is with distinct gratification that we announce this exclusive series 
of articles by Mr. Jowitt, a nationally recognized show card expert. 


legible show cards, and a very simple outfit is 

all that is necessary for the beginner. Pa- 
tience, practice and perseverance, together with a 
two-foot rule, three red sable brushes, Nos. 6, 8 and 
12; a small bottle of black (water color) letterine, 
all of which may be purchased in any paint or 
artist supply store, comprise all that is necessary 
to take the first step in lettering. 

Lettering or engrossing pens, sizes Nos. 1, 2, 
and 8, should be used for small work, such as price 
tickets, and also where much writing is required 
in a small space (as on plate No. 3). 

Every hardware clerk should learn how to letter 
show cards. Card writing is becoming more profit- 
able every day, and with a little time each day spent 
in practising the “knack” will soon come. Many a 
clerk has doubled his salary because he has devel- 


A LMOST anyone can learn to write attractive, 


oped the ability to turn out cards quickly and well. 

Artistic ability is not essential to the fellow who 
would master the “art” of lettering, as plate No. 1 
will show. It is as simple as ABC. First cut a 
strip of card the thickness of the bars of the letter 
required and mark on the strip the height and 
width of letters. The letters W. M and X require 
more space than the others (about the width of 
the strip extra space). Then draw two horizontal 
lines the height of the letters. When the letters 
are drawn outline with No. 6 red sable brush and 
then fill in with No. 8 or No. 12 brush, or accord- 
ing to the size of the letters. 

Plate No. 2, showing the Roman alphabet, in- 
cludes the upper- and lower-case letters, or capital 
and “small letters.” This type, being very plain, 
is more frequently used than any other. The let- 
ters are easily made with a single stroke of the 
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These letters are 3inches high- 1%*wide 
At the right is the marking strip for letters 
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Plate No 2 
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brush. Three horizontal lines should be drawn. Spencerian writing pen, using the same black let- 
All capital letters should extend to top lines, as is terine, adding a few drops of water. Where let- if 
shown in the plate. terine cannot be had, any good shaw card ink will ‘ 
do, as they are practically all made from the same é 

materials. i 

Pate yo 3 Plate No. 4 shows the full block letter, which i 

can be read at a greater distance than any other 4) 


type. This style is used mostly for headings such 
Tf 7 as “NOTICE,” “SPECIAL,” “ATTENTION,” etc., ‘s 

AFH Jof and does not have to be perfect in form to look } 

ta well. 
Kal MNOPOIRST Plate No. 5 shows the plain Egyptian style, the ; 
most graceful of all letters and therefore the most 
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Lower Case Type 





PLATE NO5 






abcdefokisklmn 


oporstuvmrys vcs ABCDEFGHIS | 
Plate No. 3 shows the Roman semi-script alpha- 

bet, done with No. 3 lettering pen. It is used where 

much lettering is required in a very small compass. 


The pen is held in the same manner as the ordinary 


difficult to write. It should not be attempted until . 
one is fairly proficient. 
Any flat eounter or table will answer as a work 


bench. Some prefer a slanting table, but that is 
not necessary, as many experts “work flat.” 
In laying out a show card always leave plenty of 
KLMNOPORST margin around the edge, say from two to four 
inches, or according to the size of card used. 
The next article will treat on blending and mix- 


ing colors, also the shading of letters, fancy bor- 
ders, anda short cut in turning out show cards in 
quantities. 
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“Over Here” 


that ought to get under the hides and into the hearts of men of your brand. 

You are a skilled man. You have been fighting life’s game in a country where 
every man has an even chance to make the most of himself. You are an American, and all 
that you are, and all that you hope to be reflects to the credit of a democracy. 

That democracy is being assailed by the most damnable foe that ever fired a cannon, 
that ever drove home a bayonet, that ever ravaged a neutral state, that ever sunk a hospital 
ship, that ever shelled women and children in life boats, that ever cut the right hands off 
boy children in captured territory, that ever raped women by the thousand, that ever lived 
to fasten its demon clutches on the throat of civilization. 

Uncle Sam will not permit the unleashed hellishness of Kaiserism to engulf the 
world. But now, not tomorrow, right now Uncle Sam needs the help of trained men. 

It has been said repeatedly by men who ought to know what they are talking about, 
that this war will be won in the air. Uncle Sam is building an air fleet that will astound 
the fighting world. Factories from Maine to California are working day and night on aero- 
plane parts. Guns and oil and gasoline and cameras and other material parts of these war 
machines are coming along as fast as skilled organized American factories can bring 
them out. Already they are being assembled and that acme of the American get-together 
spirit, the Liberty motor, is being installed. 

Ever since this great war started the government has been establishing aviation 
schools to perfect the bird men who will be the eyes of the national army. These schools 
have already turned out a mighty healthy number of those fearless chaps who can climb 
the dizzy heights, loop the loop, spiral with the engine cut off, repair a jammed machine 
gun, and get it into action before they reach the ground, and there are thousands more 
well on the road to their commissions, and they are getting into the seats of the new 
machines almost before the paint is dry on the initials U. S. A. 

The machines and many of the fliers are taken care of, but there is a crying need of 
trained men to care for these machines, and those men will be forthcoming when the need 
is known. 

There is a blank at the bottom of the next page that, when properly filled out, will make 
a glorious chapter in the history of this country. It will be the answer of skilled gentle- 
men to the challenge of skilled brutes. 

But let’s get down to cases. 

Do you drive an automobile? Thank God if you do and sign the blank. 

Do you know anything about a gasoline engine? Thank God if you do, and plaster 
your name on the blank. 

Are you a machinist or a machinist’s helper? Thank God that your time in the land of 
the free has been spent learning a useful trade, and put your signature to the blank, firm 
and right in your conviction that it is the greatest act of your life. 

Do you know skilled men, and have you any influence with them? If you have, put 
that influence to work, put your shoulder to the wheel, remind yourself that war is now the 
business of America, and that we are threatened with all those things Germany has taught 
the world to expect from her. Spot your skilled men and if they are not working on war 
essentials shoot some of your brand of Americanism into them. 

Men of draft age, if these remarks reach you, reach for your hat, and start for the 
nearest recruiting station and enlist in the Aviation Section of the Signal Corps. You can’t 
enlist after December 15. 

If you are 18, 19 or 20 years old, sign the blank and become a man. 

If you are between 32 and 40 years of age, and qualified, sign the blank and put your 
name where it belongs among those who knew no obligation greater than their love of 
country. 

There has never been a greater appeal to skilled men. There probably will never 
be a greater need of skilled men called upon to perform a duty so essential. 

Skilled men, recognize this emergency. Know a need when you see one. Discern be- 
tween German-made news and American-made news. This is no six months’ war. It is a 
fight between principle and despotism, and it is a finish fight. 

Uncle Sam needs skilled men. He puts his need up to you. In Humanity’s name, sign 
this blank with a hand that doesn’t shake. It’s an opening for a body blow at Autocracy. 


S AY, you red-blooded fellow Over Here, take down the receiver and listen to a line of talk 
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By Roy F. Soutg 
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Service 


Fill In, Cut Off and Mail This Slip 


Volunteer Department, 119 D Street, N. E., Washington, D. C. 


I desire to enlist, as a skilled workman, in the Aviation Section of the Signal Corps. 


«un Ry Mian Le ies ats ck Su kDCk WAGE b Ba dane Webe ck sdneve ec dbex No. yrs. in trade 
Any special reasons why you believe yourself well qualified for the Air Service 


























But Crounse Looks for Camouflage—Last Minute 
Developments in the Capital 


By W. L. CRoUNSE 


WASHINGTON, Nov. 26, 1917. 
ATS off to Mr. Burleson! For once he has 
struck a solar-plexus blow at the mail-order 
houses. 

When Congress, in a moment of folly, threw a 
handful of sand into the transmission of our big 
business machine by adding a war tax of one cent 
per ounce to first-class letter postage, it made the 
big catalog concerns squirm, but with characteris- 
tic enterprise they went promptly to work to de- 
vise some method of beating the new levy. Among 
the schemes adopted was that of making up their 
mail by cities and towns of destination, stamping 
letters at the rate of two cents and shipping them 
in bulk by express to be dumped into the local post 
offices and distributed as “drop” letters. 

This promised to work very well and would have 
saved a very pretty penny, for Congress, in a glim- 
mer of intelligence, had exempted sealed letters in- 
tended for local delivery from war tax. Now comes 
the bad news. 


Burleson Stops the Dumping Abuse 

No sooner had the mail-order people begun the 
local dumping process than their operations were 
detected by vigilant retail merchants and protests 
began to pour in upon Postmaster General Burleson 
and Third Assistant Postmaster General Dockery, 
who is in immediate charge of this feature of the 
service. Wide-awake retailers, those! 

Mr. Dockery detailed half a dozen of his bright 
young men to investigate the matter and found that 
wholesale efforts were being made to circumvent 
Uncle Sam and to “hold out” on the first-class 
postage tax. Nice patriotic work on the part of the 
mail-order houses and quite in keeping with - all 
their attempted raids on the Treasury! 

After the facts had been fully determined and 
laid before the Department Mr. Dockery promul- 
gated the following general order: 

“Under the provisions of Paragraph 2, Section 
399, P. L. and R., as amended by the above Order 
No. 881, letters of persons or concerns of any city 
or place, presented in bulk for mailing for local 
delivery at a post office at another city or place, on 
which postage is prepaid at a less rate than 3 cents 
an ounce or fraction thereof, should be charged 
with the deficient postage at the 3-cent rate, such 
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deficiency to be collected upon delivery to the ad- 
dressees. All instances in which persons or con- 
cerns make a practice of mailing insufficiently pre- 
paid letters under the foregoing conditions should 
be reported to the Third Assistant Postmaster 
General, Division of Classification, with a state- 
ment of all the facts.” 


Standing Regulations Are Amended 


N view of the fact that in certain instances parties 

attempting to circumvent the first-class postage 
tax contended that they had a right to do so and 
that the method employed by them for local dump- 
ing was not contrary to the postal regulations, the 
Postmaster General has amended the code by issu- 
ing Order No. 881, which reads as follows: 

“Section 399. Postal Laws and Regulations, is 
amended by the addition of the following as para- 
graph 2: 

“2. When persons or concerns of any city or 
piace send their letters in bulk for mailing for 
local delivery at a post office at another city or 
place, such letters are not drop letters and are not 
entitled to the drop-letter rate but shall be charged 
with postage at the rate of three cents for each 
ounce or fraction of an ounce.” 

It is doubtful that any level-headed business man 
really believes in the wisdom of placing a tax upon 
the use of the mails, which, in the interest of busi- 
ness and for the welfare of the nation, should be as 
free as possible. If there must be a tax, however, 
let our dear friends, the mail-order people, pay their 
full share, and when Mr. Burleson goes out to make 
them do it let us all shout, “More power to your 
elbow!” 

Is This Camouflage? 


Right here a momentary spasm of doubt assails 
me. Can it be that the Postmaster General intends 
to “even up” by granting the mail-order concerns 
their much-coveted desire for a higher weight limit 
on packages of merchandise? Is the order con- 
cerning first-class postage merely Mr. Burleson’s 
camouflage masking some concessions about to be 
accorded the catalog concerns? 

“Camouflage,” by the way, gentle reader, is not 
the name of a French cheese—made in New Jersey 
—nor yet that of a new Pullman sleeper, nor of a 
mushroom apartment house in Washington. It is 
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merely a much-overworked French word indicating 
concealment or screening. The French artillery ex- 
perts use it to describe the masking of their bat- 
teries to fool Fritz and his kamerads. 

Let us hope the P. M. G. has nothing up his 
sleeve of special value to the mail-order chaps. 
They don’t need his help. 


Small Industries to Be Protected 


UDGE LOVETT, the sturdy Priority Officer of 

the War Industries Board, has earned the thanks 
of a thousand and one little industries scattered 
throughout the country, many of them of great im- 
portance as sources of supply for the retail mer- 
chants. He has refused to obey the order of the 
railroad war board denying transportation to some 
500 products which, in the opinion of the railroad 
men, are not essential to the conduct of the war. 

Judge Lovett is working as hard as anybody to 
win the war but he doesn’t believe that it will help 
any to put a lot of small manufacturers out of 
business over night by drastic action when the same 
results can be accomplished by careful manipula- 
tion involving a minimum of hardship. 

I told you last week about the plans of the Bureau 
of Manufacturing Resources to cut down the output 
of so-called non-essential industries and to divert 
where possible their facilities to the manufacture 
of war material. It’s a mighty big proposition and 
is chock-full of dynamite. 

Railroads Would Deal Heavy Blow 

HE railroad war board would begin with a 

smashing blow denying transportation to non- 
essential products without a hearing and without 
an opportunity for the manufacturers to adjust 
themselves to meet the new situation. The point 
of view of the carriers is easily understood, for 
they have enormous responsibilities and are doing 
wonderful work for the country and especially to 
aid in the conduct of the war. 

Under some circumstances, however, drastic action 
is unwise and this appears to be such an instance. 
As the result of Judge Lovett’s refusal to deny 
transportation to the products included in the list 
compiled by the railroad men, the whole matter will 
be taken up by the War Industries Board and by 
the Bureau of Manufacturing Resources, and a care- 
fully devised plan worked out for the gradual re- 
duction of the output of industries which do not 
contribute to the war and for the changing over o1 
their plants to enable them to make either war 
material or articles that may properly be included 
in the category of “necessaries of life.’ 

I believer every retail merchant—and every job- 
ber and manufacturer, for that matter—should un- 
derstand just the problem the railroads are striv- 
ing to solve at this time and what methods it may 
be necessary to resort to to carry on the nation’s 
business with existing facilities. The nation’s 
business, by the way, is the making of war, for 
everything else is now of secondary importance. 


Problems Before the Carriers 


In order that you may understand just what the 
roads are up against I will reproduce here an offi- 
cial statement prepared by Fairfax Harrison, chair- 
man of the railroads’ war board and designed to 
acquaint the public with the real facts in the pres- 
ent transportation problem. 

Mr. Harrison says: 

“The transportation situation is becoming the 
subject of growing public uneasiness and agitation. 
Those responsible for the operation of the railways 
realize that transportation conditions, unless more 
vigorously dealt with by all concerned, will grow 
more acute. Therefore, the railroads’ war board be- 
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lieves that it should make to the public a frank state- 
ment and explanation of the facts and indicate some 
of the means which it believes should be used in 
dealing with the situation. 

“Both the public and the management of the rail- 
ways must courageously face the fact that under 
the trying conditions which will develop this win- 
ter it probably will become impossible for the car- 
riers to handle all the traffic which the shipping 
public can offer. The number of unfilled requisi- 
tions for freight cars, after having largely declined 
between May 1 and Sept. 1, in spite of a vast aug- 
mentation of traffic, showed an increase on Oct. 1 
and a further increase on Nov. 1. 


Reasons for Congestion of Traffic 


so T' HE main reason, of course, why the railways 

are having such great difficulty in handling 
all the traffic is that there has been an enormous 
increase in its volume, and that this still continues. 
Statistics which have just become available show 
that in the months of April to August, 1917, inclu- 
sive—those being the first five months after the 
entrance of the United States into the great war— 
our railways handled 16 per cent more freight 
traffic than in the same months of 1916, which year 
broke all records up to that time. 

“The traffic handled in these five months of 1917 
was 50 per cent greater than that moved in the 
same months of 1915; and, in fact, exceeded the 
total traffic moved in any entire year prior to 1904. 
When the statistics for September are available, 
they will show that in the six months ending with 
that month the railways handled more freight traffic 
than in any entire year prior to 1907. 

“Perhaps the most remarkable figures are those 
regarding the movement of coal. In the six months 
May to October inclusive there were moved 150,- 
000 more carloads of anthracite than in the same 
months of 1916, an increase of 18 per cent, and 
751,000 more carloads of bituminous and lignite 
coal than in the same six months of 1916, also an 
increase of 18 per cent. 


Heavy Work for Uncle Sam 


“A total of 116,000 carloads of freight have had 
to be hauled to the National Army and National 
Guard camps, and up to the time of the latest report 
over 17,000 carloads of freight had been hauled 
for the shipping board. The railroads are still 
moving a total freight traffic surpassing any ever 
known before, and it should be borne in mind that 
they are doing this with almost no greater facilities 
than they had two years ago and under conditions 
which prevent them from materially increasing their 
facilities. 

“Another important phase of the situation to 
which attention should be called is that the rail- 
roads this year have had to handle the largest pas- 
senger business ever known. This has been a seri- 
ous obstacle to needed reductions in train service. 
In addition, between Oct. 1 and Nov. 12 they trans- 
ported 1,200,000 soldiers to training camps, can- 
tonments and points of embarkation. 

“This troop movement involved the use of approx- 
imately 2750 special trains. Of course, this large 
passenger traffic and troop movement have compli- 
cated matters and increased the difficulty of mov- 
ing the freight traffic. Large troop movements are 
still being made, and the railroads are moving to 
the training camps and cantonments about 75,000 
carloads of supplies a month. 


Car Shortage Is Reduced 


“The facts are sufficient to explain the situation. 
The railroads have secured much more service from 
every track, every car, every locomotive than ever 
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before, and the fact that the unfilled requisitions 
for freight cars amounted on Nov. 1 to only 140,- 
000, in spite of the tremendous increase in traffic 
reflects great credit on their performance. 

“Upon this record of actual achievement the rail- 
roads rely upon the support of public opinion, de- 
spite much of what Commissioner Clark, of the In- 
terstate Commerce Commission, has characterized 
as ‘unfair criticism from people who are trying to 
direct attention to alleged faults of others in order 
to avoid having their own shortcomings and evil 
doings brought into the limelight.’ 

“But the public naturally is not so much inter- 
ested in what the railways have done as it is in 
what they probably will be able to do during the 
coming months. The course of development is 
forcing those responsible for their operation to an- 
ticipate that probably they will become unable to 
provide transportation for all the classes of commod- 
ities which they have been moving. 

“The situation is similar to that in other indus- 
tries. The steel manufacturers cannot produce all 
the steel needed; the coal mines cannot produce all 
the coal needed, and the farmers have not produced 
all the. wheat needed. Other industries faced by 
similar conditions, under the sanction and direction 
of the Government, are reducing the amount of fuel 
and materials furnished to business concerns pro- 
ducing things not essential to carrying on the war. 
The time may be almost here when it will be neces- 
sary to distinguish in railway transportation be- 
tween things that are essential and things that are 
not essential. 

“We have no doubt if non-essential commodities 
are eliminated the railways can transport all com- 
modities required by the Government in carrying 
on the war and by the people for their subsistence 
and comfort. Furthermore, those responsible for 
the operation of the railways do not wish to be un- 
derstood as conceding that the transportation lines 
have reached the limit of their capacity. 


Railroads Still Have Reserve Capacity 


er HEY are still increasing the amount of traffic 
they are handling, and with greater exercise 
of skill and energy by railway officers and em- 
ployees, an increased co-operation from the ship- 
ping public and Government officials, including the 
regulating authorities, the freight service rendered 
can still be largely augmented. The railroads’ war 
board is issuing to railroad officers and employees 
and to the public detailed suggestions in addition 
to those already made as to methods by which this 
result can be accomplished, and we have no doubt 
that these will be received and acted upon as sim- 
ilar suggestions heretofore made have been. 

“The difficulties now confronting the railways 
are even greater than those they faced at the begin- 
ning of the war. They cannot get anywhere near all 
the men they need; they have lost many of their 
most efficient officers and employees because of 
their enlistment in the service of the Government, 
or for other reasons, and the new men, of orm, 
are not as efficient as those we have lost. 

“It is impossible for the carriers to get the ma- 
terials and new equipment they need, because it Is 
thought by those in authority that the national wel- 
fare demands that the output of the iron and steel 
mills and of the railway equipment concerns be de- 
voted to other purposes. Great, however, as are 
the difficulties which the railroads are encountering 
in their efforts to render adequate service, we be- 
lieve that if the Government and the public will 
be patient and will continue to give the manage- 
ments of the railways their co-operation, most of 
these difficulties will be overcome.” 





Hardware Age 


Problems of the Automobile Industry 


‘[ Saee able men are working twenty hours a 

day in a little office room in one of Washing- 
ton’s skyscrapers to keep the automobile industry 
on its feet while it does its “bit” for Uncle Sam 
in the prosecution of the war. These men are A. 
W. Copeland of the Detroit Gear & Machine Co., 
John R. Lee of the Ford Motor Co., and Hugh 
Chalmers of the Chalmers Motor Co. 

Copeland is chairman of this committee but no 
one of the three outranks his colleagues. All are 
working for the common welfare. 

The problem before these men is two-fold. They 
must first devise a method by which the production 
of pleasure cars can be gradually reduced until the 
output is less than 40 per cent of normal, and sec- 
ond, they must work out a project under which the 
facilities thus released can be turned to the manu- 
facture of motor trucks, Liberty engines, airplanes, 
shells and shrapnel of small to medium caliber, ete. 

Some job these gentlemen have, for the War In- 
dustries Board has declared that no more chrome 
steel can be spared to make pleasure cars and that 
nickel steel and other alloys must be substituted in 
the manufacture of the comparatively small num- 
ber that will be permitted to be built during the 
period of the war. 

If you happen to handle automobiles you will find 
a pretty good selling argument in the task upon 
which these men are engaged. Judge Lovett is 
quoted as saying that not more than 20 per cent of 
the 1917 output of pleasure cars will be built in 
1918. 

Put this up to your “prospects” and see how it 
works. 

A Colossal Coal Shortage 


AFTER issuing a dozen denials that there is a 

real coal shortage in the country, Fuel Admin- 
istrator Garfield now frankly admits that consump- 
tion for 1917 will exceed current production by the 
colossal quantity of 50,000,000 tons! This is enough 
to send the cold shivers up and down the spine of 
a salamander. 

Dr. Garfield does not mean that the mines are 
50,000,000 tons behind normal production. Quite 
the contrary. 

As a matter of fact, the mines are 50,000,000 tons 
ahead of last year’s schedule. Consumption, how- 
ever, has jumped a round hundred million tons, 
which furnishes the explanation of this seeming 
paradox. 

Every munition plant, every big steel works, 
every concern having a Government contract is 
burning more coal than ever before. Some of them 
are burning 100 per cent more. In many cases, of 
course, plants have been established with enormous 
fuel requirements which did not exist last year. 

The Bethlehem Steel Company reports an in- 
creased consumption for 1917 that will exceed 3,- 
000,000 tons. Several big concerns are almost as 
far ahead of last year’s fuel schedules. 

Dr. Garfield refuses to be stampeded by the pes- 
simistic outlook. He believes the coal mines can 
be speeded up, and he declares that with careful dis- 
tribution “every essential industry” and all domes- 
tic users will be taken care of. 

There’s something ominous, however, about that 
term “essential industry.” If it were my industry 
I should like to be the judge as to whether it is 
“essential” .or not. 

Daniel Willard Succeeds Frank Scott 
Ts President has filled the vacancy in the chair- 
manship of the War Industries Board caused by 


the resignation of Frank Scott by the appointment 
(Continued on page 79) 
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Tucker Heads Cincinnati Club 


HE Hardware Club of Cincinnati held its annual 

election and dinner at Wiedemann’s Winter 
Garden in Newport, Ky., on the evening of Novem- 
ber 21. The principal business was the selection of 
officers for the ensuing year. The officers elected 
are as follows: President, J. M. Tucker, Diem & 
Wing Paper Company; first vice-president, C. D. 
Corbus, Welsbach Co.; second vice-president, Henry 
F. Wuenker, Wuenker Hardware Company; secre- 
tary, E. J. Becker, H. L. Belmer Company, re- 
elected; treasurer, Charles E. Pfau, the Huenefeld 





Company. C. L. Smith of HARDWARE AGE was re- 
appointed chairman of the press committee. 
Among guests who spoke were F. S. Baldwin, 
sales manager, Standard Electric Tool Company, 
and John W. Neil of the Smith-Neil Electric Tool 
Company. Both of these men called attention to the 
fact that all hardware dealers, especially those do- 
ing sheet metal contracting work, would find port- 
able electric drilling machines to be one of the 


New Officers 
Hardware Club 
of Cincinnati 


Above, left—J. M. Tucker 
President 


Above, right—E. J. Becker 
Secretary 


Below, left—C. D. Corbus 
First Vice-president 


Below, center—H. F. Wuenker 
Second Vice-president 


Below, right—Charles E. Pfau 
Treasurer 
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cheapest and best saving appliances that they could 
obtain. Attention was also directed to the fact 
that a hardware dealer in a manufacturing town 
did not have to carry a stock of tools, but that one 
for exhibition purposes was sufficient. Other 
speakers included John Weigel, former president of 
the Cincinnati Hardware Guild, and E. A. Scott, 
editor of Sheet Metal. 

Secretary Becker’s report showed that there 
were 91 active members, and Retiring President 
William F. Belmer stated that the word “active” 
was well applied to all members. 


Sargent & Company Changes 


OSEPH H. CHERRY was elected a director of 
Sargent & Company, New York, at a recent meet- 
ing of the stockholders. The complete membership 
of the board of directors is as follows: H. B. Sar- 
gent, G. L. Sargent, John Sargent, George F. Wie- 
pert, Fred L. Stellwagen, Frank W. Robbins and 








Joseph H. Cherry. The officers are now: John 
Sargent, president and treasurer; Frank W. Rob- 
bins, vice-president, and Fred L. Stellwagen, secre- 
tary. 

William C. Sullivan is now representing Sargent 
& Company in the territory comprising the states 
of Louisiana, Alabama and Mississippi and part of 
Florida, Tennessee and Arkansas, in place of Con- 
rad Kunz, who has visited the trade in that terri- 
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tory for the past seven years. Mr. Kunz is now 
with the Medical Reserve Corps of the army. 

Harvey L. McVey has succeeded John W. Mac- 
Master in the territory, which includes parts of the 
states of Pennsylvania, New Jersey, Maryland, Vir- 
ginia and West Virginia. Mr. MacMaster has re- 
ceived a commission in the army. 


Clean Up and Paint Up 


ERE is the new “Contributors Plate” to be used 

on stationery of firms that contribute te the 
1918 fund of the National “Clean Up and Paint 
Up” Campaign Bureau, St. 
Louis, Mo. The Bureau re- 
ports that calls by contributors 
for these plates, in various 
sizes, to use on their stationery 
and other printed matter have 
begun two months earlier than 
usual. 

Another development that 
indicates the growing interest of the manufactur- 
ing and jobbing trade in the campaign, as reported 
by the Bureau, is the number of new and volunteer 
contributors to the 1918 campaign fund. Almost 
the only effort in this 1918 financing has been that 
of securing the renewals of the 1917 contributors. 

It is believed that the nation-wide interest in 
thrift and conservation will make the 1918 cam- 
paign more popular and more comprehensive and 
thorough than ever before, though for several years 
approximately seven thousand towns and cities have 
utilized the Bureau’s co-operation in the organiza- 
tion of local campaigns to make their communities 
more sanitary and beautiful, and safer from the 
ravages of the elements. 


Samuel W. Winchester 


AMUEL W. WINCHESTER, vice-president of 

Smith-Winchester Company, Jackson, Mich., 
died recently after a long illness. Mr. Winchester 
was born in Buffalo, N. Y., in 1850, and in 1863 en- 
tered the employ of Pratt & Co., in that city. He 
remained with that company until 1880, at which 
time it went out of business. Mr. Winchester then 
became associated with Walbridge & Co., Buffalo, 
traveling for them through Ohio, Indiana and 
Michigan. 

In 1885 he went with the McIntosh, Huntington 
Co., Cleveland, representing them in Michigan. In 
1889 he became associated with Barnard, Smith & 
Co., Jackson, Mich., and upon the retirement of Mr. 
Barnard the firm became Smith-Winchester Co., as 
it stands to-day. 

Samuel W. Winchester was a good friend, a good 
citizen and one of the leaders in the hardware busi- 
ness for many years. 

More than seventy employees of the Smith-Win- 
chester Company attended the service, accompany- 
ing the cortége to the cemetery and as they filed 
past the grave at the conclusion of the service, each 
placed therein the white carnation worn during the 
afternoon. It was an impressive and an affecting 
farewell to an honored employer who had passed on. 
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Hastings Elected Treasurer 


W & B. DOUGLAS, Middletown, Conn., 
* nounce that on Oct. 26 George D. Hastings, 
formerly manager of their New York branch and 
export department at 46 Broadway, was elected 
treasurer of the company to succeed F. A. Coles, 
who resigned on account of other business interests. 


an- 
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“Pop” Bennett Passes On 


s¢—DOP” BENNETT has passed on. He will be 
missed and remembered beyond the present 
generation because he was a big, human, lovable 
man. He had 
friends in every 
State in the 
Union, many of 
them, and no 
hardware man 
anywhere de- 
served friends 
more than 
Pop Bennett. 
His nickname 
was given him 
in Chicago, and 
none of his 
friends ever 
called him any- 

thing else. 
He was born 
in Erie, Pa., 
Aug. 24, 1851, 
and was named 
Willis H. Bennett. His first job was with Cragin 
Brothers & Chandler of Chicago, in 1884. A year 
later he went with the Reading Hardware Company 
of Reading, Pa., and traveled out of Chicago for 
them for nearly three years. His territory was in 
the Northwestern States, and dealers up in that 
district still speak of the days when Pop Bennett 
packed a grip. They always smile when they speak 
his name. He knew store owners by their first 
names. He knew their families and their clerks. 
He knew them well as customers, but he knew 

them better as friends, intimate friends. 

In July, 1888, Pop was made manager of the 
Chicago branch of the Reading Hardware Company, 
and when the letters of congratulation began to pour 
in, the mail in that office jumped about a thousand 
per cent. In the months that followed the business 
jumped, too. 

In 1905 Pop resigned his position and devoted his 
energies to the Lawson Mfg. Company, in which he 
had purchased an interest. In 1908, however, he 
returned to the builders’ hardware game with his 
old house, but later moved to Los Angeles, Cal., 
with the Hoffman Hardware Company. 

Later he established the Bennett Hardware Com- 
pany at Long Beach, Cal., where he lived until his 
death. 

He was one of the organizers of the Chicago Re- 
tail Hardware Dealers’ Association, and has been 
an honorary member of that organization for 23 
years. 

He organized the famous Hardware Special that 
runs annually from Chicago to the Atlantic City 
conventions of the hardware wholesalers and manu- 
facturers, and by that act made a few thousand 
more friends. 

He was a Shriner and lived a life so completely 
on the square that the divine Architect of the uni- 
verse made a place for him and has called him 
home. 

“Be noble, and the nobleness that lives in other 
men will rise in majesty to reach thine own.” The 
great writer who penned those lines was inspired 
by men like Pop Bennett. 

By his generous acts he erected for himself a 
monument in the hearts of American hardware men. 





Tue SHoTwett Pump & TANK Co., Indianapolis, 
Ind., has increased its capital stock from $60,000 to 
$100,000. 
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War and 


Business 


E certainly have to hand it to Busi- 
Vitae oe Big and Little—for the 
part they are taking in the war to-day. Busi- 
ness men of all degrees and from all parts of 
commercial life are serving their country, 
and serving it well, without money and with- 
out price. They are sacrificing great in- 
comes, their personal comfort, family ties 
tor an indefinite period, all tneir business 
interests, all their leisure time, and without 
other recompense than tueir own sense of 
duty performed. As a result, for the first 
time in the history of the country, war meas- 
ures are being put through on a distinctly 
business basis, and with dispatch and effi- 
ciency. 

We have only to contrast this with the 
story of our other wars to realize how 
muddled conditions were for a long time till 
better experience taught its lesson, to see how 
far ahead we already are of anything done in 
the past. Much of the war nowadays is 
strictly a business proposition, for battles are 
won as much in the workshop, on the rail- 
roads, and in providing for needs of the sol- 
diers, as on the battlefield and in the 
trenches. 

It is to the everlasting credit of the present 
Administration that it had the prescience 
and the vision to see the new order of things 
and to invite Business Men into its councils, 
and to place a large share of its endeavors 
and arms in their hands. 

Beyond all this it is undeniably true that 
the Business World as a whole is bearing 
more than its share of the financial burdens 
of the war. The new war taxes are levied 
almost directly on business. Moreover, the 
personal income taxes are in large measure 
paid by the successful men in commercial life 
and the more successful they are the greater 
are their burdens. Nor is there any com- 
plaint among them as to these trials, not 
even though some of them are the result of 
peculiar burdens laid upon the business men 
as a class, while other occupations are ex- 
empted. 

The men of the world of commerce have 
accepted these taxes helpfully and willingly, 
as their part in the winning of the war, but 
this should not shut the eyes of the public to 
the disproportionate levy on business. 

It is a bald statement that the success of 
the war depends largely upon the ability of 
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the business world to finance its require- 
ments. 

Beyond all these things is the further fact 
that Government loans as represented in the 
Liberty Bond issues, could never have been 
floated but for the unceasing and tireless ef- 
forts of business organizations, especially the 
banks, who practically gave up their business 
for the time being, and devoted all their 
energies to putting this great movement 
over. 

But there is a sequel to this admiration, 
for it would not be worth while to chronicle 
these achievements of business if they did 
not lead up to something most vital in the 
future. It has been the bane of city, state 
and national life in the past that it has been 
unduly influenced by professional politicians, 
largely lawyers, who made laws for a busi- 
ness world for which they had neither sym- 
pathy nor understanding. These laws were 
often confessedly punitive and inspired by 
antagonism rather than by constructive 
thought. Unfortunately, between Govern- 
ments, city, state and national, and business, 
there was a great gulf fixed. The consequent 
and inevitable results are too serious and re- 
cent to need recounting. 

Patriotism and business were looked upon 
as incongruous terms, since business was sup- 
posed to be given over to greed and the ac- 
cumulation of money without regard to the 
welfare of the country at large. Fortunate- 
ly all that water is over the dam, and busi- 
ness has given an account of itself after a 
fashion that will not be forgotten. So when 
the war is over, and business resumes its nor- 
mal course once more, shall we return to the 
old ways? Hardly, for revolutions do not go 
backwards. 

Shall not business in the days to come have 
a right to require of all Governments, city, 
state and national, that more attention be 
paid to its need and desires, not for its own 
preferment but because the country may be 
better served? 

Are there not many ways, that Govern- 
ments cling to, that are bound up in red tape 
and precedent until they are burdensome, un- 
economical and inefficient? Has the fact not 
been obscured that what most Governments 
need to realize is that they have become great 
business organizations and should be run 
solely on business principles so far as their 
strictly business operations are concerned? 

What is coming in the future when the 
war is over, and what needs to come, is the 
realization that patriotism must have a 
deeper and wider meaning than even now— 
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that when the people gladly give all they 
have for the Country, that likewise the Coun- 
try shall exist solely and entirely for the gen- 
eral welfare of such a people. 


* * * 


The happiest days of all the year 
approach — inventory time (groans 
and mumblings from clerks). Did you 
fool yourself last year? How much 
did your paper profits exceed your 
bankable profits? You'll never raise 
a mortgage with money you “might 
have made.” Be honest with yourself 
this year. Know where you stand. 


* * * 


A System 
of Waste 


VIDENTLY we have not as yet arrived 

t perfection in the matter of food con- 
servation along the lines of the elimination 
of waste. Evidence is being unearthed daily 
in regard to wastage of food products which 
indicates an almost criminal disregard of 
public rights. Just at present the attention 
of the entire country is focused on the de- 
struction of food products in the larger cities. 
In the suburban districts of the city of Chi- 
cago, veritable mountains of vegetables, still 
edible, have been discovered in the vicinity 
of the railroad tracks. With a world scarcity 
of food and with herculean efforts on the 
part of both consumers and producers to cut 
down excesses of consumption, this discovery 
naturally arouses general indignation. 

If the waste referred to is a delicate one, 
inspired by either malice or avarice, it is 
without doubt the moral equivalent of trea- 
son. There is, however, a reasonable doubt 
concerning the motives of those responsible 
for this wholesale destruction of food, and 
it is hardly fair as yet to impute any crim- 
inal intent. There is, nevertheless, an ap- 
parent misuse of property which draws at- 
tention to a very unsatisfactory food dis- 
tribution system. The system of distributing 
food to all great cities has always been a 
more or less destructive one. In times of 
peace it has been regarded as merely a neces- 
sary evil, but for the period of the war at 
least it has become a national wrong. 


About two months ago the Federal Depart- | 


ment of Labor pointed out the economic crime 
of New York’s method of food distribution. 
It was found that vegetables and fruit are 
dumped from the cars when only a compara- 
tively small percentage of the shipment is 
really spoiled. In many cases fully 80 per 
cent of the food is still fit for human con- 
sumption, yet the commission merchants de- 
clare it unprofitable to have it sorted and 
utilized. In the case of oranges, lemons and 
grapefruit, cars have been dumped when the 
percentage of damaged fruit reached 19 per 
cent or over. Vegetables, such as cabbage, 
beets, turnips, celery, potatoes, squash, etc., 
have been thrown away if 15 per cent was 
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not edible. As a result the grower has lost 
money and the ever growing cost of living 
has been further boosted. Incidentally the 
commission men have been able to demand 
exorbitant prices for food in storage. 

The fact that this waste is a customary 
one, and that it has been in vogue for many 
years, does not at this time justify it. The 
continued application of wrong has never 
created a right. It would seem, however, 
that the remedy is to be found rather in the 
establishment of better distribution systems 
than in the summary punishment of a few 
possibly guilty individuals. Is it too much 
to ask that a part of the energies of the food 
administration board be devoted to bettering 
the methods by which perishable food is 
handled in the larger cities? 


It’s Thanksgiving Day! Remem- 
ber the time you punched Bill Sykes 
in the jaw because he bet he had more 
Thanksgiving letters than you did? 
And the time the kids swiped your 
ma’s suet pudding and shared it with 
the pickaninnies at the end of the 
alley? And the time the wise guy 
pulled off a _ cross-country run 
Thanksgiving afternoon and trimmed 
you because his pa didn’t carve the 
turkey ’til 7 p. x.? Despite the mis- 
fortunes there’s not a silent voice in 
the house when the band strikes up 
“Dem’s were de happy days.” They 
were. Let’s bring them back and 
make to-day another real Thanksgiv- 
ing. Let’s get into the open and play 
a bit. Let’s share our goods and our 
joy. But for the sake of the boys 
“over there” let’s be temperate in all 
except hard work and self-sacrifice. 














, ® TREASURY DEPARTMENT 


SemECvOR OF PuRLICITY 


WASHINGTON 


November 12, 1917. 


Mr, George H, Griffiths, Manager, 
wi 


jardware Age, 
239 West 39th Street, 

New York, New York, 
Dear Mr, Oriffiths: 

During the unprecedented pregsure of affairs which 
attended tod flotation of the Second Liberty Lean, I Was keenly con- 
scious that your very patriotic and essentially practical cooperation 
in printing Liberty Lean advertisewents at your own expense deserved 
wore adequate recognition than the multigraphed bulletins which the 
Ouergency necessitated our using, While I know that you recognise the 
@xigencies which attend such a vast operation, it is, nevertheless, « 
deep satisfaction to personally aseure you that every line of Liberty 
Loan advertising which you have printed and which has reached this Bureau 
has been preserved in a record which ie intended to be permanent, and 
that the Secretary wishes ae to inform you of his wars appreciation 
of the spirit which has prompted you te perform this valuable voluntary 
eorvice. 

Tt ie @ real pleasure to congratulate and thank you. 
Cordially yours, 


leew MN we, 


Director of Publicity. 

















Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGE, 
New York, Nov. 26, 1917. 


SURVEY of the New York market indicates that 
hardware jobbers are working at oe speed takin 
eare both of the orders of the regular trade and also o 
the heavy requisitions from the Government. 

The retail hardware business has fallen off to a cer- 
tain degree. Dealers report that the consumer is buy- 
ing very conservatively, purchasing only such things 
that are absolutely essential. 

The pending price adjustments by the Government 
on all products made from wire rod, which includes 
screws, stove, machine, carriage and tire bolts, etc., has 
made the jobbers very cautious as to what they buy 
in these lines. With settlement of new prices the past 
week buying should go forward. 

Shipments from the factories to the jobbers are very 
slow, hence the dealers are seriously hampered in filling 
orders. 

The contracting and building business is still stag- 
nant, hence builders’ hardware sales are light. 


Dealers are placing quite large orders for next sea- 
son’s supply of screen cloth, but the jobbers report 
that fewer dealers have sent in their requisitions to 
date than were received in the same period last year. 


AxESs.—Jobbers report that the demand for axes has 
slackened considerably, due to the high prices prevail- 
ing this year. 

We quote as follows, per doz., less 5 per cent in bundles, 
f.o.b. New York: Red Rover Boys’ axe, $11. Kelly Standard 
LI, 2% x 2% Tb., $14.58; 2% x 3 Ib., $14.58; 2% x 3 Ib. 
$14.58. Collins L. I, 2% x 2% Ib. $14.58; 2% x 3 Ib., 
$14.58; 2% x 3 Ib., $14.58. Second quality, 3 x 4 Ib., $14.58; 
3% x 4% Ib., $14.90; 4 x 5 Ib., $15.15; 4% x 5% Ib., $15.40; 
5% Ib., $15.65. Fall City, 3 x 4 Ib., $15.65; 3% x 4% Ib., 
$15.95; 4 x 5 Ib, $16.30; 4% x 5% Ib., $16.65; 5% Ib., 
$16.90. Flint Edge, 3 x 4 Ib., $15.65; 3% x 4% Ib., $15.95; 
4x 5 Ilb., $16.30. Kelly Deep Etched, with blue black finish, 
3x 4 lb., $17; 3% x 4% Ib., $17.30; 4 x 5 Ib, $17.65; 4% x 
5% Ib., $17.95. Kelly Standard Conn., 3 x 3% Ib., $15.65; 
3% x 4 Ib., $15.95. Collins Conn., 2% x 3% Ib., $15. Brad- 
ley dock axes, 4% x 5 Ib., $21.05. 


Buck Saws.—Jobbers report that business in this 
line has been exceptionally good. 


We quote as follows, f.o.b. New York: Buck saws, single 
braced, per doz., $6; double braced, plain tooth, per doz., 


$6.75; double braced, Champion tooth, per doz., $7: No. 40, 


Disston, per doz., $10.50; No. 45, Disston, per doz., $10.50. 


CuRIsTMAS TREE OvuTFITS.—Electrical goods manu- 
facturers report that business at this time is about 25 
per cent above normal. Factories are working at full 
cepacity, despite the fact that there is a scarcity of 
abor. 

Christmas tree outfits equipped with Mazda lamps, series 


type, 100 to 120 volts, mercerized, cotton covered, parallel 
cord, are being quoted as follows, f.0.b. New York: 


Std. 

No. Pkg. Retail Less 6 6-12 12 & over 
2330 8 Light outfit 100 $3.00 ea. $2.89 ea. $2.66 ea. $2.22 ea. 
2331 16 Light outfit 100 6.00ea. 5.78ea. 5.82ea. 4.44 ea. 
2332 24 Light outfit 50 9.00ea. 8.67ea. 7.98ea. 6.66 ea. 
2333 32 Light outfit 25 12.00 ea. 11.56ea. 10.64ea. 8.88ea 
2334 8 Light Extra 

Festoon 3.00 ea. 2.89ea. 2.66ea. 2.22 ea. 


GAME Traps.—The sales of 
to be about normal. 


We quote as follows, per doz. f.o.b. New York: Game 
traps, No. 0, list, $4.25; No. 1, list. $5; No. 1%, list, $7.50; 
No. ,2, list, $10.50; No. 3, list, $14; No.4, list, $16.50, all 
less 60 per cent. No. 10, list, $4.25; No. 11, list, $5; No. 11%, 
list, $7.50; No. 12, list, $10.50; No. 13, list, $14; No. 14, list, 
$16.50, all less 70-10, 


game traps is reported 


Ice SKATES.—The sale of ice skates is about normal. 
Jobbers are in a better position this year to fill orders, 
ae to the fact that they have quite a stock on their 

ves. 


We quote the following prices, per pair, f.o.b. New York: 
Union Hardware Co., No. 1624, $.66; No. 1624%, $.90; No. 
1724%, $1.40; No. 1824, $2.34; No. 182414, $3.36; No. 524%, 
$1.02 ; No. 424%, $1.60; No. 724, $2.66; No. 924%, $3.66; 
No. 5%, $.77; No. 7, $1.50; No. 7%, $2; 


No. 9, $3; No. OX3, 
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$2.66; No. 61, $2.40; No. 52, $.66; No, 5124, $1.08; No. 5624, 
$1.31; No. 5624%, $1.56; No. 57244, $2.14; No. 5824, $3; No. 
5924%4, $3.96; No, 52446L, $1.68; No. 424%4L, $2.28; No. 
724L, $3.36; No. 924%4L, $4.32; No. 92, $9.36; No. 94, $3.36; 
No. 95, $4.68; No. 96, $4.68; Donahue, $3.36; extension bob 
skates, plain, $.386; extension bob skates, nickel, $.54. 


LamMpPs.—We quote the following prices per dozen on 


lamps from Jobbers’ stocks, f.o.b. New York: 

Junior side, $14.75; Buck Eye dash No. 13, $11; Victor 
wasce No, 14, $14.25; Eureka driving, $17; Octo driving, 
34.25. 


LANTERNS.—The demand for lanterns has been very 
large. Jobbers report an unusual number of orders 
from dealers and also from the Government. 


We quote the following prices per doz., f.o.b. New York: 


Hylo, $7.75; Victor—white $8, ruby $11; Monarch—white $8, 
ruby $11; Crescent—white $11, ruby $14; Blizzard—white 
$12.25; ruby, $15.75; New Wizard, $12.25; Little Wizard, 
$9.75. 


LINSEED O1L.—The market in linseed oil is very much 
stronger than it has been for some time, due to the 
short flax crop this year. Crushers have to look to 
the Argentine crop to make up the deficiency. Dis- 
tributors cannot depend on deliveries. Linseed oil this 
week is quoted as follows: 


Linseed oil, raw, city brands, card rates, is $1.22 to $1.25 
in 5 or more bbl. and less than 5 bbl., $1.23 to $1.26. 

State and Western oil ranges from $1.20 to $1.22, accord- 
ing to size of order and seller. 

City crushed oil is quoted at $1.25 in 5 bbl. lots. 


Mica.—The following discounts on mica are being 
quoted by New York jobbers: 
30 per cent discount 40 


North Carolina mica, Wyoming, 


per cent discount 

Wire Nai.s.—It is reported that orders for wire nails 
in car lots are being received. Distributors in this field 
are accepting no orders for less than carloads. Lesser 
amounts are being supplied direct from the jobbers’ 
stocks. Prices on wire nails remain as quoted last week. 

Wire nails in store are $4.40 base per keg, and carted by 
the jobber $4.45. 


Cut Natts.—The cut-nail situation remains as it 
has been for some time, cut nails being very scarce. 
We quoiv as follows: 


Cut nails in store are $5, and delivered by jobber in carting 
limits are $5.05 base per keg. 


NAVAL StTorES.—Naval stores conditions are growing 
more and more tense on account of the scarcity of 
shipping facilities. The Government has requisitioned 
most of the boats plying along the coast to carry timber 
for shipbuilding purposes. 

Spot turpentine, in yard, 53c. per gal 

Rosin, common to good strained, in yard, on time basis of 
280 Ib. per bbl. is $7.30 to $8.75; D grade is offered on $7.30; 
E grade, $7.35; G grade, $7.35: H grade, $7.40; I grade, 
$7.45; K grade, $7.70; M grade, $7.95, and N grade, $8.30 


Ropre.—Conditions in the rope markef remain un- 
changed. Prices are firm and manufacturers have all 
they can do to take care of the heavy demand by the 
Government and orders pouring in from the regular 


trade. New accounts are out of the question. We quote 
the following prices, f.o.b. New York: 

Manila rope, first grade, is 33c.; second grade, 32c., and 
third grade, 28c. base per Ib. Manila bolt rope is 38c. base 
per Ib. 

Sisal rope, first grade, is 23c. and second grade, 20c. base 
per lb. Hide, bale and hay rope, medium, oiled, first grade 


is 23%4c. and second grade 20%c. base per Ib. 
Tarred lath yarn is, first grade, 23c., and second grade 20c 


base per Ib. 

Strver PuLatep Ware.—Manufacturers of silver 

orate ware report a very good business. Dealers are 
uying heavily, anticipating much higher prices on 
this line. 

Sieps.—This has been an exceptionally good season in 
sleds. In fact it is expected by jobbers that there will 
be a shortage in taking care of all orders for the 
holiday trade. 

The prices are quoted as follows: Speed King, per doz., 
No. 10, $10; No. 11, $11.50 No. 12, $12.50; No. 13, $15; No. 
14, $19; No. 15, $20. Flexible Flyer, each, No. 1, list, $3; No. 


2, list, $3.50; No. 3, list, $4.50; No. 4, list, $5.50; No. 5, list, 
$7.50; No. 6, list, $15. Less 35 per cent from factory. Less 
33% per cent, New York stock. Flexible Flyer Jr. racers, 
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each, list, $4.25; Flexible Flyer racers, each, list, $5: 
Tuxedo racers, each, list, $7.50. All less 35 per cent from 
factory, or less 33% per cent, New York stock. 


Snow SHOVELS.—The demand for snow shovels has 
been very brisk. 

We quote from jobbers’ stocks, per doz., f.o.b. New York: 
Ames long handle, $9.60; galv. steel, No. 2, $9.50; galv. steel, 
No. 25, $1.95; galv. steel, No. 26, $3.50; wood, No. 16, $4.25; 
wood, No. 22, $3.10; wood, No. 20, $4.25. 


Snow PusHERs.—Jobbers report a fairly good busi- 
ness on snow pushers. 


We quote from jobbers’ stocks, per doz., f.0.b. New York, as 
follows: No. 40, $24; No. 41, $30. 


SPoRTING Goops.—Jobbers report a good business 
this year from hardware dealers, who have prepared to 
reap a profitable holiday trade. 


We quote the following prices on a few items that are in 
heavy demand, f.o.b. New York: Daisy air rifles—No. 20, 
$6.75 doz.; No. 12, $9.50 doz.; No. 11, $11.50 doz.; No. 30, $15 
doz.; No. 3, $18.75 doz.; No. B38, $22.50 doz.: No. 25, $30 
doz.; No. 40, $30 doz. 

Thermos bottles—30 per cent off list. 

American Eveready flashlights—33% to 40 per cent off list. 

Basket Balls—Per doz., No. 0 official, $90; No. 1, $66; No. 
1%, $54; No. 2, $386; No. 2%, $28; No. BC, $21: No. IW 
outdoor, $72; No. IX, outdoor, $63; No. 1%4X, outdoor, $51: 
No. 2X outdoor, $33. 


Square MesH CLotH —Prices remain firm and orders 
are coming in about normal. 
We quote as follows from jobbers’ stocks, per 100 sq. ft., 


f.0.b. New York: 2 x 2, $4.25; 3 x 3, $4.50: 4 x 4, $4.75; 6x6, 
$5: 8 x 8, $5.60. 


CHIC 


Office of HARDWARE AGB, 
Chicago, Nov. 24, 1917. 
Mi open weather has to some extent slowed up 
sales of seasonable hardware items, yet reports 
from both jobbers and retailers indicate that business 


is as good or better than at the same time last year. If . 


jobbers in this territory were accepting future orders 
on more lines business would be still heavier, but there 
is a tendency on the part of the jobbing trade not to 
risk selling futures at this time. There is a pretty 
general belief that Government orders will take a very 
large percentage of the next year’s steel output, causing 
a shortage of many manufactured lines. 

In cutlery lines manufacturers are finding that they 
must pay even higher prices for steel than before the 
Government fixed prices. This is due to the fact that 
the steel used in many of these lines is classed as special 
steel, and does not come under the prices set by the 
Government. 

Sleds and skates have not moved as freely during the 
past week, due to the open weather. However, sales 
were heavy early in the season and practically all the 
dealers in this territory have good stocks. Jobbers’ 
stocks of sleds are light and the advent of snow would 
probably cause a shortage. 

Both retailers and jobbers report collections as fair. 


AMMUNITION.—Sales of ammunition still continue 
heavy despite the high prices in vogue. Shot gun shells 
are selling particularly well and jobbers report their 
stocks as in a fair condition only. Prices are unchanged. 


No. 22 short semi-smokeless, $5 per thousand; No. 32 short, 
rim fire, semi-smokeless, $11.75 per thousand; No. 22 long, 
semi-smokeless, $6 per thousand; No. 32 long, rim fire, semi- 
smokeless, $13.50 per thousand. Above prices subject to 30-4 
per cent discount. Prices on shells are as follows: Peter’s 
target smokeless, 3 drams powder 1% ounces shot, 1 to 10, 
$48 per thousand, discount 30 and 3% per cent. Peter’s 
referee, semi-smokeless, 3 drams Pre. 1 oz. shot, 1 to 10, 
$37 per thousand, discount 30 and 3 per cent. 


ASH SIFTERS.—With coal more and more difficult to 
obtain owners of homes and flat buildings are purchas- 
ing ash sifters more freely than for several years past. 
This is particularly noticeable in the larger cities. Job- 
bers’ stocks are reported to be below normal. Prices 
are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Plain wood 
ash sifters with black wire, $1.20 per doz.; plain wood with 
galvanized wire, $1.60 per doz.; wooden sifters, especially 


adapted for barrels, No. 06, $3.85 per doz.; galvanized barrel 
sifters, No. 104, $33 per doz. 
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ScrEEN CLoTH.—Dealers are now placing their orders 
for next year’s business on screen cloth. 

We quote as follows from jobbers’ stocks, pet 100 sq. ft., 
fo.b New York: Black, 12 mesh, $2.20; opal, 12 mesh, $2.80: 
bright, 12 mesh, $2.70; opal, 13 mesh heavy, $4.35; opal, 14 
mor’ $3.20; pearl, 12 mesh, $3.25; pearl, 12 mesh heavy, 

Stove Poxers.—The wholesale ho on stove pokers 
are quoted as follows, f.o.b. New York: 

No. 4, per doz., $.68; No. 6, per doz., $1.30; No. 7, per doz., 
$.68; No. 8, per doz., $1.30. 

Winpow Guiass.—There has been no change in prices 
of window glass in the past ten days, but the factories 
are advising the trade that prices may change any 
moment without advance notice. Conditions in this 
field are growing more congested in regard to deliveries, 
Manufacturers also report a serious scarcity of fuel and 
supplies which makes conditions very uncertain. Many 
factories, it is pepertens may not start up at all, and 
if they do it may be for a short time only. 

The freight embargo has seriously hampered dis- 
tributors of window glass. A well known concern re- 
ports that a shipment sent two months ago from a 
factory located in Central Pennsylvania has not yet 
reached New York City. Prices remain unchanged 
as follows: 


. B, single thick, first three brackets, 85 per cént discount. 
All A, single, and all B, single thick, above the first three 
brackets. 80 and 10 per cent. All A, double, 80 and 10 per 
cent, and all B, double thick, 80 and 20 per cent. All AA, 
single and double thick, all sides, is 80 per cent discount. 

Woop Screws.—New York jobbers are quoting the 
following discounts on wood screws: Flat head iron, 
75 per cent; Round head iron, 70 per cent. 


AGO 


Bars WireE.—There is no change in the barb wire 
situation. Manufacturers continue to report heavy 
sales in the South and a heavy demand for barb wire 
from foreign sources. Open weather has also led farm- 
ers to do considerable fence and fence repair work in 
the Middle West, and retail sales in that section have 
been good. Both jobbers and retailers report very low 
stocks, and jobbers are still limiting shipments to 1000 
pounds to a customer per order. Prices are same as at 
last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, painted barb 


wire in less than carload lots, $4.40 per 100 lb.; galvanized, 
$5.10 per 100 Ib. 


Bars.—Sales of bars from retail sources are com- 
paratively light at this time, yet jobbers find it diffi- 
cult to keep up stock due to slow deliveries from the 
mills. Prices are same as at last report. 


jWe quote from jobbers’ stocks, f.o.b. Chicony. soft steel 
bars, $4.50 per 100 lb.; bar iron from $4.50 to $5 per 100 Ib. 


BUILDING PapEeR.—Jobbers report that sales of build- 
ing paper have stiffened during the past few weeks, 
but are still quite a little below those of this period last 
year. Jobbers report adequate stocks to fill all orders. 
No price changes are reported. 

We quote from jobbers’ stocks, f.0.b. Chicago, red rosin 


sheathing paper, 20 Ib. rolls, 58c. per roll; 25 Ib. rolls, 72c. 
per roll; 30 Ib. rolls, 87c. per roll. 


BuTCHER KNives.—Manufacturers of butcher knives 
are reported to be paying more for the raw material 
than before the steel prices were fixed by the Govern- 
ment. This is due to the fact that much open-hearth 
and crucible steel is used in the manufacture of this 
line and the steel producers are classing this quality 
steel as special steel, which does not come under the 
price-fixing regulations. Knife manufacturers are now 
paying 2c. per pound more for open hearth, and 5c. 
more for crucible steel than they were a few weeks 
ago. Jobbers’ stocks are light but shipments are ex- 
pected to be more regular in the next few weeks. There 
was an advance in this line in October, and there are 
rumors that another advance will make its appearance 
in the near future. 

We quote from jobbers’ stocks, f.o.b. Chicago, as_ follows: 
Butcher knives with coco-bolo handles, 6-in. blade, $4.25 per 


doz.; 7-in. blade, $5 per doz.; 8-in. blade, $6 per doz.; with 
ebony handle, 6-in. blade, $4.75 per doz.; 7-in. blade, $6.25 
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r doz.; 8-in. blade, $6.60 per doz.; 10-in. blade, $11.00 per 
Boe: 12-in. blade, $14.50 per doz.; 14-in. blade, $18 per doz. ; 
Beachwood handle fastened with 3 saw screw brass rivets, 
g-in, blade, $3 per doz.; 6%4-in. blade, $3.85 per doz.; 7-in. 
blade, $4.30 per doz.; 8-in. blade, $5.20 per doz.; 9-in. blade, 

6.75 per doz.; 10-in. blade, $8.25 per doz.; 12-in. blade, 
Ss per doz. ; 14-in. blade, $14.50 per doz. 

Carvine Sers.—Carving sets continue to sell freely 
and jobbers report it increasingly difficult to keep com- 
plete stocks. Manufacturers are behind in their orders 
and shipments are very slow. Much the same con- 
ditions prevail in regard to carving sets as to the 
butcher knife line, the manufacturers being compelled 
to pay high prices for the special steel] used in the 
manufacture. Prices are same as at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago: 3-piece 
carving sets with stag handles, from $2.60 to $6.75 per set; 
3-piece sets with horn handles, from $5.50 to $7 per set; 3- 
piece sets with ivory celluloid handles, from $4 to $6.50 per 
get; 3-piece sets with pearl handles, $10 per set. 


Coat Hops.—Jobbers report sales of coal hods as 
somewhat lighter during the past week. This is due in 
part to the heavy demand earlier in the season, and to 
the continued mild weather. Jobbers’ stocks are com- 
paratively low although several heavy shipments have 
been received lately. Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago: Common 
japan oven coal hod, 15-in., $3.25 per doz.; 16-in., $3.50 per 
doz. ; 17-in., $3.90 per doz. ; 18-in., $4.35 per doz.; 20-in., $5.85 
per doz. Japan funnel top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz.; 18-in., $9.60 per doz. Common 

Ivanized open, 16-in., $5.55 per doz.; 17-in., $6 per doz. ; 
fin, $6.50 per doz.; 20-in., $8.25 per doz. Funnel top, gal- 
vanized, 17-in., $7.40 per doz.; 18-in., $8 per doz. 


CorN Poprers.—The demand for corn poppers con- 
tinues to increase as the holidays draw near. Almost 
every shipment contains at least a few sizes. Indica- 
tions are that the total sales for the season will exceed 
those of last year. Prices are same as at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago: 1 qt. wire 
poppers, wood handles, $1.05 per doz.: 2-qt. wire poppers, 
wood handle, $1.75 per doz.; 2%4-qt. wire popper with steel 
top, $2.40 per doz.; 144-qt. all steel popper, $1.50 per doz. ; 
steel popper with sliding adjustable top, size 7 x 9 x 3%, 
$2.75 per doz. 


Cut Natts.—There is no change in the situation as 
regards cut nails. The mills are far behind in their 
orders and jobbers are entirely sold out. Cut nails are 
not even quoted by the jobbers of this territory. 


Door Mats.—Jobbers report heavy sales of door mats 
but the open weather has held back the retail demand to 
some extent. The advent of rainy weather or snow 
will undoubtedly stiffen sales in this line. Jobbing 
stocks are comparatively light. Prices are same as at 
last report. 

We ate from jobbers’ stocks, f.o.b. Chicago: Galvanized 

wire mat, 16 x 24, $6.50 per doz.; 18 x 30, $8 per doz.: 
22 x 36, $11 per doz. Flexible galvanized cold rolled steel 
mats, 16 x 24, $10.35 per doz.; 18 x 30, $14.30 per doz.; 22 
x 36, $21 per doz. ; 26 x 48, $34.65 per doz. 

Fites.—Retailers report a better demand for files dur- 
ing the past few weeks due to fall repair work. The 
decline in building operations has kept the strictly re- 
tail sales in this territory below those of last year, but 
sales to factories, machine shops, etc., have been far 
above normal. Stocks are in fair condition only. 


We quote from jobbers’ stocks, f.o.b. Chicago, the following 
discounts from list: Nicholson files, 50-10-2144; New Ameri- 
can, 60-7% ; Disston, 50-10-5; Black Diamond, 50-10. 


GARDEN TooLs.—Jobbers report a steady volume of 
sales in the garden tool line for next season’s delivery. 
Manufacturers are urging jobbers to place complete 
specifications on all contracts at once. Jobbers in turn 
are advising retailers to get their orders in as soon as 
possible. There is a general belief among manufac- 
turers and jobbers that shortages of raw material will 
make it difficult to obtain complete stocks next season. 
Prices are same as last quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Manure forks, beSt grade, long handled, four tines, with 
Plain ferrule, $9 per doz. ; with strap ferrule, $10 per doz. : five 
tine forks, plain ferrule, $11.60 per doz.; strap ferrule, $12.50 
re! doz.; long handled, six-tine forks, with plain ferrule, 
13.40 per doz.; strap ferrule, $14.35 per doz.; No. 2 Green- 
leaf spading shovels, $9.75 per doz.; Midlothian seconds, $9 
ber doz.; best grade, four-tine spading forks, $9.90 per doz. : 
cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz.; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hose, best grades, $8.25 per 
doz.; cheap hoes and riveted handles, $3.10 per doz.; ladies’ 
hoes, $4.80 per doz. 


GLass.—Jobbers report a comparatively light demand 
for glass, due to the fact that very little building is 
going on at this time. The bulk of the orders sold by 
retailers is going for repair work. The recent advance 
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has been taken by all jobbers in this territory. The cost 
of production is higher than during last season and 
prices are firm. 


We quote from jobbers’ stocks, f.o.b, Chicago, as follows: 
Single strength A, first three brackets to 40-in., 84 per cent 
off; all sizes over 40-in., 83 per cent off; all sizes of double 
strength AA, 84 per cent off. 


GUNS AND RIFLEs.—The sales of guns and rifles are 
heavy, the demand for the standard single and double 
barrel shotguns being particularly strong. Jobbers re- 
port many repeat orders and some telegraphic orders. 
Stocks are in fair condition only and more guns of the 
type mentioned are going out than are being received 
at this time. Prices are same as at last report. 


We quote from jobbers’ stocks, f.0.b. Chicago, single barrel 
shotgun, 12 gage, 30 or 32-in. barrel, with plain extractor, 
$5.25 each, with automatic ejector, $5.50; 12 gage, double 
barrel shotgun with hammer, $12; hammerless, $14.75. Win- 
chester automatic, 12 Fase. takedown pattern, $35.06. Rem- 
ington, auto-loading, 12 gage, $34.80. 

LANTERNS.—Jobbers report sales of lanterns to be 
above normal this season. Stocks are in fair condition 
only and there has been some difficulty experienced in 
keeping up stocks. No price changes have been re- 
ported. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 242 tubular, $7.30 per doz.; side lift lanterns, No. 240, 
$6.75 per doz.; the large size cold blast, No. 2, $11.50 per 
doz.; No. 299, tubular dash lantern, $10.25 per doz. 

LINSEED O1L.—There has been some fluctuation in 
lineed oil during the past week culminating in a decline 
of three cents from prices in vogue a week ago. Manu- 
facturers attribute the decline to the lightness of the 
demand and to speculation. With normal sales prices 
would undoubtedly be higher, as the flax crop is less 
than required for a normal home consumption of oil. 
The quality of the 1917 crop is also below the average. 


We quote to retailers, f.o.b. Chicago, strictly pure, old 
process linseed oil, in carload lots, raw, $1.16 per gal.: 
boiled, $1.17 per gal.; in single barrel lots, raw, $1.21 per 
gal. ; boiled, $1.22 per gal. 


Mica.—Sales of mica are fairly heavy, ranging well 
around normal. Jobbers report stocks in good con- 
dition and well assorted: Prices are same as at last 
report. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 Mica, 40 per cent off standard list; No. 2, 50 per cent 
off standard list. 


NuTs AND Bo._ts.—Manufacturers report the demand 
for nuts and bolts as more active than for some time 
past. Under ordinary conditions an advance might be 
expected but there is a feeling among the trade that, 
in keeping with other products, lower prices are not 
unlikely. The demand from strictly retail sources is 
naturally light at this time. Prices are same as last 
quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Machine bolts, up to % x 4 in., 40-10 per cent discount; larger 
sizes, 30 per cent discount; carriage bolts up to % x 6 in. 40 
per cent discount; larger sizes, 25 per cent discount: hot 
pressed nuts, square or hexagon, $2 off per 100 Ib.: lag 
screws, 50 per cent discount; washers, $3 off per 100 Ib 


Or. HEATERS.—The demand for oil heaters has been 
exceptionally heavy this season and as a result jobbers’ 
stocks are very low. In the more common sizes some 
jobbers are completely sold out. Shipments are slow. 


We quote from jobbers’ stocks, f.o.b. Chicago, subject to 
stock on hand: No. 24 oil heater, $3.25 each; No. 37A, $4.90 
each ; No. 61, $6 each. 


O1Ls.—Wholesale prices for single barrel lots of oils, 
f.o.b. Chieago, are as follows: 


Perfection kerosene in iron bbis., 9144c. per gal.: headlight. 
175 test, 201¢c. per gal.: gasoline, 21c. per gal. ; naphtha, 20%4c. 
per gal.; turpentine, 56c. per gal.; denatured alcohol, 90%c 
per gal.; wood alcohol, $1.50 per gal. 


Paint —Sales of house paint are comparatively light 
at this time, although there is a very fair demand for 
interior paints and varnishes. Prices are same as at 
last report. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 


Pocket CUTLERY.—The demand for American pocket 
knives has been very heavy all through the season, and 
is getting stronger as the holiday season approaches. 
Most of the manufacturers are sold up for from four 
to six months ahead and jobbers’ stocks are light. It 
is reported that there has been a general withdrawal of 
price quotations on American pocket knives. 

PouLtrY NETTING.—According to reports from job- 
bing houses, dealers in this section are placing orders 
for poultry netting for next season’s delivery, in good 
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volume. It had been rumored that the nigh prices of 
grain were forcing farmers to cut down poultry flocks, 
and that for this reason, sales of poultry netting would 
be light next year. It turns out, however, that the in- 
creased prices of eggs and dressed poultry are in reality 
inducing more farmers to take on poultry raising, and 
it would not be surprising if the volume of poultry net- 
ting sales exceeded that of last season. 


We quote from jobbers’ stocks, f.0.b. Chicago, poultry net- 
ting as follows: Galvanized before weaving, 50 r cent dis- 
out: galvanized after weaving, 45 per cent discount from 

t. 


PuTTY AND GLAziers’ Points.—Sales of putty and 
glaziers’ points are comparatively light, and are for 
the most part confined to repair work demand. Prices 
are same as at last report. 


We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
Putty in 100-lb. kits, $3.35; glazier’s points, No. 1, large 
No. 2, medium and No. 3, small, 1 doz. in a package, 60c. 
per doz. packages. 


ROASTING PANS.—The demand for roasting pans con- 
tinues heavy, while jobbers are finding it increasingly 
difficult to keep up stocks. Manufacturers are appar- 
ently trying to keep prices in check but are up against 
shortages of raw material. Prices are same as at last 
report. 


We pee from jobbers’ stocks, f.o.b. Chicago: Smooth 
steel self-basting oval pans, at $9.60 per doz.; sheet steel 
pans with ventilating cover, size 14 x 19 x 6 at $3.60 per doz. ; 
size 15 x 10 x 6% at $4 per doz.; size 17% x 12 x 7% at $5 
per doz.; round aluminum roasters, $12.60 per doz.; oval 
aluminum roasters, 9% x 15 x 6%, $24 per doz.; 11% x 17 x 
7%, $36 per doz. 


Rope.—Sales of rope are reported to be somewhat 
lighter than for some time past and the market is less 
firm. It is apparently as difficult as ever for rope 
manufacturers to get supplies of good manila hemp, 
and ocean freights have not declined any. Prices are 
unchanged. 


We quote to retailers f.o.b. Chicago, as follows: No. 1 
manila rope, 334%c. per Ib. base; No. 2 manila rope, 32%c. 
per lb. base; No. 3, manila rope, 28%4c. per Ib. base; No, 1 
sisal rope, 23c. per lb. base; No. 2 sisal rope, 20%4c. per Ib. 


SAND Paper.—Sand paper sales from retail sources 
are well around normal, although somewhat lighter than 
during last season. The heaviest demand is coming 
from factory sources. Jobbers report good stocks, with 
prices same as at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $6 per ream; cheaper grade, 
$5.40 per ream. 


SASH WEIGHTs.—Jobbers report very light sales of 
sash weights, due to the small amount of building going 
on. Despite this fact there is difficulty in keeping 
stocks, as foundries are not turning out any heavy vol- 
ume of weights. Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago, sash weights, 
in ton lots, $39 per ton; in smaller lots, $40 per ton. 


Screws.—The situation with regard to screws is 
practically the same as at last report. Retail sales are 
comparatively light, but jobbers are turning out a 
normal supply. Stocks are reported to be running low 
on some common sizes. 


We quote from jobbers’ stocks, f.0.b. Chicago: Flat-head 
bright screws, 70-10-10; round-head blued, 65-10-10; flat- 
head brass, 4244-10-5; round-head brass, 40-10-5. 


SIDEWALK AND SNow Scrapers.—Sales of sidewalk 
and snow scrapers were somewhat lighter during the 
past week, due to the fact that dealers have fair stocks, 
and open weather is holding up sales to consumers. 
Prices are same as at last report. 


We quote from jobbers’ stocks, f.0.b. Chicago, in dozen lots, 
No. 2 sidewalk scrapers, $4.75 per doz.; No. 6, $3.25 per doz. ; 
No. 75 snow scraper, $6.75 per dozen. 


SILVER - PLATED WAaRE.—There is an exceptionally 
heavy demand for silver-plated ware this season, ac- 
cording to the jobbers. The scarcity of special steel 
used in cutlery lines has forced some manufacturers to 
discontinue the making of plated ware, and may result 
in higher prices. It is also reported that the manufac- 
ture of the cheaper nickeled silver ware has been heavily 
curtailed for similar reasons. 


SKATES.—Sales of skates from jobbing sources were 
very heavy early in the season, but the continuance of 
mild weather is cutting down the demand. Jobbers 
have comparatively light stocks, and the early advent 
of cold weather would soon clean them out. Prices are 
unchanged. 


We quote from jobbers’ stocks, f.0.b. Chicago; Boys’ or 
men’s plain rocker, No. 1000, bright steel skates, 66c. per 
pair; No. 1005 nickel plated 90c. per pair; girls’ No. 310B, 
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$1.35 per pair; No. 6004, $2 per pair. Barney & Herry’s 
boys’ or men’s hockey skates, No. 152%, $3 per pair. Girls’ 
hockey skates, No. 412B, $1.80 per pair. Johnson's skating 
outfit, which consists of skates attached to shoes, $7 50 per 
pair. No. 11 skating outfit, $5 per pair; No. 15 ladies’, $¢ 
per pair. 


Steps.—The sled condition is similar to that of 
skates. Early sales were heavy, but there has been a 
falling off in the past week, due to the open weather. 
Jobbers report very light stocks and predict a shortage 
when winter really sets in. Prices are same as last 
quoted. 


We quote from jobbers’ stocks, f.o.b. Chicago: Children 
Cutters No. 3, $33 per doz.; No. 5, $49.50 per doz.; No. 8, 
$66 r doz. No. 86, wood sled, $4.15 per doz.; No. 116 
weed sled. $8.90 per doz. Wood coasters, No. 5, $3.75 per 
doz.; No. 10, $5.50 per doz.; No. 12, $9 r doz. Steel 
coasters, No. 131, $12.40 per doz.; No. 133, $22.60 per doz.: 
Torpedo racer, $27 per doz. 

Snow SHOvVELS.—The demand for snow shovels was 
brisk when the Middle West experienced its first snow 
storms, a few weeks ago. Since that time, there has 
been several weeks of mild open weather and the de- 
mand is becoming less pronounced. Jobbers have fair 
stocks, and no price changes are reported. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 02 wood snow shovel, $4 per doz.; No. 33 galvanized with 
wood handle, $9 per doz. ; No. 34, $9.75 per doz.; No. 40, black 
steel with wood handle, $7.75 per doz.; No. 015, $8.35 per doz 
Above prices are for lots of one-half dozen or more. 


SoLpER —The recent advance in solder prices is still 
in force and the market seems firm at this time. Sales 
are reported to be about normal. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows; 
Warranted half and half solder, 43c. per Ib.; No. 1 plumbers’ 
solder, 41%4c. per Ib. 


SteeL SHEETS.—The steel sheet situation is prac- 
tically the same as at last report. The price declines 
of the past few weeks have been taken by the jobbers 
who report light stocks. and slow deliveries from the 
mills. 


We quote from jobbers” stocks, f.o.b. Chicago, 28-gage 
Ivanized sheets, $7.75 per, 100 Ib.; 28-gage black sheets, 
6.00 to $7.00 per 100 Ib. \ 


Stee, TRAPs.—Furs are scarce and are bringing ex- 
ceptionally high prices this season. For this reason 
there is a heavy demand |for steel traps. The sales 
have been very heavy for several weeks past and seem 
to be growing as the season advances. Prices remain as 
at last report. 


We quote from jobbers’ stocks, f.o.b. Chicago: Victor traps 
No. 0, $1.13 per doz.; No. 1, $1.32 per doz.; No. 1%, $1.98 per 
doz.; No. 2, $2.77 per doz, ; No. 3, $3.70 per doz. ; No. 4, $4.36 
per doz.. Oneida traps, No. 0, $1.53 per doz.; No. 1, $1.79 per 
doz.; No. 1%, $2.69 per doz.; No. 2, $3.94 per doz.; No. 3, 
$5.24 per doz. 


Stove Boarps.—Jobbers report a slight falling off in 
sales of stove boards, due to the fact that retailers now 
have very good stocks. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, in broken 
case lots: Crystal stove board, 24-in. x 24-in., $8.35 per doz. ; 
30-in. x 30-in., $13.80 per doz. ; 36-in. x 36-in., $20.30 per doz. 
, Stove PirE aNnD DAMPERS —Sales of stove pipe and 
dampers continue good although retailers are now 
fairly well stocked. The advent of colder weather will 
in all probability boost sales in this line. Prices are 
same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago as follows: 
Peerless X blued stove pipe, nested, 6-in., $17.25 per hundred ; 
6-in. blued corrugated elbows, $1.85 per doz.; adjustable, 
$1.65 per doz.; 6-in., dampers, regular, wood handle, $1.05 
per doz., iron handle, $1.10 per doz. 

Stove SHoveLS.—There is a good demand for stove 
shovels and the volume of sales for this season will 
probably exceed that of last year. Jobbers have fair 
stocks. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 900, 
round rolled handle, 45c. per doz.; No. 100, double oval 
handle, $1.30 per doz.; No. 16, double nickel plated, $2.25 
per doz. 

Tacks.—Retail sales of tacks are below those of last 
season but sales to manufacturers:and upholsterers are 
heavy. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Uphol- 
sterer’s tacks, 6 oz., 25-Ib. boxes, 17c. per lb.; bill posters 
tacks, 6 oz., 25-lb, boxes, 16%4c. per Ib. 

Tin Piate.—Sales of tin plate are about normal, so 
far as the retail trade is concerned, but the demand 
from a manufacturing standpoint is so heavy that job- 
bers are almost unable to keep up stocks. The Govern- 
ment is reported to have placed certain restrictions on 
the sale of tin to manufacturers, in order to conserve 
the supply for the canning of 1918 fruits and vege- 
tables. Prices are same as at last report. 
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We qu uote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x IC coke tin, 180-lb. boxes, $23.90; 200-Ib. boxes, 
24.00 © 21410. roxee, $24.25. IC Mohawk tin, 20 x 28, 214- 
» boxes, $29.00; IC Calvin tin, 20 x 28, 214-lb. boxes, $34.00; 
1X coke ‘tin, 20 x 28, 270-Ib, boxes, $25.80; IX Mohawk Se. 
20 x 28, 270-Ib. boxes, $33.45; IX Calvin tin, 20 x 28, 270-Ib. 
boxes, $38.80. 

WEATHER Strip.—The demand for weather strip has 
been heavy for several weeks past, but is reported to be 
falling off to some extent on account of the mild 
weather. Jobbers have very fair stocks and are able 
to fill all reasonable orders. Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
Wood and felt ee ere, 452.9; $1. br per 100 ft.; %-In., 
1.43 per 100 ft.; 1%-in., $2 ft. Door buttons, 
2, 2-ft. 8 in., $3. 30 per doz. ; No. “> ft., $3.30 per doz 


Wirz. Barrows.—The demand "See wheel barrows 
is keeping up very well, despite the fact that very little 
building of a speculative nature is being done. The 
heaviest sales have been made to contractors engaged 
in road or repair work and in industrial building. The 
approach of winter is cutting down the road work and 
jobbers expect sales of wheel barrows to be somewhat 
lighter. Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago on wheelbar- 
rows as follows: No. 2 common bolted wood barrows, 
$22.50 per doz.; No. 4 tubular barrows, $75.00 per doz.; 
angle steel leg garden barrows, No. R25, $45.00 per doz. 


Wuirte LeaD.—There is a fair demand for white lead, 
although sales are not as heavy as during last season. 
Jobbers have good stocks. Prices are unchanged. 
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N the past week more announcements have come from 

the general committee on steel and steel products of 
the American Iron & Steel Institute, which practically 
cover all the smaller finished steel articles that the 
Government had not before made prices on, and the 
list is now practically complete. The leading items on 
which prices have been named in the past week are 
the differentials on tin and terne plate, also black plate 
for tin mills, extras on all grades of sheets, chain, cold 
rolled strip steel, hot rolled strip steel and light rails. 

Prices made by the general committee and approved 
by the authorities at Washington are somewhat lower 
than have existed for some time, but are regarded by 
manufacturers and consumers as fair. Now that we 
have a basis of prices on which to sell all kinds of 
finished steel, it is believed the new demand will soon 
be very much heavier than it has been for a long time. 
Consumers of all kinds of steel products knew that 
prices were going to be lower, with the result that they 
held out from buying and stocks of goods held by 
jobbers and retailers are probably lower at this time 
than they have been for several years. It will take 
some active buying of goods before stocks of jobbers 
will be as large as they usually carry. Some jobbers 
in this city report they are getting better deliveries on 
goods than for some time, but that deliveries are not 
as yet satisfactory by any means, due to the congested 
condition of the railroads. 

The output of pig iron, steel bars and sheet bars, 
and practically all kinds of finished steel has been very 
much restricted in the past two weeks on account of the 
shortage in the supply of coal and coke. This shortage 
in fuel has been more severely felt in the Youngstown 
district than at any other place, but operations in steel 
mills in the Pittsburgh district are also being cut down, 
because of lack of fuel. Reports are that the situation 
at this writing is a little better, but it is still very far 
from being satisfactory. It is a fact that there are 
about 20 more blast furnaces in operation in this 
country than there were a year ago, and yet the output 
of pig iron is much less, due to the fact that many 
blast furnaces cannot be operated to full capacity be- 
cause of shortage of coke. 

Warehouses that handle iron and steel products must 
now sell their goods at $10 to $20 per ton less on many 
products, while on sheets the Government price is 
probably $50 per ton less, and in plates nearly $75 per 
ton reduction. All warehouse goods are now sold, ac- 
cording to Government regulations, on a Pittsburgh 
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We quote from jobbers’ stocks, f.0.b Chicago, Carter's 
white lead, in 100-lb. lots, $12.25 per 100 Ib. 


Wire Naits.—There is little betterment apparent in 
the nail situation. Jobbers’ stocks are very low and 
shipments from the mills are slower than for some time 
past. Jobbers are limiting the shipments to ten kegs 
per order. The demand from retail sources is fair, 
although the lack of building operations is keeping the 
volume of retail nail sales below that of last year 
Prices are firm as quoted. 

We a from jobbers’ stocks, f.o.b. Chicago, common wire 
nails, $4.25 per keg, base; cement coated nails, $4.25 per keg 
base. 

WRAPPING Paper.—The approach of the holiday sea- 
son is speeding up sales of wrapping paper and jobbers’ 
stocks are feeling the drain. The recent decline is in 
force and prices appear firm. 


We quote from jobbers’ stocks, f.o.b. Chicago, krafts 
—— paper, 10%c. per lb.; express wrapping paper, 9c 


Eaves TROUGH AND CONDUCTOR PiPpe.—There has been 
another decline in the price of eaves trough and con- 
ductor pipe, due to the lower prices on steel sheets. 
Jobbers’ prices now amount to a discount of 70 per cent 
from list on eaves trough, and 60 per cent on conductor 
pipe. Stocks are only fair. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
29-gage, lap joint eaves trough, 5-in., $5.70 per 100 ft 29- 
gage conductor pipe, 3-in., $6.00 per 100 ft 








basis, and consumers must pay prices, and also the 
regular rates of freight from Pittsburgh to points of 
delivery. 

The Government is still placing very heavy orders 
for plates, shell steel and sheets. The mills roll these 
Government orders as fast as they can and make 
prompt shipments. One notable order placed lately 
by the Government was for 22,000 tons of blue anncaled 
sheets, which has just been distributed among the dif- 
ferent mills by the sub-committee on steel sheets. For 
several months 75 per cent or more of the new buying 
in steel products has been done by the Government, and 
while this percentage may be reduced in the near future, 
it is certain that the Government requirements of steel 
products of all kinds are going to be heavy during the 
continuance of the war. 

Local hardware jobbers report the volume of business 
as much heavier. Leading houses are filling heavy 
orders for machine shop tools of all kinds, and in some 
cases stocks are pretty well cleaned up. It was thought 
some time ago that holiday buying this year would be 
light, but it is now believed this will not be the case. 
Several hardware jobbers report the demand for holi- 
day goods as coming in very nicely, and they look for 
a good volume of trade. There is a shortage in supply 
of labor in all the large and small hardware stores, 
due to the enlistment of so many men in the Army. 
Service flags are displayed in some of the retail hard- 
ware stores showing from two to a dozen or more 
employees in the service. 

BoLts, NUTS AND RiveTts.—As noted in our report 
last week, the Government fixed several weeks ago new 
discounts on bolts, nuts and rivets, which local manu- 
facturers inform us they are now quoting. As yet not 
very many goods have been sold at the new discounts, 
as most of the large makers of bolts, nuts and rivets are 
sold up for several months ahead, and cannot take on 
any new orders for quick delivery. Full discounts on 
bolts, nuts and rivets in large lots now being quoted 
by all the manufacturers are as follows: 


Large poets, $4.65 base; 7/16 x 6 in. smaller and shorter 
rivets, 45-10 off list. Machine bolts, h.p. nuts, % x 4 in. 
Smaller and shorter, rollled threads, 50-10 off list ; cut threads, 
50-5 off list; larger and longer sizes, 40-10 off list. Machine 
bolts, c.p.c. & t. nuts, % x 4 in.: Smaller and shorter, 40-10 
off list; larger and longer, 35-5 off list. Carriage bolts, % x 6 
in.: Smaller and shorter, rolled threads, 50-5 off list; cut 
threads, 40-10-5 off list; larger and longer sizes, 40 off list; 
lag bolts, 50-10 off list; plow bolts, Nos. 1, 2, 3, 50 off list; 
hot pressed nuts, square blank, 2.50c. per Ib. off list; hot 
pressed nuts, hexagon blank, 2.30c. per Ib. off list; hot pressed 
nuts, square, tapped, 2.30c. per Ib. off list; hot pressed nuts, 
hexagon, tapped 2.10c. per lb. off list; c.p.c. & t. square and 


hexagon nuts, blank, 2.25c. per Ib. off list: «p.c. & t. square 
and hexagon nuts, tapped, 2.00c. r lb. off list. Semi-finished 
hexagon nuts, % in. and larger, 60-10-10 off list; 9/16 in. and 
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smaller, 70-5 off list; stove bolts, 70-10 off list; stove bolts, 
2% per cent extra for bulk; tire bolts, 50-10-5 per cent off 
list. The above discounts are from present lists now in effect. 
All prices carry standard extras, 


COAL AND OIL HEATING Stoves.—There is quite a 
heavy demand for coal and oil heating stoves for 
domestic purposes. This comes from the fact that 
natural gas companies notified domestic consumers some 
time ago of a probable shortage in supply of natural gas 
this winter and advising them to put in heating ap- 
pliances for other fuels. There is not much demand 
for natural gas heating stoves, due to the expected 
shortage in supply. Prices on coal and oil heating 
stoves are from 25 to 30 per cent higher than at this 
time last year. 

IRON AND STEEL Bars.—So far as we can learn sales 
of iron and steel bars by the mills at the new Govern- 
ment prices of 2.90c. for steel bars and 3.50c. for iron 
bars have been rather light. Local mills rolling iron 
and steel bars are sold up forsthree or four months 
ahead, and have no product to spare for delivery this 
year. The new prices are only effective until January 
1, but it is not believed they will be changed at that 
time, as they are regarded as eminently fair to both 
the mills and consumers. 


We quote the Government official price of 2.90c. on steel 
bars in carloads and larger lots, f.0.b. mill, while prices from 
store are said to range from 3.50c. to 5c., depending on the 
quantity and the locality. We quote the new Government 
price on refined iron bars at 3.50c. at mill in carloads, while 
small lots from store will no doubt range from 4c. up to 5c., 
depending on quantity. 


MACHINE SHOP TooLs.—Local hardware jobbers and 
retailers report a heavy demand for machine shop tools 
through indirect Government buying, and in some cases 
their stocks have been pretty well cleaned up. The new 
demand is particularly heavy for gear cutters, reamers 
and in fact all kinds of tools used in making munitions. 
Prices are firm and deliveries by the makers are still 
slow. 

SHEETS.—All of the mills are now quoting the Gov- 
ernment prices on all grades of sheets and report the 
new demand much heavier than for some time. The 
American Sheet & Tin Plate Co., as stated last week, 
apportioned its output of sheets for first half of 1918 
among its district salés managers, and very heavy 
contracts from manufacturing consumers have been 
placed with this company for delivery over first half 
of 1918 with the exception that on galvanized sheets 
the company is selling only for first quarter delivery. 
This selling policy has also been adopted by some of 
the other sheet mills. Recently the Government placed 
an order for 20,000 tons of 3/16-in. thick blue annealed 
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sheets, which the sub-committee on sheet mil! products 
is now distributing among the different mills. The 
Government also has an inquiry out for 5000 to 6000 
tons of sheets for shipment to France. 

Maximum prices on sheets are as follows: Nos 4% and 16 
blue annealed sheets at 4.25c., No. 28 Bessemer biack 5c., and 
No. 28 galvanized, 6.25c., rolled from either Bessemer or open 
hearth stock, all f.o.b. mill, Pittsburgh, in carloads and larger 
lots, actual freight to point of delivery added. Dealers wil| 
charge the usual advances for small lots from store 

Tin -PLate.—Nearly all of the manufacturers of 
tin plate have taken contracts for practically their en- 
tire output for first half of 1918 from manufacturing 
consumers at the official Government price of $7.75 per 
base box for tin plate rolled from Bessemer or open 
hearth stock. The Government recently announced 
that on some lines of non-perishable foods packers must 
not use tin plate, but must make containers from other 
materials. It is believed the output of tin plate in 
1918 will be amply large to take care of the pack of 
perishable foods as the mills will bend their entire 
energies to turning out maximum output. The sub- 
committee on tin plate recently distributed orders 
among the mills for about 600,000 base boxes, all for 
shipment to France for Government work. 

We quote coke tin plate on contracts and in smal! lots at 
$7.75 per base box, f.0.b. mill, Pittsburgh, effective Nov. 7, 
prices on all sizes of terne plates are as follows: %-lb. coat- 
ing, 200 ib., $15 per fee; 8-lb. coating, I C., $15.30; 
12-ib. coating, I. C., $16.75; 15-lb. coating, L. C., $17.75; 20-Ib 
coating, I. C., $19; 25-lb. coating, I. C., $20; 306-lb. coating, 
I, C., fbr: 35-lb. coating, I. C., $22; 40-Ib. coating, I. C., $23 
per package, all f.o.b. Pittsburgh, freight added to point of 
delivery. 

Wire Propucts.—Mills report a very much heavier 
demand for all kinds of wire and wire nails, and have 
taken some large contracts from leading jobbers for 
delivery over first quarter of 1918. Jobbers report the 
new demand from retailers as very much better than 
for some time. Stocks of wire and wire nails carried 
by jobbers and retailers had become very much depleted, 
owing to the expected lower prices, and as soon as 
these came out the demand at once became better. 

Prices now in effect on wire products by all the mills, in 
carloads and larger lots, are as follows: Wire nails, $3.50 
base per keg; galvanized, 1-in. and longer, including large- 
head barb roofing nails, taking an advance over this rice of 
$2, and shorter than 1-in., $2.50. Bright basic wire, $3.35 per 
100 Ib.; annealed fence wire, Nos. 6 to 9, $3.25; galvanized 
wire, $3.95; galvanized barb wire and fence staples, $4.35 
painted barb wire, $3.65 ; polished fence staples, $3.85 ; cement- 
coated nails, $3.40 base; these prices being subject to the 
usual advances for the smaller trade, all f.o.b. Pittsburgh, 
freight added to point of delivery, terms 60 days net, less 2 

r cent off for cash in 10 days. Discounts on woven-wire 


encing are 47 per cent off for list for carload lots, 46 per 
cent for 1000-rod lots, and 45 per cent off for small lots, f.0.b. 


Pittsburgh. 


CINCINNATI 


Office of HARDWARE AGE, 
CINCINNATI, Nov. 26, 1917. 


OBBERS have received from manufacturers informa- 

tion which indicates that changes are impending on 
practically every hardware line. This adjustment has 
not yet been made, but as far as the metal line is con- 
cerned reductions of 10 to 15 per cent have been made. 
Chiefly among the items affected are machine bolts, 
screws, rivets, stove bolts, carriage bolts, etc. It will 
take some time for these changes to reach the retail 
merchant and probably none will be in effect as far as 
the retail trade is concerned before Dec. 1, or later. 

At the annual meeting of the Hardware Club of Cin- 
cinnati, whose membership is made up of both whole- 
sale and retail dealers as well as manufacturers, it was 
brought out by a number of retailers that they were 
constantly adding to their regular line specialties that 
heretofore were not considered. Principally among these 
to be noted is the automobile supply line, which is by 
no means an insignificant department of suburban and 
country merchants. 

CaP AND Set Screws.—Jobbers report that shipments 
from the factories are more satisfactory on standard 
sizes, but there is still room for improvement on deliv- 
eries. To-day’s quotations on cap screws are 40 per cent 
from list and on set screws 45 per cent discount. 

CARRIAGE Bo.ts.—There is a better demand for car- 
riage bolts than at any time heretofore. Woodworking 
plants which are able to take on Government business 
are large buyers and the automobile truck manufac- 


turers are also absorbing a large quantity of standard 
sizes of carriage bolts. 


We quote % x 6-in. and smaller sizes at 35 and 5 per cent 
discount; larger and longer at 20 and 5 per cent discount. 


ENAMEL AND GRANITE WARE—Too much attention 
cannot be directed to a fact previously mentioned that 
American enamel ware manufacturers are now able to 
take care of domestic business, and it is stated by a 
prominent wholesale hardware merchant that after the 
war is ended there will be very little of these goods 
imported, Considering the high cost of material, pres- 
ent quotations by American makers are said to be very 
reasonable. 

MACHINE BoLts.—The demand for all standard sizes 
of machines bolts was never better, and just now deliv- 
eries are being made more promptly by manufacturers, 
which condition extends to the retail trade. 


Sizes % x 4-in. and smaller are unchanged at 40 and 5 per 
cent discount from list; larger and longer at 25 and 5 per 
cent discount. 


RoorinGc.—Composition or felt roofing has been ad- 
vanced about 10 per cent, but this does not correspond 
with the high cost for materials that the manufacturers 
have lately been compelled to pay. The advance has 
brought out considerable business. Dealers, especially 
in the suburban and country districts, have provided for 
their future requirements in anticipation of a still 
further marking up of prices. 

Sotper.—The. price of % to % solder remains at 40c. 
a pound, but jobbers state that an advance is in sight on 
account of the high price of tin. Business is good. 








November 29, 1917 


Sree. Bars.—The new Government schedule has been 
adopted by all local jobbers. 


We quote twisted steel bars as follows: % to 1% in., 4.23c.; 
®% in. 4.33¢c.; % in., 4.438¢; % in., 4.63c., and % in., 4.88c. 


Sueets.—The new price regulation has reduced all 
prices but the mills are not able to make deliveries 
promptly, and as a consequence hardware merchants 
handling sheet metal specialties are not able to take on 
very much business at the present time. 

We quote No, 28 black sheets at 5.18%c. and No. 28 gal- 
vanized at 6.434¢c., both f.0.b. cars, Cincinnati or New- 
port, Ky. 

Stove Bo._ts.—Dealers report the demand from all 
sources as on the increase and in some cases it is hard 
to make shipments on orders received. The discount 
is 60 and 5 per cent from list. 

Taps.—Some complaint has been made as to ship- 
ments of machine screw taps. The demand for these 
from Dayton, Ohio, where a large number of Govern- 
ment contracts has been placed with different machine 
shops, is above normal. This is indicated by orders 
placed through local dealers for standard taps that they 
had on hand. 


Jobbers’ quotations on machine screw taps are 65 per cent 
discount up to No. 12; No. 12 and larger carry a discount of 
45 per cent. Machinists’ hand taps are also quoted at 40 per 
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MINNEAPOLIS AND ST. PAUL, 
Nov. 22, 1917 

HANKSGIVING windows and displays seem on the 

average to be occupying the time and attention of all 
dealers, Roasters, carving sets, nut pick and cracker sets 
and nut bowls are being displayed and sales are begin- 
ning to mount up for goods of this description. Sales of 
other classes of goods for the tightening up of everything 
for winter continue very good. Apparently greater care is 
being taken this year than ever before to conserve fuel 
and keep houses warm. Weather strip is moving very 
freely. Sales of snow shovels and regular snow-moving 
equipment are picking up, although we have had noth- 
ing but the most delightful weather for over a week. 
Building operations are closing down, making even less 
the light trade in this direction. In general trade shows 
a slowing up the past week. This will probably be made 
up as the holiday season approaches, as conditions in 
general seem very good. Bank clearances and deposits 
in savings banks are well up to the average, even after 
the last Liberty Loan has been oversubscribed. 

It seems to be difficult to locate the necessary stocks 
of certain kinds of sporting goods for the present trade. 
Manufacturers are being more and more constricted on 
their output, and the demand keeps up to the average. 
Some makers of small firearms have announced their 
withdrawal from the general market, at least until 
such time as they are caught up with Government or- 
ders. Skates seem as scarce as last year, and the tre- 
mendous unusual demand for wool products has put 
sweaters, socks and mackinaws almost beyond the reach 
of the public, both in price and quantity necessary to 
meet the demand. 

Dec. 1 will see the new ordinance regarding automo- 
bile headlights enforced in Minneapolis, and there is a 
general livening up of sales for this item all over the 
city. Even the oil-filling stations are selling lenses, and 
anything like a shop that has to do with automobiles 
shows a line of lenses of some one make or more. 

Prices remain practically unchanged, the only change 
of note being on steel wood screws, which show a de- 
cline. Turpentine shows a slight advance, and linseed 
oi] is steady yet at last week’s quotation, although a fur- 
ther advance may be expected. 

NAILS AND Braps.—Sales to builders have decreased 
although jobbers seem to have a steady though light 
trade on this class of goods. Out-of-town sales con- 
tinue fair, with stocks of nails in good condition. Brad 
stocks are still suffering from the scarcity of the finer 
sizes of wire for making. The price remains unchanged. 


We quote from local jobbers’ stocks: Standard wire nails 
at $4.40 per keg, base; coated wire nails at $4.40 per keg, 
base ; wire brads at 70 per cent discount from standard lists. 


Boits.—Sales to shops and factories continue good 
with retail sales much lighter. Prices are unchanged. 
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Twist Dritis.—We quote wire gage drills at 30 per 
cent discount, jobbers sizes 40 per cent discount and 
straight and taper shank drills at 45 per cent off. 
Business is good but stocks on hand with local dealers 
are limited. 

WaASHERS.—Wrought-iron washers are quoted at 2% 
per cent off list, but this quotation is expected to be 
changed at an early date with the possibility that the 
list price will prevail. Cast washers from stock are held 
at 5c. a pound, and malleable washers at 9c. 

Waste.—White waste is unchanged at 20%c. a lb. 
and colored waste at 164%4c. a pound. An advance is ex- 
pected. 

Wire Natiis.—Never in the history of the business 
has there been so much confusion regarding the price 
of wire nails. The jobber’s open quotation to-day is 
$4.20 per keg base, but some business has been taken 
at $4. The country merchants are ordering quite freely, 
but sales to the city merchants are limited. 

Woop Screws.—A slight let up is reported from 
different sources, but as a rule merchants are satisfied 
over the total business booked this year. 


Jobbers’ prices are as follows: Round head blued screws, 
65 and 10 per cent; flat head bright screws, 70 and 10 per 
cent; flat head brass screws, 4244 and 10 per cent and round 
head brass screws, 40 and 10 per cent 











We quote from local jobbers’ stocks: Small machine bolts 
at 50-5 per cent; large machine bolts, 25 per cent; small car- 
riage bolts, 30-10 per cent; large carriage bolts, 20 per cent; 
gimiet point lag screws, 40 per cent; iron bolts, 50-10 per 
cent, all from standard lists. 


ScREWS AND Nuts.—Sales are good in a retail way, 
with better movement to shops and factories. A slight 
decline in price on steel screws is noted. 


We quote from local jobbers’ stocks: Flat head bright wood 
screws at 75 per cent: round head blued wood screws at 70 
per cent; tron machine screws at 60 per cent; brass machine 
screws at 20 per cent; square iron machine screw nuts at 
25 per cent; hexagon brass machine screw nuts at 33 1/3 
per cent and hot pressed nuts at $2.10, from standard lists 


SHeEETs.—The decline noted has resulted in an adjust- 
ment of price on a few items with more in prospect. 
Scarcity of stocks is the main stumbling block in front 
of sales, many sizes being out of stock and others show- 
ing a very light supply. 

We quote from local jobbers stocks: Black sheets at $6.57 
per cwt., base, and galvanized sheets at $7.82 per cwt., base 


Tin.—Stocks are badly broken and mill shipments are 
very slow and unsatisfactory. Price is strong, with a 
tendency to further advances. 


We quote from loca! jobbers’ stocks: 20 x 28 IC 8-lb. coat- 
ing tin at $19.50 per box; 20 x 28 bright charcoal §&-Ib 
coating tin at $34 per box 


GALVANIZED Tuss.—The. degline in price has appar- 
ently had no effect on the retail price. Stocks are good 
and sales fair. 


We quote from local jobbers’ stocks: No. 0 galvanized 
tubs at $9.10 per dozen; No. 1 at $11.20; No. 2 at $12.60 
No, 3 at $14.70 


GALVANIZED EAves TROUGH CONDUCTOR,PIPE AND EL- 
Bows.—Sales are light on account of the lateness of the 
season, and stocks are in fair condition. The price has 
been reduced in accordance with general reduction on 
galvanized products. 


We quote from local jobbers’ stocks: Galvanized eave 
trough in crate lots at 60-15 per cent: galvanized corrugated 
conductor pipe, crate lots at 50-10 per cent; galvanized corru- 
gated elbows at 70-10 per cent 


Stove Pire anp ELsows.—The price quoted last week 
holds steady and sales are very good. Stocks have not 
improved to any great extent. 

We quote from local jobbers’ stocks: 6-in. made-up stove 
pipe, crate lots, at 21\4%c. a length; corrugated 6-in. elbows 
at $1.35 per dozen; 6-in. adjustable elbows at $1.70 per dozen 

Coat Hops.—The price of coal hods is unchanged de- 
spite the fact that there has been a reduction in basic 


material. 

We quote from local jobbers’ stocks: 17-in. japanned, open 
coal hod at $4.50 per dozen; 18-in., $5 per dozen; 17-in. gal- 
vanized, $6.80 per dozen; 18-in., $7.50 per dozen. 

GALVANIZED Paits.—Price is steady with stocks in 
fair condition. Sales continue fairly good, and there 


seems a prospect of a change in the price. 

We quote from local jobbers’ stocks: 8-qt. common gal- 
vanized pails at $3.40 per dozen; 10-qt., $3.92 per dozen; 
12-qt., $4.31 per dozen; 14-qt., $4.83 per dozen; 16-qt., $5.85 
per dozen. 

FILes.—Sales continue extremely good to factories and 
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shops, with retail cflfl comparatively light. Shipments 
from mills or factori€’ are very slow and stocks are only 
in fair condition. 


We quote from local jobbers’ stocks: Nicholson's files at 
50-10 per cent; Arcade files, 65 per cent, from standard lists. 


O1L.—Price remains steady on this item, and local re- 
tail call is fairly light, with prospect of further decrease 
in sales. 


We quote from local jobbers’ stocks: Boiled linseed oil in 
barrel lots at $1.16 per gallon; raw linseed oil in barrel lots 
at $1.15 per ;rallon. 

TURPENTI:.2.—This item continues to advance, with 
sales light and stocks in good condition. 


We quote from local jobbers’ stocks: Turpentine in barrel 
lots at 58c. per gallon. 


Wuite Leap.—No further change has been made in 
price, and sales of sufficient quantity for entire house- 
painting jobs seem to be few and far between. 


We quote from local jobbers’ stocks: White lead in 100-Ib. 
kegs at $11.13 per cwt., with the usual differential for size of 
package and quantity. 


REGULAR MIxeD PAINTs.—Price remains unchanged 
and sales are light in any large quantities. Numerous 


ve Hardware Age 


small sales are made in fairly good proportion, indicat. 
ing considerable repair work on the part of home own- 
ers. 
Wi t c ’ : é lixed p 
at 3. Dee Talon Tor Sane ute RAewA® mised pala 
SHELLAC.—The call is light for shellac, with price un- 
changed. 


We quote from local jobbers’ stocks: White shellac cut 4 
Ib. to the _— at $3 per gallon; orange shellac cut 4% Ib. 
to the gallon at $2.75 per gallon; orange shellac dry at 85¢ 
per pound. 


Putry.—The call for putty continues heavy, due to 
the unusual amount of glass being sold this season. 

We quote from local jobbers’ stock: Commercial putty in 
bulk at $3.60 per cwt.;: commercial putty in bladders, bar- 
rel lots, at $3.65 per cwt. 

GLass.—Price remains unchanged on glass in the lo- 
cal market, even though rumors of further advances 
have been heard in the producing section. Stocks here 
are in condition to cover needs for the season. 


We quote from local jobbers’ stocks: Single strength A 
grade glass at 85 per cent discount; first three brackets, 8% 
per cent for balance; double strength A grade glass, 85 per 
cent, from standard lists. 


BOSTON 


Office of HARDWARE AGE, 
Boston, Nov. 24, 1917. 

Hi we total volume of hardware business is showing 

some dropping off from the high figures which have 
been so consistently maintained for several months. 
The change is not great, but reports show that it is 
universal in this section. Unseasonable weather has 
been holding back orders for sleds, skates, holiday 
goods and most of the items usually sold at this season. 
A few days of real winter weather will probably cor- 
rect this condition, as stocks in retail stores are lower 
than usual at this time. It is quite clear that customers 
everywhere, and more particularly in the larger cities, 
will not buy the usual amounts of novelties and friv- 
olous presents this year, but will be disposed to spend 
their money for gifts that are distinctly of the useful 
class. This should act to increase the sales of the 
hardware dealers who make attractive displays and 
put forth well-displayed advertisements that will draw 
the attention of the economically inclined. 

The week has been marked by the first important 
declines that have been seen for two years. As was to 
have been expected, the recessions have been among 
the lines which are closest to the raw materials. Ad- 
vances continue and will probably continue on those 
goods in which labor and not material is the greatest 
cost factor. The fact that Government price setting 
has brought declines in some lines does not mean that 
there is any increase in the available supply of raw 
materials. Government demands are increasing so 
rapidly that the makers of goods that are not a part 
of the war preparation program are being harassed 
more and more to find stock that can be secured at 
any price. Large distributors of small tools and ma- 
chinists’ tools are evidently to be brought under the 
control of the Priority Board, if a questionnaire that 
has just been issued is properly interpreted. In view 
of the growing scarcity of small tools, this move is 
abundantly justified, but it will have some effect upon 
trade movements on these lines. 

The feeling that there will be a great shortage on 
many lines is growing more pronounced. On. some 
kinds of seasonable winter goods the shortage is already 
in sight, and the prospects for full stocks on next sea- 
son’s goods are none too rosy. Most of the jobbers 
have largely anticipated on spring goods and will be 
in a position to take care of their customers’ reason- 
able demands, but those dealers who are holding back 
on placing orders because of a feeling that there will 
be material declines will take a long chance. 

From sources that have always been reliable and 
that are in close touch with the activities of the War 
Industries Board it is learned that there will be a 
truly tremendous expansion in the output of the metal 
working plants of New England. Manufacturers who 
now consider that they are producing a huge output 
will be asked to so greatly increase it that by the 
middle of next year the present production figures will 


appear trivial. Orders for guns, trench mortars, gun 
mounts, cartridge cases, fuses, projectiles, aeroplane 
parts, radio parts, engines, motors, pumps and other 
war materials will pour into New England in a steady 
stream. In fact, the current of such orders has even 
now set in toward this section in a volume that indi- 
cates what the future has in store. The pressure upon 
the machine tool and small tool makers will be almost 
overwhelming. The spring will see a great amount of 
building of workmen’s houses in connection with 
many of the big industrial projects. This need is so 
pronounced that the Government has a committee at 
work planning and fostering this movement, and there 
is an expectation that Government funds will be en- 
listed in the work. This all means increased prosperity 
for the hardware dealer who keeps his stock in shape 
to participate in this flood tide of industry. 


ADVANCES —The week has seen almost no advances 
of importance. A new list has been put out on Turner, 
Day & Woolworth handles which means about a 10 per 
cent advance, The Boston Woven Hose & Rubber Co. 
has advanced rubber hose, the advances varying from 
Yc, to 2c. per foot. 


Bo.ts.—Bolts are among the first items in the local 
market to feel the effect of Government price setting. 
There is no betterment in stocks, but the new quotations 
from jobbers’ stocks are: 


4 Machine bolts with S.F. nuts, same as with H.P. nuts less 
10 per cent, plus semi-finished nuts at 50 and 10 per cent; 
machine bolts with C.T. & D. nuts, 4 x % in. and smaller, 
25 per cent discount; 4% x in. and larger, 20 per cent; 
with H.P. nuts, 4 x % in. and smaller, 30 per cent; 4% % 
% in. and larger, 25 per cent; common carriage bolts, 6 x 
% in. and smaller, 30 per cent; 4% x % in. and larger, 20 
per cent; stove bolts, 1000 lots, 60 per cent; bolt ends, 25 
per cent. 


Cut Natts.—Cut nails have declined slightly, but are 
very scarce. 

We quote from jobbers’ stocks: Cut nails, $5.40, base 

Fites.—There is no change in regard to sales or 
stocks of files. Only rarely does a manufacturer quote 
better than 90 days’ delivery, and it is almost impos- 
sible to find some kinds. 


We quote from jobbers’ stocks: Nicholson and Black Dia- 
mond files, 50 and 10 per cent discount; Arcade, Great West- 
ern and similar brands, 60 and 7% per cent discount. 


GaME TraPs.—The high prices being paid for pelts 
and furs is creating a big demand for game traps. 
There is no change in prices, but a further advance 1s 
expected when present stocks are exhausted. 


Guass.—Business in glass remains about the same, 
and there is much uncertainty as to future prices. The 
present quotations from jobbers’ stocks are: 


Single, first three brackets, 86 per cent; single, above first 
three brackets, 83 ~~ cent; double A, all brackets, 84 per 
cent; double B, all brackets, 86 per cent. 


LANTERNS.—The demand for lanterns is large and 
the supply very difficult to obtain. The scarcity 1s 
likely to continue. 


We quote from jobbers’ stocks: No. 0 lanterns, $7.30 to 
$7.50 a doz.; No. 2, $10.50 to $10.75 a doz.; Wizard, $11.55 
to $12 a doz. 
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Nuts.—The retail demand for nuts is small, but the 
industries are large customers. Nuts have also par- 
ticipated in the recent price recession. There has been 
a change in quoting semi-finished nuts, which are now 
quoted in two size ranges, and finished, case hardened 
nuts carry a different discount (an additional 10 per 
cent) when sold on the bolts. 


We quote from jobbers’ stocks: Semi-finished nuts 9/16 in 
and smaller, 60 per cent discount; % in. and larger, 50 ani! 
10 per cent discount; finished case hardened me, 50 per 
cent; C.T. & D. or H.P. nuts, blank or tapped, 200-Ib. kegs, 


PAINTS.—The manufacturers have notified the trade 
that another advance in paints and paint specialties is 
impending. 

Rivets.—There has been a change in the price of 
Norway iron rivets. Prices of structural rivets is 
firmly held. 

We quote from jobbers’ stocks: Norway iron rivets, 40 per 
cent discount; structural rivets, 6.35c. base per pound. 

Screws.—A decline of a small amount marks the 
first price change in screws for some months. Stocks 
are in fair shape and the demand is about normal. 


We quote from jobbers’ stocks: Flat head bright screws, 
75 and 20 per cent discount; round head blue, 70 and 20 per 
cent; flat head brass, 42% and 20 per cent; round head 
brass, 40 and 20 per cent; iron machine screws, 45 per cent; 
coach screws, 40 per cent; cap screws, 40 per cent; set 
screws, 45 per cent. 

SreeL.—Steel bars have declined as an effect of 
Government price fixing, but there is little prospect of 


reaching the new figures recently set for some time to 
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come, owing to the present supply coming largely from 
old contracts unaffected by the price setting. 


We quote steel bars from jobbers’ stocks: Flats, and 
rounds and squares, 1% in. and under, stock lengths, $5 
base, per 100 Ib.; 2 in. and over, $5.50 


Let Santa Boost Your Profits 


(Continued from page 48) 


dentally do a big bit toward taking Christmas joy to 
unfortunate children by installing a “Santa Claus 
Workshop” in your store or window. Advertise the 
fact that Santa will repair and refurbish all broken 
and worn toys and dolls that are brought to 
him, and that he will then deliver them to some 
local orphanage to brighten Christmas day and the 
months to follow for the children there. Any one 
handy with simple tools can do the tinkering. The 
old toys can be made bright as new with a few 
touches of paint. Have the repair man dressed like 
Santa Claus and fit up his little three-sided shop 
where he can be plainly seen. Require that the 
children be accompanied by their parents when they 
bring in the old toys. This will guarantee a red- 
hot sales opportunity if your displays and sales 
force are both on the job armed to the teeth to make 
this the biggest Deeember in the history of your 
business. 


Coming Conventions 


OKLAHOMA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Oklahoma City, Dec. 4, 5, 6, 1917. W. B. 
Porch, secretary, Oklahoma City. 


WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION, Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H. J. Hodge, secretary, 
Abilene, Kan. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, Denver, 
Col., Jan. 22, 23, 24, 1918. W. W. McAllister, sec- 
retary-treasurer, Boulder, Col. 


TEXAS HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, San Antonio, Jan. 
22, 23, 24, 1918. A. M. Cox, secretary, Laredo. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1, 
1918. M. L, Corey, secretary, Argos. 


NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Lincoln, Feb. 5, 6, 7, 8, 1918. Nathan 
Roberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 6, 7, 8, 1918. P. J. 
Jacobs, secretary, Stevens Point. 

IowA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Des Moines, Feb. 12, 138, 14, 
15, 1918. A. R. Sale, secretary, Mason City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YORK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 
both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntington, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard 
Hardware Association, and John B. Foley, City 
Bank Building, Syracuse, N. Y., secretary, New York 
State Retail Hardware Association. 


MICHIGAN RETAIL HARDWARE ASSOCIATION COoN- 
VENTION, Saginaw, Feb. 12, 13, 14, 15, 1918. Arthur 
Scott, secretary, Marine City. 





NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Grand Forks, Feb. 13, 14, 15, 1918. 
C. N. Barnes, secretary, Grand Forks. 


ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Hotel Sherman, Chicago, Feb. 19, 20, 21, 
1918. L. D. Nish, secretary, Elgin. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 19, 20, 21, 22, 1918. H. O. 
Roberts, secretary, Metropolitan Life Building, 
Minneapolis. 

MISSOURI RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Louis, Feb. 19, 20, 21, 1918. F. X. 
Becherer, secretary, 5136 North Broadway, St. 
Louis. 

OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. , 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 

SouTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, Feb. 25, 26, 27, 28, 1918. 
F. J. Shepard, secretary, Mitchell. 


Washington News 


(Continued from page 64) 


of Daniel Willard, president of the Baltimore & Ohio 
Railroad and chairman of the advisory commission 
of the Council of National Defense. This is un- 
doubtedly a wise selection, for Willard is not only 
one of the ablest of the big business men now 
working in Washington for a dollar a year, but he 
is thoroughly familiar with all the big problems 
now before the country. 

Nevertheless, Scott’s enforced retirement must 
be.regarded as a great loss to the country. His 
wonderful knowledge of our manufacturing indus- 
tries, his superb poise under the most trying con- 
ditions, and his boundless patience made him an 
ideal industrial dictator. His energy and splendid 
courage would have carried him through anything 
short of the physical breakdown which forced him 
to surrender his task, and everyone who knew him 
in Washington will fervently hope for his speedy 
and complete recovery. 
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A List of 30 Progressive Hardware Merchants Who Are Taking Money 
Out of Store Papers—A New Store Paper from Montana— 
Introducing a Hardware Advertising Character 


By Burt J. Paris 


The ‘*Buzz Saw’’ Starts Buzzing for 
Business 
No. 1 (10% in. x 15 in.). 
ERE, gentlemen, is the editorial page from 
H the first issue of the Buzz Saw, the new store 
paper published by Clark & Burgess, Wibaux, 
Mont., and edited ably by H. E. Clark. 

HARDWARE AGE’sS propaganda for the store paper 
started Mr. Clark as a store-paper publisher, and 
the store papers which we have reproduced and 
commented upon in the past have constituted Mr. 
Clark’s guide in preparing the first issue of the 
Buzz Saw. 

After reading each of the four pages of this 
first issue of the Buzz Saw we can say with empha- 
sis that Mr. Clark has the right idea, and we are 
sure that he will not have cause to reverse his opin- 
ion that the Buzz Saw is going to prove the best 
form of advertising ever used by his firm. 


Mr. Clark makes his first page newsy in that he 
prints an article or two of national interest. This 
editorial page carries editorials and articles which 
have the punch and pep that insure their reading. 
Glance over the editorial on the sewing machine 
and range peddlers if you would read some live talk. 
Humor and anecdote liven up this page and every 
page. 

Display ads are carried on the third and fourth 
pages, and our suggestion is to use one or two on 
the first and editorial pages as well. Of course, 
the reading notice about the range, on this editorial 
page, is equivalent to an ad. But display ads not 
only make the store paper more effective as a busi- 
ness bringer, but they make the reading page more 
inviting. 

. Page four carries two columns of interesting 
local news, and there is a column or so of store news 
and notices of individual purchases, which latter 
feature is very valuable in a store paper. 

Mr. Clark has chosen a happy name for his new 
store paper; an out-of-the-ordinary title of this sort 
is far more effective than a stereotyped line pos- 
sessing not one whit of individuality. This is a 


fact that prospective store-paper publishers should 
keep ever in mind. 


Here’s a Bunch of Store Papers 


R. CLARK, editor of the Buzz Saw, is very 

much interested in what other dealers are do- 
ing in the way of publishing store papers, and we 
have just received a letter from C. L. Sanford of 
J. D. Sanford & Son, Laurinburg, N. C., asking 
us to tell him the names and addresses of hardware 
dealers who are publishing store papers. 

So then, for the purpose of a mutual exchange 
of store-paper ideas, and to inspire even a greater 
number of dealers to start publishing store papers, 
we give you herewith a partial list of dealers who 
have found the store paper a money maker of first 
rank. 

Don’t take our word as to the pulling power of a 
store paper; write to these dealers; ask them for 
copies of their papers; ask them if it pays to publish 
a store paper. 

We suggest that every one of these dealers ex- 
change their papers every month. 

This is only a partial list of hardware men who 
are publishing store papers. Many of these papers 
have been started within the past year. 

We shall list more dealers and their papers from 
time to time, but this partial list will enable those 
of you who are contemplating the issuance of a pa- 
per to obtain first-hand information from a repre- 
sentative array of dealers scattered all over the 
country. It will also enable every store-paper editor 
to view contemporary work in this field. 

Some interesting facts concerning store papers 
may be gleaned from this list. For instance, the 
prospective store-paper editor who is endeavoring to 
decide on the make-up of his paper will note that 
of the thirty papers here listed thirteen are ap- 
proximately 9 by 12 in. in size and nine are approxi- 
mately 10 by 15 in. Evidently the larger size store 
paper is favored. 

In regard to column make-up, it will be noted 
that ten papers are three columns wide, twelve are 
four columns wide, seven are two columns wide, and 
only one five columns wide. So it would seem that 
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1—A flying start for a new store paper 
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WHY, DO IT’ 

re 
We never can quite understand 
why some want to pay more We 
give it up. We shall not talk of 
grocery of dry guods peddlers be 
cause we are not in that line of 
business No doubt but its the 
same. We do claim though that 


they get soaked on at least two! 


things they buy from them These 
are sewing machines and ranges 

There wag,a certain sewing ma 
chine being Bru in and around Wi- 
benz this summer Itc is a good 
machine Well built and finished 
But why pay from $10 to $20 more 
than other good machines can be 
bought for. Why pay $10 to $20'to 
have an agent tell you you should 
have one and bring it around to 
you 

We don't biame him He is not 
out for bis health but makes a 
good salary from this. after paying 
for gasoline ur hay. hotel bills etc 
He makes a good living from sell- 
,ing one article. We make ours by 
selling thousands Nuw who can 
well cheaper. Think it over. Then 
investigaie by secing what your 
merchan.. in town sell the same 
class of goods fos 


COME ACROSS 


Come across with the best you 
have in you, with a wallop hacked up 
by a brain. Never whine that the 
fates are “agin"™ you ur be +o darned 
quick. to complain; but pick up the 
hoe and go grubbing: just winnow 
the gohkd fromthe dross; break away 
from the droning and dubbing 
show the world what you've got 
come across! 

Come across with the faith of a 
leader, show your hang-dog persist- 
ance and grit, for the practice of 
trying’s a breeder of those things 
that make a man 

Don't quit in ac you have 
started or figure each failure « loss 
the world is:too small for half-heart- 
ed endenvor-brace up!, come across 

Come across with the vin and the 
vigor that ble@sed you the day of 
your birth; make the big deeds fure- 
runners of bigger, for the doers in- 
berit the earth 

To the quitter black clouds seem 
the blacker, the boried stone gathers 
no moss 

Get out of the class of the slacker 

show your metile and- force 
come across! 





Good wishes alxo 


roost 


A colored preacher was vehement- 
ly denovucing the sins of his congre- 
gution ‘Bredern an’ sistern Ab 
warns yo * ‘gainst de heinous sin ob 
shvotin’ craps' Ah charges yo’ 
gainat de black rascality of liftin 


ppattets fut dbove all else, bred- 


orn an’ sistern, Ab demolishes yo 
gaifist de crime ob melon stealin’” 


| <A brother in the back seat made 
| 


au‘odd sound with his lips, rose and 
snapped his fogers, Then he sat 
down again with an-abashed look 

| Whuffo, mah fren’. said the par- 
son sternly, ‘does yo’ rar up an’ snap 
yo" fingahs when Ah sepaks ob mel- 
on stealin’?” 


man in the back seat answered meek 
ly wha. Ah lef’ mah koife.” The 
| Plowman 

' 


' 
‘Yo’ Jew remin’s me, pahson,” the 
' 


HOW (T WOKKKD 


| told my boss everything had 
gone up and Tt wanted my pay rails 
ied 


No DECLINE IN PRI-| | “°. "** Bxow 
. The tather of a certain charming 
CES. GOVERNMENT 'S|eiri t= welt known im this town os 
ACTION HAM LITTLE APFPROT| “a very tight old gentieman” W 
ON HMARDWAKE dad recently received a young man 
| who for some time had been “pay 
\ing attention” to the daughter. it 
You were probably pleased (o note }was the old gentleman who. made the 
by the daily papers that steel prices | arst observation 
had beew cut from 40% to 60% | Heb! So you went to marry my 
We were But as the papers often | daugeter eh? 
do they made a mountain out of an Yes,-sir; very much. indeed.” 
apt hill One of the country's | . 
| Um let me see Can you sup 
greatest hardware men has explain- 
ed it better than we could It! 
probably means tho’ that prices will} t 
can, «ir said the young man 
not go much, if auy higher Be-| ek Ciel it el ealieats te Se 
low is an extract from what’ he has it fone tome 


port her in the style to which she 
has been accustomed? 


lo say 

These newspapers state that 
the price fized by the Government is THK HOUSEHOLD 1 AM 
a reduction in price of from 40 to | 
60% This is quite misleading be 
cause the average price, or the main 
price that has been made to Ameri 
ean manufacturers, who bay steel 
rods, and, other things from the) 
steel rmeakers, has not been more 
than the present price; viz, $56.00 
per ton. It is true that some of the 


sold to The large thing to find 


the} rs 


11 AM the tub of the universe 
The predicament of the moment 
The jewel in the contrector’s crowr 
The crimp in the pay-envelope 

{ am the friend 

cook 
The nigger 1 
The little thing look 


stee] products have been 


it am greater thas 
Foreign Governments and Foreign am =6zres " 





How did it work? 

He said he was just about to 
say to me that as his living was 
coating bint more, my wages would 

ome down Rosten Tran 


SOME WITNESS, 


The prosecuting attorney had en 
countered a somewhat difficult wit 
ness. Finally he asked the man if 
he was acquainted with any of the 
men on the jury 

Yes. sir mmnounced the witness 
“wore thau half of them 

Aré you willing to «wear that 
you know more than half of them’ 
demanded the lawyer 

Why. if it comes to that, I'm 
willing to swear that I know more 
than all o them put together St 
Louis Republic 

——— 


INOTHING NEW UNDER THE SUN 


‘My dear.” said Adam, as he and 
Eve were discussing the fall fashions 
im the Garden of Eden which sys 
tem of dreex making do you favor? 
| Well, lied Eve, thoughtfully 
they oll } » their merits, but the 


lloose-leu t is good enough for 


DIDN'T HOLD A GRUDGE 





we are pluasantly called us up to tell 


into the office and asked for a day 


' 
its an old employee who came 
| 


joff 
| 1 gues ° nage it, Pete, 
! , 
gys the 

though w are mighty short 
hacnled theue da What do you 


want $0 get off for? 


Ay vant to get married blush- ; 


ed Pete, who is by way of being a 


Scandinavian 


tbat you wanted to get off hecause 
your wife was dead! 
%, oY KeRS ae 

you want to get narried 

again with your wife only two 

months dead? 
Yas Ay ain't ban hold no 
grudge long Cleveland Plain 





Dealer 


A FACTORY-OWNER with whom |; 


Marric Why. look here—it| 
waa only a couple of months ago} 


howfisers 
trade, at prices as high as from $55.! ne 


d ten army corps 
tro $100.00 per'ton for rods. These |A24 ten army corp 

dd Josephus Duniel 
jhowever were extreme and not the|A9¢ Josephu uae 


rule by any means. The steel mak-/} 


| ing and losing 
Ipiice they asked and they asked |! 
[I am the garbege-pai 


I am he difference betwee 
ers saw that they could get most any 
am the reason why 
these high rates of from $85.00 to) 
's100 00 per ton from Foreign buyers, | 
~ ey got it; but the American 





, facty ot H ’ hol, nil tao 4 , 
manufacturers { Hardware—wh jNTOr AT OUR STORE sonee 60 
jrequire iron and steel in their manu-} 

Ifacturer and who buy it from "the, MINUTES AND SER THE 
JAmerican iron and steel makers 
jhave not averaged more than $56 00 ASBESTOS SWEAT 
a ton 
you ever expect 


|THE rHILOSOorHy or LikK 


er range, you should Jerstand 
why ranges rust out from * inside 
Did it ever occur to you that a| We propose to show you the sweat 
jman's Hfe is full of temptations’? He standing om a range body so that 
comes into the world without bis |*here will be no doubt in your mind 
leon sent. and goes out against his We will also show the sheet of 
| will and the trip between is exceed- | frrPer bet ween the asbestos and 
ingly rocky The rule of contraries |\™"s* body and how it keeps the 
is one of the features of this trip range body dry how it overcomes 
When he is little, the big giris)!! 
kiss hime, when he is bige the littl 
| giris kiss him. If he is poor 

|had maneger, if 

honest If he 

Iget it; if he is prosperous, everyone 


ternal rust 
We will show you the four walls 
and air space of the Copper Clad 
jbody and ho it saves a shovel of 
leo) every meal—over a thousand 
sa year We will show you 
Ie nts to do him a favor. If he ts in range § that cRans § ike 
pontics it is or graft: If he is out lish because it is smooth and free 
of politics, he is no good to his coun-; ornaments, b hinges, catches 
jury. If he doesn't give to charity, he/and latches 
You will be well paid for the 10 


la stingy cuss if he does it’s for 
' minutes time 


ishow. If he is actively religious he 
a hypocrit. he takes no interest in 
lreligion, he is a hardened sinner. if 


Imen; if he cares for no one 
! 


feold biboded. Ij he dies young 


he gives affection, he is a 


future before 


1 age, he 


< you get it 
: if you don't get it, you're a bum 

the use 

oo 

STALE. NEWwE AER A COPPER-CLAD 
| Kuilroad Attendant (to man smok- AND SHE WILL 
jing) You can't smoke HE RANGER HAPPY 
rhe Smoker So my friends say 


CLARK & BURGESS 


} Railroad Attendant Bat you 
Wibaux Moutana. 


mustn't smoke 
So my doctor says 





KNallroad Attendant Well, you 
shan't smoke Opportanity may x your 





t The Smoker my wile door, but it won't knock it down 
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the three and four-column make-up is preferred. will open your eyes wide to the wonderful power of 
Keep this list handy and get busy and write these the retail-store publication. 
fellow hardware men. The ensuing correspondence Here’s the list: 








Hardware Age 













a happy combination—the geniality and honesty of 
the old-time hardware man and the progressive 
spirit of the men who are running the hardware 
business of to-day. 

O. Y. Knott represents the spirit of a hardware 


Size in 
Name of Paper sloughs 


| Inches 


McCue Mercantile Co., Lamar, Col |MoCue's Mercantile Bul-| 10}9x14 


Dealer — Address 





Bs 
| = 


jetin | 
Geyer Hardware Co., Bettaville, O |Geyer's Gossip | 7¥gx10% 
E. Hackley, Earl Park, Ill. Hackley’s Store News | 8 xil 
Orleans Hdw. Co., Orleans, Ind Orleans Hardware News | 84x14 


3—A pplication of the advertising character to q 
special sale 

















4 

2 

3 

3 

J. 8. Radford, Newbern, Tenn Hardware Herald /11 x4 4 

J. G. DePresz Co., Shelbyville, Ind “Dep's Pep” jl x17 | 4 
Weinhold Bros. Hdw. Co., Kansas) | 

City, Kan |Weinhold’s Commercial} 12 x19 | 5 
| Bulletin | 

Clark & Burgess, Wibaux, Mont | Wibaux “Buzz Saw” } e's | 4 

Pierson Hdw. Co., Pittafield, Mass | Hardware News | Shox 8 2 
Hedges & Oyster Co., Lumberport,| j | 

W. Va |Home Trade Journal 1 x15 | 4 
W.8. Clark & Sons, Eureka, Cal |“Tacks” 5\4x 8% } 2 
Stollberg Hdw. & Paint Co., Toledo, 0. | “Stollhergrams” . eae ag 
Ritchey & Grotthouse, Eagle Rock, 

Cal. R & G Store News | 6 x9 2 
Baker Bros., Andover, N. Y Hardware News | 84xll | 3 
Brookshire Mercantile Co., Brook- | } 

shire, Texas... . |Our Hardware” | 7 9%! 3 
Kye Haw. Co., Ouray, Col \Idea-O-Graph” | 9 x13 | 4 
John F. Heine, Hooper, Neb Hardware Booster | 64x 8% 3 
Dickinson Lumber Co., Lamar, Col Dickinson's Bulletin | 1044x114 4 
Blodgett Merc. Co., Spokane, Wash Store News | sige 3 
Callender Hdw. Co., Angola, Ind Store News | 74x10 3 
McSween Merc. Co., Lamar,8 .C Store News | 6x 9 3 
Gamble Hdw. Co., Wetumpka, Ala 2% & Furniture) 64¢x 9% 3 

ews 
Dobis & Winkler, Bowlus, Minn Store Ne 10 x15 4 
J. H. Patt, Creston, lowa Store News | Kat 4 
Marshall Hdw. Co., Lyons, N. Y. Store Talk | 84x12 2 
Dethoff Hdw. Co., Muscatine, Iowa. .|Store News | O}oxl2 4 
F.C. igen. Rack Rapids, Iowa... ... .| Hardware News | 9 x12 4 
A. W. Krupp, Toledo, O....... Store News | 9 x12 4 
i W.H. Richardson & Co., Austin, Texas!The Visitor 9 x12 4 
i St. Petersburg Hdw. Co., St. Peters- | 
J , burg, Fla ; pean The Pelican | 5x 8 2 


Mr. O. Y. Knott Makes His Initial Bow 


| No. 2 (3 cols. x 10 in.). 
i S EDWARD ROSE, vice-president of Barker, Sensor sere 
Wa - Rose & Clinton Co., Elmira, N. Y., incloses Scone 


this ad and No. 3 with a letter giving some data 


2—Introducing Mr. O. Y. Knott 


























concern which is not content to stay in a rut. As 
folks get to know him they will begin to understand 
the progressive policy of Barker, Rose & Clinton in 









cpt a more vivid way than would be possible to portray 
th ste h by the most earnest word pictures. 

ee Y ; O. Y. Knott will “put across” the store policy in 
Fae ints ‘ | far quicker time than could be accomplished by 
of pictures . type talk. Moreover, people will recollect the kindly 


visage of this hardware character when the most 
fluent paragraphs in the firm’s advertising have 





This is O. Y. Knott. He's been with us There's a little of ‘0, Y. Knott’ in all 


4 about fifty years. What be doesn’t know us boys, we are proud to say, and if you ffi..." 





; 

; 
: 
i 













able and harks you back to those good old 
times when all men were honest and pro 
ducts were sturdy 

‘The ox yoke is our trade mark, aed 0. 


‘This series will make an art collection IR :::3-? 


well worth keeping 
One hvodred dollars in Christmas pres 
ents will be awarded the twenty persons 


Grand total, $100.00. 
RULES OF THE CONTEST 


i the BtarGnsette by a committee of three distin 


£& 
- 




























rare ere 


PSAP TET EPET ENE OATES TT CLY LS A SINS DST DED ESTE EES 5 sige . 





on the origin of O. Y. Knott, the firm’s new adver- 


tising character. 
Mr. Rose tells us that O. Y. Knott has made a 

favorable impression locally, and wants to know 

what we think of the gentleman. 

We sort of take to old O. Y. Knott; he represents 


-~ypiennmmmasbaaalamitd dete yb oy oe ae dee Pe faded into the mists of yesterday. That is one big 
i Keen as a razor, he is kind and cour s somewhere about . 
} teous This ie the fret of » series of cartoon reason why business houses make use of characters 
t Like the ox yoke, which forms his firs talks about O. Y. Knott, an is store 
indie vaian, tas Ouiany taped omtaat nine taudig eik ehaaoen and trade emblems. 


O. Y. Knott will become a sign of quality and 
progress just as the name “Tiffany” instantly sug- 


Y. Knott is our boss ~~ 
Se. gests absolute dependability. 

ME ee ae ary Geet kao lets Ghat; Olt EAM, ots O. Y. Knott has one disadvantage, however, and 

ee ae Lend enon inon that is his purpose in life is not quite so apparent 


at first glance as, say, “The Gold Dust Twins,” or 
her ladyship, “Old Dutch Cleanser.” For that rea- 
son he will need some consistent publicity to get 
him started on his mission and to show folks just 
what he stands for. And Mr. Rose is going about 
this initial publicity in a very successful manner. 
This ad introduces the character, and heightens 
interest in him by staging a prize contest. We 


highly recommend an advertising character, and 


here is the opportunity for those interested to get 
some first-hand information. 


O. Y. Knott Starts Something 


No. 3 (3 cols. x 9 in.). 
Wé. reproduce this second O. Y. Knott ad to show 

the versatility of a hardware ad character. 
The old fellow gets into action here and slashes the 
prices on slow-moving goods. 
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From an article in System by George Ed. Smith, President Royal Typewriter Co. 


6 ei tie salesman must be told what to say and, in general, 
how to say it. I do not advocate standard words— 


merely standard ideas; no man can get off a memor- 


ized talk in a way that will carry conviction. However, he 
can be told what he must say and what he may say; he must 
have information of such accuracy that he cannot well make 


an unreliable statement.” 

















NO REWIND THE COUNTER 


P Cupente Wet Nanacmen wm Vie 


= “Show .a sample of a Stanley Dupler ’ 
ENO. 1264, Or the Staley thdmt: latch with os 
Desutcheon plaice, Ne. 1263, to your customer, an 
© their good looks and evident strenuth ill «cll your 
Pelatch for you,” continued Mr. King 4 
_ eee heavy escuitchoon plate greatly impress 
the appearance of these latches and pull Hy 
j we and 
t cir holding power i« greatl 
inertancd” The ates are equipped with combingtion 
Holes for bolts Or screws / 
ee? The Duplex Latch Noo 1264 hay two handles 
pand thumb pietes which provide a confortable grip >> 
bintihandling the garage deor from either side 
vadjustable to doers from t){ to 2'y inches io 
te | Direction« are packed with cach Stantey 








N “The Man Behind the Counter” the facts about Stanley Garage Hardware 
are presented— interestingly and instructively. A reading of this book will 
help your men to sell more goods. 


They will then know just what to recommend for garages having curved top 
doors, for garages with several doors which must all be opened at once, for small, 
simple garages, and for the biggest and most luxurious ones. 


Send for copies of this book for your salesmen. 


It will assist you and your customers to have your force thoroughly familiar 
with Stanley Garage Door Holders, Hinges, Bolts, Catches and Pulls. 


Complete information on Stanley Garage Hardware will be gladly sent on 
request. Correspondence is invited. 


C Works 


New Britain, Conn., U. S. A. 
NEW YORK : CHICAGO : 
100 Lafayette Street 73 East Lake Street 


See our advertisement on Box Strapping in this issue. 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


Atkins No. 10 Hack Saw 


E. C. Atkins & Company, Indian- 
apolis, Ind., has brought out its No. 
10 hack saw with a handle made of 
hard rubber which is designed to give 


the user an easy grip. 

The handle is hung especially low, 
thus directing the entire force of the 
stroke on an exact line with the cut- 
ting edge of the blade, which not only 





Atkins No. 10 saw 


increases the cutting power of every 
stroke, but also gives the operator 
better control of the saw, ‘and pre- 
vents any accident to the hand in case 
the blade should break while in the 
work. 

The frame is nickeled and highly 
polished to prevent rust. It is adjust- 
able and will accommodate 8, 9, 10, 
11 and 12-inch blades. A peg on the 
under side of the frame fits into a 
series of holes in the upper or outside 
frame, making it strong and rigid. 
This frame is made of cold rolled steel 
8/16 in. thick and % in. wide. The 
depth under the back to the cutting 
edge of the blade is 3 in. Illustrated 
literature and trade binders will be 
furnished to dealers upon request. 


New ‘‘Ski’’ Lawn Rake 


The American Fork & Hoe Com- 
pany, Cleveland, Ohio, has recently 
brought out the new “Ski” lawn rake 
No. 124-SK which is built exactly like 
the company’s Model No. 124, except 
for the loop or “ski” at each end, which 
gives it two distinct advantages. 

The loops slide smoothly on the 
turf, raising the points of the teeth 
just enough to avoid catching and 





New “Ski” lawn rake 


tearing the grass roots, thus saving 
the lawn and making the work easier. 
and more rapid. The loops also give 
double strength to the end teeth, which 
are always the first to bend, whether 
in skiaping or in use. 


The tinning is exceptionally heavy, 
the method of fastening secure and 
the shape of the heads gives maxi- 
mum strength. 

The rakes are built with 24 wire 
teeth, 20-in. heads of No. 19 gage 
steel, malleable iron sockets bolted to 
the heads; selected ash handles, waxed. 
The teeth and heads are tinned and 
the sockets are lacquered in black. 
Illustrated literature and prices will 
be mailed to the trade upon request. 


Three New Thermos Models 


The American Thermos Bottle Com- 
pany, 25-27 West Thirty-fifth Street, 
New York City, has recently added 
three new models to the Thermos 
family of products. 

Model No. 12 is a metal multiple 
cup bottle which is supplied with two 
cups in the pint size and three cups 
in the quart size. Model No. 16 is 
designed with an ideal screw cap stop- 
per which takes the place of the cork 
style. The pint size is furnished with 
one cup and the quart size with two 


Mme, 








Thermos Models Nos. 12 and 16 
Below No. 407 


cups. This is a De Luxe model which 
will appeal to the better class of trade. 

Model No. 407 is a new style lunch 
kit which is made of embossed fiber, 
very handsome in appearance and 
durable in construction. This style of 
lunch kit does away with straps and 
buckles and is very convenient for the 
use of the consumer. The bottle and 
lunch box slide in and out of their 
respective compartments. The kit is 
made in half pint, pint and quart 
sizes. The quart model is something 
new in the lunch kit field and was 
gotten out for the purpose of meet- 
ing the requirements of those that are 
hearty eaters or have occasion to 
carry more than one meal at a time, 


84 


Reading matter continued on page 86 


and is also useful for the motorist, 

Model No. 12, pint size, retails for 
$3.50; quart size, $6. Model No, 16, 
pint size, retails for $3.75; quart size, 
$6.50. Model No. 407, half pint, re. 
tails for $3; pint size, $3.25; quart 
size, $5. 

Illustrated literature and trade 
prices will be furnished to dealers 
upon request. 


New Proudfit ‘‘Carry-All” 


The Proudfit Loose Leaf Company, 
Grand Rapids, Mich., has recently put 
out a new loose leaf binder designed 
for carrying large catalogs in loose 
leaf form. 

This binder is claimed to be prac- 
tically indestructible, light weight 
and adapted to the use of any sales- 
man who h.s a catalog and other 
advertising matter to carry. It is 
made entirely of sole leather and thin 
steel plates put together with rivets 





New Proudfit “Carry-All” 


and heavy machine sewing. The ex- 
pansion of the binder is only limited 
by the expansion of the case. It opens 
as flat as a bound book and binds on 
less than %-in. binding margin. 

In addition to the loose leaf bind- 
ing, the Proudfit “Carry-All” has a 
collapsible leather pocket or portfolio 
which is made to suit the individual 
requirements of the salesmen. 

The manufacturer has in times past 
made a number of these loose-leaf 
catalog carriers for various con- 
cerns. They do not sell this “Carry- 
All” in stock pattern, but make them 
to the order of individual require- 
ments of any manufacturer, jobber or 
salesman, ; 

Illustrated literature and prices will 
be mailed to readers upon request. 


. , 5° 
Improved ‘‘ Pioneer Coaster 
Wagon 
The Gendron Wheel Company, of 


Toledo, Ohio, has recently made a few 
improvements on its “Pioneer (0a 
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| Richards - Wilcox 


con seen iv FLOUSe Door Hangers 


installed Above Door 


Substantially Made 
To Win You Trade 





Disappearing house doors rolling on 
R-W Hangers give such satisfactory serv- 
ice in the parlor, the bedroom, the closet, 
the kitchen, the cupboard—that they 
make customer friends for you wherever 
you sell them. 


Steel Journals and Ball Bearings insure 
smooth running and durability; Fibre 
Wheels and Wood Track produce silent 
operation; accessible adjustments in track 
and hangers obviate binding due to set- 
tling walls. 


Illustrated and described on pages 6-16 R-W General Catalog No. 12 


Richard sWilcox Manufacturing (0 


ny Aurora, ILumois, USA. —————_ 
Richards Wilcox Canadian Co,Ltd.London .Ont. ae 
“Ahanger for any door that slides™ 
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wagons, which are designed with 
roller-bearing artillery wheels. 

The company has put into the 
coaster every good feature in mate- 
rial, construction and finish found in 
the best of roller-bearing coaster 


(pare SF et WS wr 
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Improved “Pioneer Coaster” wagon 


wagons, and to all that array of high 
quality it has added improved nickel 
plated hub caps, improved hub bush- 
ings and rollers, and also a body made 
of the highest grade of selected ash 
lumber with a De Luxe finish. 

The wagon is made in five sizes, 
with a body ranging from 12 x 28 in. 
with 8-in. wheels to 18 x 40 in. with 
12-in. wheels. They are packed for 
shipment in sealed dustproof cartons. 

Illustrated literature and prices will 
be furnished to dealers upon request. 


New Westfield Bicycle 


The Westfield Mfg. Company, 
Westfield, Mass., has recently intro- 
duced a new bicycle called “Our Ban- 
ner.” This bicycle is very attractively 
paneled in red, white and blue, and 
with its striking gold nameplate, it 
promises to be an excellent seller dur- 
ing 1918. 

The “Our Banner” bicycle has the 
same sturdy construction, and is made 
of the same high quality materials 
that have built up the reputation of 
all Pope-made bicycles. The frame is 














The Westfield “Our Banner” 


built with 1-in. main tubes with the 
Pope Span Head and flush joint con- 
struction. Finished in oven-baked 
hand-rubbed enamel, it carries the 
easy riding Pope one-piece hanger, 
dropped forged rear frame toe pieces 
and the concave front hub which is 
turned from barred stock. 


This bicycle is comfortably equipped 
with a Troxel Tip Top saddle, forward 
extension handle-bars, 22-in. wide by 
4-in. up-curve and Boy Scout grips. 
Also heavy Pope mudguards with 
braces riveted to the guards, heavy 
red oil-proof single tube tires, Pope 
motorcycle type gray rubber panels, 
a Morrow coaster brake and a rear 
wheel stand. It retails for $37.50. 
[llustrated matter will be sent to deal- 
ers upon request. 


Pexto Tool Displays 


The accompanying illustration 
shows a line-up of Pexto displays, 
each one featuring a line of mechanics’ 
hand tools. These displays are fur- 
nished hardware dealers for counter 
and window use, with a view to sim- 
plifying their sales problems and in- 
creasing their sales. It is a method 
of helping the dealers that has proven 
remarkably successful. 

Part of the good work being done by 


Hardware Age 


Both catalogs are elaborately made 
up. 

It is the policy of this company to 
build up a complete assortment of 
quality stoves and ranges. In order 
to produce this large assortment eeo- 
nomically it has greatly enlarged its 
plant. A new office building, foundry 
and porcelain enameling plant are the 
latest additions to the equipment. 

The company has also published 
other catalogs covering its line of coal 
ranges, gas stoves and ranges, hollow 
ware, furnaces, and also a beautiful 
72-page catalog containing advertis- 
ing and selling helps. 

A copy of these catalogs will be 
mailed to dealers upon request. 


‘‘Handy Ceiling Register Set 


The Independent Register & Mfg. 
Co., Cleveland, Ohio, has placed on 
the market the “Handy” ceiling regis- 
ter set, which takes the place of the 
ordinary floor register and white face, 





Pezto tool displays 


Pexto displays is the assistance they 
render the dealers in the simplifying 
of stocks; they suggest to the custom- 
ers what they Went to buy. This 
means less money tied up in stock 
and quicker turnovers. é 

Pexto displays are being introduced 
through hardware jobbers in all parts 
of the country, and in the meantime 
the company is constantly working on 
new displays. 

Within the past few weeks they 
have placed on the market a new 
folding display which is packed with 
each dozen Ladies’ Rose Shears; it is 
something which will prove very at- 
tractive to the hardware trade. 

Illustrated literature regarding 
these displays will be mailed to deal- 
ers by addressing The Peck, Stow & 
Wilcox Company, Cleveland, Ohio. 


New Favorite Catalogs 


The Favorite Stove & Range Com- 
pany, Piqua, Ohio, manufacturer of 
the well-known Favorite line, has re- 
cently published two new catalogs. 
One catalog, No. 96, covers its line 
of warm air heaters, and the other, 
No. 97, covers the heating stoves. 


and is made for the tinner who pre 
fers to make his own tin connecting 
box, the carpenter who wishes to make 
a wood connection, or for use where 
no connection is desired. 


BLACK FLOOR REGISTER 





WHITE CEILING FACE © 


Handy” ceiling register sel 


The register set consists of a black 
japanned floor register, the face of 
which is made of cast iron, the valves 
and working parts of wrought steel, 
a white japanned stamped steel ceiling 
face with a serew hole punched in 
each corner, and four wood screws for 
attaching the white face to the ceiling. 
The price of the complete set 1s the 
same as that of the black register 
the white face of equal size. They are 
packed one-quarter dozen sets in @ 
crate. 


Reading matter continued on page 88 
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Send Your Orders Now F or 


PROMPT SHIPMENT 
No. 1010 & No. 2 


RELIABLE No. 2 =e TRACK and HANGERS 


Patented) 


Toke Suit to reach 
| all ‘coannad vane above 





(Patented) 


Famous eer Watershed Track and Hangers 


Weather, 
Weight and 
Bird Proof 
Self-Cleaning 


ate Our New General Catalog No. 85 ready 
1) 4 «for distribution. Copy sent on request 


Allith Prouty Company 
Danville, Illinois 
Door Hangers and Fire-Door Hard- 


Tracks ware 
Spring Hinges Overhead Carriere 
Rolling Ladders Hardware Spe- 
Garage Door Hard- cialties 
No, 10-10 ware 














New Ford Radiator Cap 


Among the new auto accessories on 
the market is a neat, inexpensive radi- 
ator cap for Ford cars, which is man- 


New Ford radiator cap 


ufactured by the National Lead Com- 
pany, 113 Broadway, New York City. 

This radiator cap is unique in that 
it is molded from either Bakelite or 
Condensite—solid, tough substances 
that resemble hard rubber in appear- 
ance and take.as fine a finish. 

It is claimed that the new radiator 
cap will not heat up. Moreover, the 
cap is designed after the distinctive 
type of radiator caps which are found 
on all high-priced cars. Illustrated 
literature will be mailed to dealers 
upon request. 


‘‘More-Room’’ Steering 
Wheel 


The Neville Steering-Wheel and 
Manufacturing Company, Detroit, 
Mich., has introduced the “More- 
Room” Steering Wheel which permits 
the driver to enter and leave the car 
as easily and comfortably as any pas- 
senger. 

The wheel slides out of the way easi- 
ly, and yet when in position, locked, 
it is absolutely rigid and will not rat- 
tle or squeak.. It adds to the comfort 
of driving. Even with a big fur-lined, 
the driver can enter the car on the 
steering-wheel side without any diffi- 
culty. 

The wheel operates in a second. . It 


can’t stick and it won’t break or get 
out of order. It is a wheel that can 
be used for every make of car. 

The beautifully finished rim is de- 
signed of the new dished, corrugated 
type, giving a splendid easy “grip”; 
the center, or spider, is made of pol- 
ished aluminum. The wheel is hand- 
some in appearance and the locking 
mechanism is simple, efficient, and can- 
not get out of order. 

The wheel is made in three sizes, 





NEVILLE 





“More-Room” stgering wheel 


as follows: The 17 and 18-in. Regu- 
lar “M-R” Wheels sell for $11 and 
$12. The 17-in. Ford “M-R” Wheel 
sells for $9. 

Illustrated literature will be mailed 
to readers upon request. 


Swinehart Truck Tires 


The Swinehart Tire & Rubber Com- 
pany, Akron, Ohio, has placed on the 
market the» Swinehart “Ideal” truck 
tire, which is constructed with an ex- 
tra high tread, over an inch, designed 
to give greater resiliency and extra 
miles of service. 

The cushion of special composition 
rubber placed between the hard rub- 
per base and the tire itself is a guar- 
antee against separation. These tires 
have real, live, burley rubber in them 
of a tough, dense and extreme wear- 
ing quality, and are guaranteed for 
8000 miles. 

Another feature which this company 
has recently marketed is the “Ideal 
Cellular” truck tire, which differs 
from the “Ideal” tire only in the fact 
that it has cells opening diagonally to 
the surface which admit air, making 
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it 40 per cent more resilient, prevents 
vibration, jar or shock and thus pro- 
longs the life of the metal in the 
truck’s vital parts. 

Actual tests of this tire, it is 


Swinehart truck tire 


claimed, have shown 4 mileage of from 
12,000 to 20,000 miles over the worst 
roads and heavy load conditions. This 
tire is the “happy medium” between a 
solid and a pneumatic tire, having the 
desirable features of both. Illustrated 
iterature and prices will be furnished 
to dealers upon application. 


** Auto-Therm’” Heat 
Indicator 


The H. & M. Manufacturing Com- 
pany, Inc., 19 Clinton Street, Newark, 
N. J., has introduced the “Auto 
Therm” Heat Indicator designed to 
warn the automobilist of the danger 
from an overheated motor, in time to 
prevent costly damage. 

The “Auto-Therm” works directly 
with the water in the radiator. Day 
and night the signal is before the 
driver’s eye. The moment the tem- 
perature of the radiator rises above 
efficiency point, the-color of the liquid 


Reading matter continued on page 90 
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‘Thin strips of graphite com- 
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Ford Painting Outfit 





Norwesco Neats- 
foot Compound 


rect” carbon re-- . = This vaive cleaner. It is a 
mover, loosens the . grinding com- dry powder that pound. By separating the 
a valve down 7 hot water of the er, they can be inserted with 
blown out the ex- quickly to a radiator and re- the fingers, giving perfect 
oy gx aa Contains no ground glass scale and sedi- Box of Sixty, $1.00. 
nor powdered emery. This ment. Does not 
the engine free pee Algo: IF ecg attack the metal. _— . = W 
Pint Cans, 60c eel 
Pioneer Body Every Little Package Has a 
feeds the finish. It does 
not cut away the varnish, A complete outfit for re- 
stores its original luster. Every item in the “Chemically Cor- small cars in black. 
6 Oz. Bottles, 25¢ rect” line of Price of outfit complete 
* . oo 
\ Automobile Specialties 
\\ offers the motorist a saving of time, or 
money, or enables him to get greater 
his car. 
Write for complete catalog or_con- 


eaten on4 & fs pound grinds dissolves in the leaves with a spring. spread- 
smooth, uniform seat. bs moves all rust and lasting lubrication. 
a month it keeps 
double-end box contains TAY insane Pa ne ne 
time. Retail Price, 25¢ 
is popular because a 
Meaning All Its Own 
but reinforces it and re- finishing Ford and other 
16 Oz. Bottles, 50c $4.00. 
pleasure, or comfort or efficiency out of 
t jobber. 


restores clutch and 
braRe facings giving 
them their original 
grip, whether they be 
leather, cork or compo- 
sition. 

Pint Cans, 30¢ 


SE-MENT-OL 


The original self-acting radiator cement. 





The big leader of the “Chemically Correct” line, every item 
of which is just as good as Se-Ment-Ol.. . 

Se-Ment-Ol repairs a radiator leak in ten minutes, without 
the aid of tools, torch or solder. 

Poured into a radiator, it dissolves in the hot water and 
is congealed by the cool air at the edge of the leak into a per- 
manent repair. Drain and refill and the radiator is like new. 

Se-Ment-Ol is nationally advertised. 


THE NORTHWESTERN CHEMICAL CO. 


Marietta, O. 


Norweseo Top Dress- Nerweseo Mohair Patch Brass-Kote is a quick Norweseo special Mohair 


sives a soft, flat black ap- 
Pearance to leather or pan- 
tasote giving them an 
elastic water proof surface. 


Quart Cans, $1.00 
Pint Cans, .60 


A self-vulcanizing patch 
for Mohair Tops, made on 
the same principle as the 
no-cement tire patch. 

A quick and permanent 
repair, for small holes; 
also corner tears and large 


rips. 
Price, 40¢ 


drying enamel that trans- 
forms the brass part of 
a car to a gloss black or 
hard rubber finish. . Re- 
quires no filler. Dries 
quickly and does not 





chip nor crack. 
Pint Cans, 60c¢ 
Half Pint, 365¢ 


AAA 


Top Dressing both dyes and 
water proofs mohair with 
one operation. A quart 
can does a touring car top: 
a pint is sufficient for a 
runabout top. 


Quart Cans, 90c 
Pint Cans, 6 


\ 
\ 


wr 
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in the center tube of the indicator 
turns a livid purple. 

The “Auto-Therm” eliminates eye- 
strain and oversight. There are no 
small figures to read and there is no 
thin column of liquid to watch. The 


“Auto-Therm” heat indicator 


tube of the indicator is of generous 
diameter and its color is plainly 
matched with two colored transparent 
panels. At night the reflection of the 
headlight from the road ahead keeps 
the color in plain sight. 

The device is made in two sizes, the 
Standard for large cars and the 
Junior for small cars, and can be had 
plain, or mounted with fraternal or 
patriotic emblems. 


It can be attached to the radiator © 


cap in less than ten minutes’ time with 
the aid of only a drill and a small 
wrench. to tighten the nuts. The 
Standard lists for $3.50 and the Junior 
$2.50, with fraternal or patriotic em- 
blems $1 extra. Illustrated literature 
will be mailed to the trade upon re- 
quest. ao 


Weaver Auto Twin Jacks 


The Weaver Manufacturing Com- 
pany, Springfield, Ill., has placed on 
the market the “Extra Heavy” Auto 
Twin-Jack which is designed to handle 


Weaver auto twin jack 


ponderous limousines, buses, light 
commercial trucks and similar cars of 
greater weight than the ordinary 
pleasure cars for which the “regular 
type” of the Auto Twin-Jack is de- 
signed. 

The two types of jacks are identical 
in principle and operation, but the “ex- 
tra heavy” jack embodies several im- 
proved details in construction which 
greatly facilitate the handling of ex- 


tremely heavy loads. Great burdens 
can not only be raised with ease, but 
may also be transported with very lit- 
tle effort because of the large diame- 
ter of the wheels and the double ball 
race in the casters. The cars may be 
turned around within their own length 
or manipulated as desired with one or 
even all four wheels demounted. 

The lifting leverage of the jack has 
a ratio of 600 to1. The caster yoke in 
this jack is very strongly designed and 
made of the best cast steel. 

The detailed cut above shows the 
application of the two-ball racers to 
the spindle of the yoke. The race at 
the base of the spindle carries the 
weight of the load while the race at 
the top of the spindle is set in such 
a manner as to assume the side thrust 
of prying strain occasioned by the lev- 
erage due to the curve of the yoke 
forks. This combination, it is claimed, 
practically eliminates all friction. 
Large roller bearings in the hubs of 


, thege wheels zermit the wheels to re- 


volve with the least possible resistance 
even under a very heavy load. A very 
interesting catalog will be mailed to 
dealers upon request. 


‘*Stadco’’ Windshield Wiper 


The Stadeker Metal Specialty Com- 
pany, 18 South Fifth Avenue, Chicago, 
Ill., has recently perfected the “Stad- 
co” See-Safe Windshield Wiper which 
is designed to clean the whole wind- 
shield by sliding it across the entire 





“Stadco” windshield wiper 


length, or clean one spot by pivoting 
in a stationary position. 

The wiper is efficient, well made and 
very simply constructed. It retails for 
50 cents. Illustrated descriptive mat- 
ter and trade prices will be mailed to 
dealers upon request. 


Dyke’s 1918 Encylopedia 
Ready 


A. L. Dyke, 610-613 Roe Building, . 
St. Louis, Mo., has recently brought. 


out his 1918 edition of Dyke’s Auto- 
mobile & Gas Engine Encyclopedia, 
which is a practical book treating on 
the principles, construction, operation, 
repairing troubles and remedies of 
automobiles. 

As a reference this book is invalua- 
ble. With the use of the index, which 
is complete, the reader can instantly 


»turn to a subject and learn the prin- 


ciple of construction. The Digest of 
Troubles will give the cause and rem- 
edy of any trouble or repair. As an 
instructor, all the leading ignitions, 
carburetions, and various valve sys- 
tems, and all other subjects pertaining 
to the automobile are thoroughly cov- 
ered in a simplified manner. The Re- 
pair and Adjustment subject is very 
complete. 

This book covers all cars, and ex- 
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plains all the different principles of 
parts involved in their construction. 
It contains 492 charts, inserts, die. 
tionary, index, and supplements on the 
Ford and Packard cars. The book 
sells for $3.00. 


K-W Autolock Switch 


The K-W Ignition Company, Ches- 
ter Avenue, Cleveland, Ohio, has in- 
troduced the K-W Autolock switch for 
Ford cars to protect the car against 
theft and overcome the unauthorized 
use of the car when left in the garage. 

The switch is also proof against 
self-negligence, because the operator 
cannot possibly forget to lock the car, 
and the key in his pocket is an assur- 
ance that he will find the car right 


K-W Autolock switch 


where he left it. Without the key, it 
is impossible to operate the switch and 
removing the screws will not remove 
the lock until the key is inserted. Pro- 
vision is also made for locking the 
units in the box. 

The device fits over the regular Ford 
switch on the metal box, covering and 
protecting the hard rubber base. It» 
can be installed in three minutes’ time 
with the aid of only a screw driver, 

Each K-W Autolock switch is pro- 
vided with a Yale pickproof lock and 
three keys. No two locks have keys 
alike. The price of the switch is $3.50 
each. [Illustrated descriptive matter 
will be mailed to dealers on request. 


Spring Lubricator and Cover 


A. N. Jeavons, 1618 Prospect Ave- 
nue, Cleveland, Ohio, has introduced 
an automobile spring lubricator and 
cover designed to protect the springs 
from dirt, mud, watér and slush and 
thoroughly lubricate. between the 
leaves of the spring, thereby prevent 


_ingg rust, eliminating spring squeaks 
and insuring perfect spring resiliency. 


, These automobile spring. lubricatore 


“and covers are said to be a saving to 


every part of the car, particularly to 
the tires, to which they are claimed 
to add many’ miles of service. They 
are fastened by a lacing on the under- 
side of the’Spring. . Through a cup 
conveniently placed, which comes op 
the top of the spring, the oil passes 
to a set of wicks inside of the cover, 
next to the springs, thus assuring 
lubrication between the leaves of the 
entire spring. The oil is retained in- 
side the cover, preventing the springs 
from having a greasy or rusty ap- 
pearance. The retail price is $1.00 
per section, except for broken sets or 
trucks. 


Reading matter continued on page 92 
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Notes of the Retail Hardware Trade 


WETASKIWIN, ALTA.—Baron & Co. have leased new 
quarters, which will be stocked with a complete line of the 
following; Belting and packing, buggy whips, builders’ hard- 
ware, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, dog collars, electrical household specialties, 
fishing tackle, furniture department, galvanized and tin sheets, 
heating stoves, heavy hardware, home barbers’ supplies, iron 
beds, kitchen cabinets, linoleum, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, ranges and cook stoves, 
sewing machines, shelf hardware, silverwae, sporting goods 
and washing machines. Catalogs requested in hardware and 
furniture. 

Homer, ILt.—The Homer Hardware Company, composed of 
J. G. White & Son, has bought from J. M. Hays the stock of 
automobile accessories, bathroom fixtures, belting and pack- 
ing, bicycles, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, crockery and 
glassware, cutlery, dairy supplies, dynamite, electrical house- 
hold specialties, fishing tackle, furnaces, galvanized and tin 
sheets, gasoline engines, harness, heating stoves, heavy farm 
implements, heavy hardware, home barbers’ supplies, lino- 
leum, lubricating oils, mechanics’ tools, paints, oils, varnishes 
and glass. plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, tin shop, wagons, buggies and washing 
machines. New shelving has been put in, 4nd catalogs are 
requested on harness, wagons, etc. 

Pekin, Itu.—J. B. Lohmann has recently engaged in busi- 
ness here, handling heavy hardware, sewing machines, wash- 
ing machines, wagons and buggies, etc. 

Home Pace, Inp.—George T. Fisher has moved his stock 
of implements from Carmel, where he has been in business 
for several years. Catalogs requested. 

CorwitH, Ilowa.—F. L. Applegate requests catalogs on a 
general line of hardware. 

S1ioux Rapips, Iowa.—The Soo Hardware Company has 
been incorporated with a capital stock of $12,000 to deal in 
bathroom fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, children’s vehicles, churns, cream sepa- 
rators, crockery and glassware, cutlery, dairy supplies, dog 
collars, dynamite, electrical household specialties, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline engines, 
hammocks and tents, heating stoves, heavy hardware, home 
barbers’ supplies, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, poul- 
try supplies, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting goods, 
tin shop, toys, games and washing machines. 

Stanwoop, Iowa.—Davidson & Jackson have disposed of 
their implement stock to Deitz & Parsons. 

Bancrort, Kan.—P. L. Gibson and A. A. McKinsey, operat- 
ing the Bancroft Cash Store, request catalogs. 

HARDTNER, Kan.—Allen Bros. have moved their stock to a 
new location. 

MANHATTAN, Kan.—C. A. Mall & Son, successors to Mall & 
Limbocker, request catalogs on cream separators, cutlery, 
gasoline engines, heavy farm implements, heavy hardware, 
lubricating oils, wagons, buggies and washing machines. 

LANSING, Micu.—The VanDervoort Hardware Company has 
leased the building corner of Michigan and Grand Avenues, 
and another structure at 108 South Grand Avenue. The com- 
pany states that its business, which is both wholesale and 
retail, has practically doubled during the past year. 

Romeo, Micu.—Henry J. Willert, who has conducted a hard- 
‘ware business here for several years, has sold his stock to 
James N. Schilz & Son. The Romeo Hardware Company will 
be the new firm name. 

ALPHA, M1InN.—The implement stock of A. D. Packard has 
been sold. H.C. Northway is the purchaser. 

Bock, Minn.—The Sando Hardware Company has com- 
menced business here, and requests catalogs on hardware 
and implements. 

Grey EaGLe, MINN.—George B. Burch & Son, who conduct 
a branch store at Burtrum, have bought the implement stock 
of O. L. Markuson. Catalogs requested on furniture, imple- 
ments and tractors. 

RocHEstTer, Minn.—O. G. Hanson & Son request catalogs on 
the following items: Baseball goods, bathroom fixtures, bi- 
cycles, buggy whips, builders’ hardware, building paper, chil- 
dren’s vehicles, churns, cutlery, dog collars, fishing tackle, 
furnaces, galvanized and tin sheets, hammocks and tents, 
heating stoves, heavy hardware, kitchen housefurnishings, 
linoleum, lubricating ojls, mechanics’ tools, oil cloth, paints, 
oils, varnishes and glass, plumbing department, prepared roof- 
ing, pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, silverware, sporting goods, tin shop and washing ma- 
chines. 

WATERVILLE, MINN.—William Sexton has purchased the 
hardware and implement stock of George T. Murray. 

East ORANGE, N. J.—The National Automobile Accessories 
Company, 391 Walnut Street, has been incorporated to do 
both a wholesale and retail business in automobile acces- 
sories, lubricating oils, mechanics’ tools, paints, oils, varnishes, 
glass and pumps. Catalogs requested on automobile acces- 
sories and tools. 

New Rocwe.is, N. Y.—The New Rochelle Hardware Com- 
pany, 234 Huguenot Street, which recently suffered a fire loss, 
requests catalogs on the following: Automobile accessories, 
bathroom fixtures, builders’ hardware, building paper, dyna- 
mite, furnaces, lubricating oils, mechanics’ tools, paints, oils, 
varnishes, prepared roofing and shelf hardware. 


ReYNOLDs, N. D.—The Reynolds Automobile & Hardware 
Company has commenced business here, carrying a complete 
stock of automobile accessories, hardware, etc. Catalogs re- 
quested. 

ATWATER, OHIO.—Biles Bros. have succeeded Degraff & 
Biles, 

East PALESTINE, OHIO.—The Hartley Hardware & Supply 
Company has taken over the stock of the McClure Supply 
Company, consisting of automobile accessories, bathroom fix- 
tures, bicycles, buggy whips, builders’ hardware, churns, cut- 
lery, dog collars, dynamite, electrical household specialties, 
fishing tackle, heating stoves, heavy hardware, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, pumps, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, sport- 
ing goods, toys, games and washing machines. Catalogs re- 
quested. 

NAVARRE, OHI0.—J. M. Hay is successor to Hay & Evans. 

Oak Harzor, On10.—The Bauch Company has recently pur- 
chased the hardware stocks of G. H. Bredbeck & Co. and 
E. P. Young. 

CANTON, Pa.—L. F. Root has commenced business here, 
dealing in automobile accessories, belting and packing, bi- 
cycles, buggy whips, cream separators, cutlery, dairy sup- 
plies, dog collars, fishing tackle, gasoline engines, harness,» 
heating stoves, heavy farm implements, heavy hardware, lino- 
leum, lubricating oils, mechanics’ tools, oil cloth, paints, oils, 
varnishes and glass, poultry supplies, prepared roofing, ranges 
and cook stoves, refrigerators, shelf hardware, wagons, bug- 
gies and washing machines. 

JOHNSTOWN, Pa.—W. J. Fenn has moved to a new location 
at 421 Main Street. His store is very modern. and attractive, 
and is equipped with the latest fixtures. He will have a 
larger amount of space which will enable him to increase his 
stock. Catalogs are requested on the following: Automobile 
accessories, baseball goods, bathroom fixtures, bicycles, chil- 
dren’s vehicles, cutlery, dog collars, electrical household spec- 
ialties, fishing tackle, home barbers’ supplies, kitchen house- 
furnishings, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, prepared roofing, shelf hardware, sport- 
ing goods, toys and games. 

Brunson, S. C.—The Brunson Hardware Company has been 
organized with a capital stock of $25,000 by A. F. Moore, Jr., 
and M. L. Moore. The concern will deal in the following, on 
which catalogs are requested: Automobile accessories, base- 
ball goods, bathroom fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, crockery and glassware, cutlery, dairy sup- 
plies, dog collars, fishing tackle, galvanized and tin sheets, 
harness, heating stoves, heavy farm implements, heavy hard- 
ware, home barbers’ supplies, kitchen housefurnishings, lime 
and cement, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, prepared roofing, 
pumps, ranges and cook stoves, shelf hardware, silverware, 
sporting goods, tin shop, toys and games, wagons, buggies 
and washing machines. 


Victor1A, Tex.—The Victoria Hardware Company, now 

located at 205 South Main Street, will soon move into its 
new building. The firm's business is both wholesale and re- 
tail. Catalogs requested on automobile accessories, which 
have been recently added, and poultry supplies. 
, CHARLESTON, W. Va.—The Wilkerson Hardware Company 
has been incorporated by W. V. Wilkerson, M. E. Wilkerson, 
E. A. Bohnert and J. E. Bohnert. The capital stock is 
$10,000. The lines handled will include bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
crockery and glassware, dairy supplies, dog collars, fishing 
tackle, galvanized and tin sheets, gasoline engines, harness, 
heating stoves, heavy farm implements, heavy hardware, 
lubricating oils, mechanics’ tools, paints, oils, varnishes, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, shelf hardware, sporting goods, toys and games and 
wagons and buggies. 

ALLENTON, Wis:—The Ruplinger Weiss Hardware Com- 
pany has changed its name to the Weiss Hardware Company. 

ANTIGO, Wis.—The Phlox Hardware Store, which recently 
celebrated its first anniversary, is building an addition 30 x 
50 ft., two stories. 

KELLNERSVILLE, Wis.—The Yohanek Hardware Store has 
been opened here, carrying a stock of automobile accessories, 
baseball goods, belting and packing, bicycles, builders’ hard- 
ware, building paper, cutlery, electrical household specialties, 
gasoline engines, heating stoves, heavy hardware, home 
barbers’ supplies, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, ranges and cook stoves, sewing.» 
machines, shelf hardware, silverware, sporting goods, wagons, 
buggies and washing machines. 

MANITOWOC, Wis.—The W. Rathsack & Sons Company, 
wholesaler and retailer, has increased its capital stock from 
$50,000 to $75,000. 

PACKWAUKEE, Wis.—The stock of fishing tackle, crockery 
and glassware, kitchen housefurnishings, paints, oils, var- 
nishes and glass, etc., owned by W. H. Swannell, has been 
sold to Charles Kendal. 

RICHLAND CENTER, W18s.—A new plate glass window is now 
being put in the store of F. P. Lawrence & Co. 

Ww Wis.—The Webster Hardware & Furniture Com- 
pany will occupy temporary quarters until its new building, 
50 x 80 ft., is completed. 

LANDER, Wyo.—The Vaughn-Macy Company has bought the 
hardware business of Rhien & Co. 
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Another 5 ipment O 


Diamonds 


The“Hard-wear’ Tire 
For Mf€Gowan Bros. Spokane,Wash 


N every community in this country there 
are hundreds of motorists who refuse to 

consider any other tire equipment than 
Diamonds. 
As a rule, they are thrifty, calculating buyers 
who have taken pains to determine which 
tire is most dependable—most economical. 
McGowan Brothers in Spokane, Wash., are 
one of scores of hardware dealers who have 
developed a very profitable business by usin 
Diamonds as their leader. 


You can do the same in your town. 


The Diamond Rubber Company 


(INCORPORATED) 


Factories: AKRON, OHIO 


Diamond 
+> SQUEEGEE TIRES 
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superior in its principles of construction and in its built-in quality 
that it inevitably leads. In cream separators Sharples stands supreme. 
38 years ago P. M. Sharples built the first American-made Cream 
Separator. Since then Sharples has been the pioneer in introducing 
practically every separator improvement that has stood the acid test 
of every-day usage. 
From a small machine shop employing a dozen men to the immense 
Sharples factories (pictured below) is a remarkable growth. And yet 
this is but one of three great plants making Sharples Separators—a 
second is in Europe and a third in Canada. 


This steady growth is convincing proof of the sterling quality of 
Sharples machines and fair business methods. It is a stronger guar- 
antee of trustworthiness than any words which could be put on paper. 
Only products of proven worth can maintain ever-increasing popu- 
larity for more than a third of a century. 


Today, there are several thousand men employed in the Sharples 
manufacturing and sales forces. And today, there are more than a 
million Sharples users!—and these users are found in every dairying 
country of the world. 


|* many lines of business there is one product so outstandingly } 
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N°? only are Sharples products dominant, but the Sharples dealers’ 

proposition is the most attractive offered by any separator manu- 
facturer. The Quantity Bonus assures every Sharples dealer, who 
sells five or more machines, of a Bonus Check— oui ide of his regular 
commissions. Last year we paid out over $50,000 in bonuses. This 
year (1917) we will pay out nearly $100,000o—proof of two things: 
(1) The Sharples line is selling big; (2) Sharples dealers are getting 
the full benefit of Sharples popularity and of the vast selling force of 
Sharples national advertising in practically every farm and dairy paper. 
Every farmer and dairyman in the country knows of Sharples exclusive ad- 
vantages and what they mean to him in more cream, in better cream, in easy 
cleaning, in every-day convenience, in freedom from repair costs. Sharples 
advertising makes the work easy for you dealers. We are positive there are 
many dairymen in your community who are already half-sold on Sharples. 


Just a little effort on your part—and the sales will be made. 


We want broad-gauge, big-calibre dealers to handle exclusive territory. The 
Sharples plan for profit-sharing with dealers is : -.r 1 and offers more 
opportunities for profit to a good worker than any other separator proposition 
in existence. It’s well worth your investigation—write today! 


The Sharples Separator Co. West Chester, Pa. 


Branches: Chicago 


San Francisco Toronto 





























2S TEENS SAE Ne TC eT 
vie So peereaneT aa 





HARDWARE AGE 


> i=] 


| fi 





& 6] ome 
hiagggiet Pt 











a 7 : 





November 29, 1917 


Give Me “A Can of Grease” 


6 Res man who, through his own carelessness, 

used to buy acan of grease for his motor car, 
gas engine or power boatjefook a 10 to 1 chance 
that the one correct lubricant for his particular 
purpose was not contained in the can of grease 
he got, and—he paid for his indifference; perhaps 
unconsciously, but he paid for it—in repairs, in 
replacements, in inefficient service from his 
machine. 


Every merchant prefers to sell his trade the prod- 
ucts that will give satisfaction. It is good business 
—it builds good will—it means more trade, and 
more yearly profits. 


We are trying to do our bit in educating owners 
of machinery—from a “one lunger” gas engine to 
a high power multi-cylinder automobile, or battery 
of huge turbo-generators—to realize the value of 
scientific lubrication for increasing efficiency and 
service, for reducing repair charges and bills for 
replacements. You can create more good will and 
make more profits by pulling with us to give the 


customer the best lubricant for his particular 
purpose. 

Whether your customer asks for “g can of 
grease” or specifies “Cupese,” it means greater 
profits from ultimate sales if you can impress upon 
him this fact: by giving him Cupese, you are 
giving him a scientific lubricant—not just a grease. 


What a Scientific Cup Grease 
Must Do— 


It must absolutely prevent metal-to-metal con- 
tact—it must act quickly—withstand excessive 
bearing pressure—spread quickly—adhere to bear- 
ing surfaces—be tenuous and elastic—be all lubri- 
cant. It must not: liquefy nor evaporate under 
intense heat—cake at low temperature—clog bear- 
ings—leave residue in cups. 


To meet these qualifications necessary in an ideal 
machinery protectant, the Swan & Finch Engineer- 
ing Department has produced 


CUPESE 
ae 


Cupese is a special quality, general-purpose line 
of cup greases. It is manufactured of selected 
crudes, by the exclusive Acaloric Process, a devel- 
opment resulting from 64 years of scientific grease 
production. 

* * * * * 

On the opposite page is reproduced some of the 

advertising that is telling to over three and a half 


million machinery owners, every month, the 
“Machinery Protection” story. 

Your customers are reading this advertising. 
Some of them will,ask you for Swan & Finch 
scientific lubricants—a huge percentage of the rest 
you can sell by telling them that you are the 
distributor for Swan & Finch scientific lubricants. 


a came 
COMPANY 


KEW YORK 
Quality Oil and Grease Products Since 1655 
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What we are Doing 


Our Advertising and Yours 





National Magazines 


Swan & Finch i a ge is 
appearing continuously in large 

ce in such magazines as the 

turday Evening Post, System, 
Factory, Manufacturers’ Record, 
etc. It reaches the most substan- 
tial machinery owners of the 
country. Supplementing this is 
advertising in the automobile pub- 
lications: Automobile, Motor and 
Motor World, etc. 

These magazines, in themselves, 
would ordinarily be sufficient to 
“put over” these products. But 
we do not stop there. 








Trade Papers 


Trade papers, reaching ma- 
ery owners of all kinds, 
through the magazines devoted 
exclusively to their particular in- 
dustry—are another phase of this 
effort. Swan & Finch advertising 
appears in railway—machinery— 
foundry—lumber — aviation — tex- 
tile—electrical—power plant—and 
drop forge papers. 


Technical Literature 


Existing lubrication practice is 
correctly portrayed in a series of 
semi-technical and _ engineering 
booklets, which have been care- 











fully prepared, and which tell the. 


owner the “whys and wherefores” 
of his particular machine and the 
need for its scientific lubrication. 
All of these booklets are widely 
distributed—some are sent in re- 
ly to inquiries from the advertis- 
g—others are ready to be dis- 
tributed directly by you. 


Follow-Up 


The Swan & Finch campaign in- 
cludes a series of specific letters 








Tear Off Coupon—mail 


mailed to lists of machinery own- 
ers throughout the country. This 
is an intensive effort to directly 
back up the general advertising. 





Local Advertising by you 


On request, we will furnish you 
electrotypes of advertisements, ad- 
vertising your business, to be run 
in your local papers over your own 
name. These are all carefully pre- 
pared and should prove a profit- 
able investment. 








Dealer-Helps 


We are also prepared to furnish 
store signs, window placards, and 
booklets for counter distribution. 
This publicity represents a con- 
siderable outlay by us, but we 
shall feel amply repaid if mer- 
ey will make profitable use 
of it. 


Engineering Department 


The experience of the Swan & 
Finch Engineering Department 
dates back 64 years. Their cumu- 
lative knowledge and experience 
are represented in every grease 
and oil product bearing the 
Swan & Finch Atlas trade mark. 
Wherever necessary, this depart- 
ment will offer recommendations 
for the solution of individual re- 
quirements——through you. 

This is an extraordinary oppor- 
tunity for hardware merchants and 
mill supply houses to cash in on 
our expenditure of thousands of 
dollars. 

The coupon below will bring 
prices, description of products, ad- 
vertising helps, etc. Any ques- 
tions you may care to ask us will 
receive personal attention. May 
we suggest that you fill out and 
send coupon immediately? 











a Tm 
COMPANY 


NEW YORK Tear Off Coupon—mail 


Quality Oil and Grease Products Since 1655 


Please send me prices, description of products, advertising helps, etc. 


Address ... 


Remarks 
Address, 165 Broadway, N. Y. C. 


eeeee i 


Specialties 
S10-Fio 


The super-lubricant—will not 
drip, climb or spatter—with- 
stands excessive heat and 
pressure, 


CUPESE 
A quality cup grease for al) 
machinery requirements. 


GEARESE 
A correct transmission and 
differential lubricant for 
motor cars and trucks. 


MOTUL. 
A superior quality motor ol) 
for the protection of valu- 
able automobile engines. 


-CORUL 
A liquid binder that meets 


the 11 requirements of per- 
fect core casting. 


TALESE ‘ 
An economical, practica) 
drop-forge die-swabbing 
grease compound. 


TEXTUL 


An economical, high quality 
oil compound for wool and 
worsted manufacture 


AERUL 


A practical high quality oi) 
for aeroplane motors. 


MARINUL 
A world-known special oil, 
produced to meet the exces- 
sive stresses of marine ser- 
vice. 
“ASBESTESE 
An abestos and wool-mixed 
grease lubricant for car jour- 
nals. 
EXESE 
The 600°+ F. lubricant—for 
oven gears—bloom cars—cal- 
ender rolls—automatic stok- 
ers—or lubrication under ex- 
zessive heat conditions any- 
where. 
VESUVESE 
A waterproof lubricant—for 
exposed gears — for cable 
dressing. 
LARCUL 
A practical, economical 
metal-cutting lubricant, 
Atlas General,Lines 
Atlas Engine Atlas Tem- 
Oils. : pering and 
Atlas Cylin- Quenching 
der Oils. Oils. 
Atlas Tur- Atlas Spin- 
bine Oils. dle an@ 
Atlas Dyna- Loom Oils. 
mo and » 
Motor Oils oo Wool 
Atlas Crank — 
Case Olls Atlas Leath- 
Atlas Trans- Gr Oils and 
former Oils STCRRCS. 
Atlas Cut- Atlas Fish 
ting Oils. Oils 





HARDWARE AGE November 29, 1917 


MILL AND HARDWARE SUPPLIES 


The second and fourth issues of each month contain 7 other pages of Hardware prices 


———— 














DRESSING—Belt— SCREWS— WASHERS—Cast— 


Jobbers’ Mtg. Com pany : Coach, Lag and Jack— Over Y%-inoh, dberrel lots, 


Piso Riptce, Setek @ b.... bag, . Cone Point -80% Iron or Steel— 


Liquid in gal. cans, # gal.. $3.00| 000%, Gimlet Point.. 7 etse belt % ft ahh 
DRILLS AND DRILL Jack Screws— py ere $1 40 9 
sTOCcKs— 
Twlat Bit Stocks, Tt meine. 
wie me. r an 
4045 % | MtT Iron ees ee 


new Crocoétic.. 
% bg reat Wesecece 


Brace Drills © Wood. ..... .50&5% 


EMERY—Turkish— 
Out af market at eer ne, 
Domes tio 


Heav ements and eH 
or R. H., Nos. 8 “ 4, ot +-d tee 
—_—- Pilleler Head 


Ruabber— iteel, Copper Plated.. oe ren 
poem (Lame Grete). .. ooeee \onece, Kine Plated . Hd. Cap... --4045% Spelter and Sheet Stas 
OOpPpered .ncccsses M4 M . Western lter lu 
50% Sasa | Pieter He. Cap..............25%| Western, apelter sail 
Wood— open, 2144. 
‘atl TAst goly be meee. Lead— 
Drill— % ae ound Hoa =: ae American ig - Por, ht Bo 
Athol ony ROPE— Bar wccccessacers 104 
om 5 Restore Retell Trade. wr Ib. TE giant Solder— 


S Sermampa 





Carriage, Machine, pene 
Hordwore Grade . | * 
29 nd ate Prices of solder indicated oy private 

ed per pow rand vary according to compositica. 

in. diam. and larger: 


Sisal, % 
igh Hand Tape, % %o 
Ho est Grade 23 Hand Tape, emailer then % in Antimony— 


% | Coo! 
Sisal,  , and Bale R M. &. or San, Bn oS 12 
> oy len ond deals - -50-10-5%| Asiath 


any ply, Medium and Ooarse: 
Piret quality, + pgeoond | M. 8. Taper “Tope, “larger: ; - 50&5% 


t 

CHAIN—Proof Cotl— TURNBUCKLES— 
@mall lots, f.o.b. Pittsburgh, per) Sisal, Tarred. Medium Lath Yarn: National Mfg. Co. Screen Door, 
100 f.: Fad —_ a3 No. 195, Japn’d, per dosen. .$1.20 Alaminum— 
Vo. 1 aluminum (guaranteed over 90 


; 
; 
i 
ai. 
i 
E 
a 


Coll, t Link: 
6, $14.10; 11.56; 6/16, 
4086: %,. 10.00 ; w/e. $4. 88: Cotton Rope: ee &e. per cent pure), ingots for 
49/1 0; yd Beat 5/16-tn. and larger T¢| McKinney Mfg. each, net} melting (ton lots), f.0.b. mil! 
413/16, Rei 4/6, 9.40;| Medium, 5/16-in. an No. 1, sso; ‘No. 2, $18.50; 45@4T9 
80; 1% 41% 0.40. Common, 5/16-4in. and larger. ..84¢ No. 8, $15.50. 

















PAINTS, OILS AND COLORS 


Animal, Fish and Vegeta-| Mixcellaneous— @50 | Biee, Soluble 
ble Oile— Barytes: ndyke .. 3 ssiue. Uitramarine 
fineced, Raw, Carload Waite, Foreign ® ton $40.00@50.00 P pm ag agg a a 
. .$1.22@— a . Paris .. +515 @35 | Greem, Chrome. ordinary. 8 
c ; Green, Chrome, pure.....82 
—— Paint, ®@ ton, 





He | 
| 
{ 


ae UN Na RRR Mabie 


. w ; 

ve ton "22.000 24.00 
ton nominal 
nominal 


ed 

®B ton 17.50@36.00 Foreign, Golden. @ D.. 
12.50@ 20.00 French 

Cobait, Oxide ....@ BD 1.00@ 1.65) White and Red Lead, &£c.— 

1 1.35 Cents # Ib 

Gliders ooccoksan Lead, English White in Oil. .nominal 


Ex. fers... sss. 1.55 Lead, American White Dry. 9 @10| Red. Indian 
In Ol White. 100 ® pack- Standard @ 100 
ages, or over.......- --10% @11 | Red, Tuscan 
Lith Amert powdered. Ked, Venetian @ 100 D.. 
9%@11% Rose Pink 30 


Sienna, Italian, burnt and 


Gecoanut Ceylon genuine Zine, Dry— ede en 


i Sy eespaepree +16 5% G17 ee 
hin Imported, 2 best --10 10 Italian, Raw. powdered. 6 
onesie re American 10% @10% Lag 2 - 


Green Si. (French proc.) .14%@14% 
White Sl. (French proc.).15 @15% 
German Red Seal (French 


Dit ald pocsabe 


eo Sal 








11ND was 
} 100 m 1.00@1.38 


American No, 1 
av m9 111%O~ 
American. .® 100 @ No. ; 25@ 
Mineral Olls— T. N. 9 btn wD Omer. Mate 
Black, 20 gravity, 25@30 Rie 

m, 20 gv ty, 25@ ou 
Colors in O1l— 


light filtered. Black Lamp ... at Rin ton... liow, Chrome, Pure.. 
seseseeeed® @ Bick, one. Japan..... Blue, Celestial 15 @25 pray Men ayy 
lack in off ..... ° ‘ ‘Vermilion, Quick Siiver, 
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—a better tire. 


its 


—a real non-skid 
tire. 


—a tire that gives 
the buyer the ut- 
most satisfaction. 


—a tire that repre- 
sents greater dol- 
lar-for-dollar value 
—greater mileage. 


—a tire that gives the 
dealer an equit- 
able profit. 


RUA AS ASN NU 


Yos 
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—a tire that is adver- 
tised liberally thru- 
out the year. 
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Is there any wonder the 


Fisk dealer banks on 


FISK 
Non:Skids 


Write Dept. H, The Fisk Rubber Co. 
of N. Y., Chicopee Falls, Mass., for the 
Fisk Dealer Proposition. 
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REDUCE THE OPERATING COST OF YOUR CAR 


Se se ct 88 be Bn 
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Miles of Service vs. Miles of Tires 





Globe Distributors know that instead of 
making miles and miles of tires Globe Tire 
makers are making a tire that gives miles 
and miles of additional service. 

Globe distributors know that, instead of thinking to 


serve the public best by making the most tires, we are mak- 
ing tires that give more and more mileage. 


Globe distributors know that each Globe Tire sold makes not 
merely a satisfied customer, but an enthusiastic customer. 








Globe distributors know that our merchandising policies are most 
liberal and that our co-operation with distributors is thoroughly 
worth while. They know that we protect our merchants in every 
way and that we work with and for them. 


Responsible firms are invited to ask us about the liberal advertising 
we do at our expense in their home newspapers on behalf of hardware 
distributors handling Globe Tires on our special distributors’ contracts. 
Exclusive, adequate territory will be given to those who qualify. 


ae f it 88 86 8S te 


Long Mileage Tires MUST Be Hand Made 


GLOBE RUBBER TIRE MFG. COMPANY 
Executive Offices: 1851 Broadway, New York City 


Factory: Trenton, New Jersey 
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Your Guarantee of Re-Sales 


Your reputation as a merchant 
is best safeguarded by merchan- 
dise stamped with the name of a 
reputable, responsible and 
known manufacturer. 


This is especially true of tires 
—with the market flooded with 
nondescript “‘here for a day gone 
tomorrow’ brands. 


For 25 years G & J Tires have 
been the standard tires—have 
set the standard in value, quality 
and wear. 


This is an oft repeated state- 
ment on our part, but it is some- 
thing more than just pride that 
instigates the repetition. 


It’s the very basis for the pres- 
ent day success of G & J Tires— 
and the rapidly increasing de- 
mand 


So you can no more go wrong 
in selling tires with “the name 
behind them”’ than in selling sil- 
ver marked “‘Sterling’’— it’s your 
guarantee of satisfied customers 
and re-sales to these customers. 


Write Any of These Dealers: 


Thomas-Ogivie Hardware Co., Shreveport, La. 

J. W. Murchison & Co., Wilmington, N. C. 

Teague Hardware Co., Montgomery, Ala. 

Mitchell-Powers Hardware Co., Bristol, Va.-Tenn. 

Barker-Jennings Hardware Co., Lynchburg, Va. 

L. W. Gunby Co., Salisbury, Md. 

Shannahan & Wrightson Hardware Co., Easton, Md. 

Charlottesville Hardware Co., Charlottesville, Va. 
Ohio Rubber Co., 


Chas. Leonard Hardware Co., Petersburg, Va. 
Harper & McIntire Co., Ottumwa, Ia. 

Miller Bros. Hardware Co., Richmond, Ind. 
Townley Metal & Hardware Co., Kansas City, Mo. 
Wyeth Hardware & Manufacturing Co., St. Joseph, 


o. 
Frank Colladay Hardware Co., Hutchinson, Kan. 
Hackett-Gates-Hurty Co., St. Paul, Minn. 
Hudson-Thurber Co., Minneapolis, Minn. 


at Cincinnati, Cleveland and Detroit 
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Buffalo Specialty Co., 
Buffalo, N. Y. 


We would like to receive one of 
your new Auto Liquid Veneer Win- 
dow trims, free, which we agree to 
use. 


You Dealers 
Who Sell 


Address 








ARN 


will be interested to know that we have a brand new window 
trim, NEARLY AS EFFECTIVE AS A DEMONSTRATION, 
that we will send you, FREE. It shows how Auto Liquid Veneer 
is applied and what a beautiful result it gives. It is a strong sell- 
ing argument and will help to move the goods. 











Just fill in and return the coupon printed in the corner above, and we will send 
one of these beautiful trims to you, free. 


BUFFALO SPECIALTY COMPANY 


Buffalo, N. Y. Bridgeburg, Ont. 
U.S.A. 
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At your fingers’endsis a 
very willing and useful 


servant—your GIBSON 
CATALOG. Look it over! 
Let it fill your needs today. 
Full stocks, high quality, 
prompt shipments. 


THE GIBSON COMPANY 
Indianapolis 
Motor Car Accessories and Tires 


Shop Equipment and Electrical Supplies 


‘‘Gibson ‘Serves the World” 
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Supplied with special fittings as shown or with any fitting 
of the HALLADAY Line 


Experienced dealers and car owners will quickly ap- 
preciate the enormous strength and efficiency of this 
bumper and the wise ones will get busy. 


The shock resisting qualities are derived from a com- 
bination of three steel spring bars and two heavy 
spiral spring buffers. The spring ends are joined by 
a hinge connection which eliminates breakage at this 
point. 


DISTRIBUTED THROUGH REGULAR CHANNELS 


L. P. HALLADAY COMPANY, Streator, Illinois 


. Thompson Co., 817 Boylston Street, Boston, Mass.; Gray-Heath 


Distributors: Asch & Co., 16-24 W. 61st Street, New York City; E. 


Co., 1440 Michigan Avenue, Chicago, Illinois; Sanford Brothers, 
San Francisco, Los Angeles, Portiand and Seattle, Pacific 


Chattanooga, 
Coast Distributors. 


Tenn., Southern Distributors; Hughson & Merton, 


HALLADAY 


Multiple Spring Bumper 






Inc., 








Pat. Aug. 7, 1917 


Fit Your Case For Profits 











Mallers Bidg. 





Are se displaying your Willson Case and keep- 


ing attractive? Are samples of your entire 
line shown in the display tray, and are you sure 
that no case styles are out of stock? If you 
have overlooked the fact that Wilison Goggles 
are good sellers the year ‘round, let your case 
prove it? Every day your customers need pro- 
tection from sun, dust, glare, wind, sleet, or 
flying particles. 

Send today for latest display case folder catalog 


and see the prices, profits and photos of every 
goggle in the Willson Case assortment. 


T. A. Willson & Co., Inc., Reading, Pa., U.S. A. 


Chicago San Francisco Toronto London 








Head Bidg. 23 Scott St. 9 Hatton Garden 





Newest Type 





‘Brown’ Spotlight 


Distinctive features: 
1—Quick adjustable 
focus in handle. 2— 
Positive key switch in 
handle. 3—Equipped 
with waterproof cord 
for attaching to light- 
ing system of car. 
4—Can be used for 
both driving purposes 
and to examine signs, 
guide posts, etc., by 
merely changing 
focus adjustment. It 


Throws Light Anywhere 

















5—Fitted with condensing mirror on side of lamp. 
6—Has strong, heavy malleable bracket—fits any 
shield—sure grip—can be adjusted in any position. 
7—Silver plated Parabolic Reflector. &—One-piece 
heavy steel body. 9—Bayonet type door nickel plated 
—easy access to interior. 

The most reasonably priced lamp on the market. 
Possesses all the good features of higher pricec 
lamps. Write for quotations. 


The John W. Brown Mfg. Co. 
Columbus, Ohio 


Detroit Office: Suite 411, Union Trust Building 
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oodrich 


Motor 


Testing 
Valve 


“Your Motor’s Voice’’ 
Indispensable For Any Car 


EVERY PULSATION OF YOUR MOTOR—THE VERY 
HEART OF THE CAR—IS DISTINCTLY HEARD WHEN 
THE GOODRICH TESTING VALVE IS OPENED. 

No owner should drive his car out of the garage before “opening up” 
the motor to learn if all cylinders are working properly. 

The bell-mouth opening of the GOODRICH MOTOR TESTING 
VALVE allows for ample expansion of the gases, relieves the motor 
of all back pressure and greatly in- 
tensifies the sound of the explosion. 








The valve is so constructed that it 
completely shuts off all the gas from 
passing into the muffler when closed. 
The exhaust is given complete free- 
dom, thereby reducing to a mini- 





mum the carbonizing of the cylin- 
ders and spark plugs. : 
Made in sizes for all cars. 

Prices quoted on request—made 
complete with pedal. 
DEALERS—Write or wire today 
for liberal discounts on Goodrich 
products.. Backed up by national 
advertising campaign. 


GOODRICH-LENHART MFG. CO. 


419 WIDENER BUILDING PHILADELPHIA 








Goodrich 


GOODRICH LENHART MFG. Co. 
Par Penn Mit A.PA- 


MAG. BAT. 


Protect Your Ford With a 


GOODRICH 
LOCKSWITCH 
with Yale Lock 


No thief can unlock or unscrew it. 
The lock is Yale: with individual 
key—a positive safeguard against 
theft. 

$3.50 Complete 

$4.50 in Canada 
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EMPRESS anease“'t 


De Laxe . : 
Plain 


BOWEN MFG. CO. 


AUBURN, N. Y. 
CATALOGUE ON APPLICATION 


: 


Marine 





Spring Lock 


No. 299 Leather d Short Pat. Marine Ratchet 


Invinible SPFing Comp, 


Y 


a 


The Cups 
shown repre. 
sent only a 
part of ow 
line. 


Write for full 








J Wireleckt information. 





Style 
“D"'0.0. 


Style 
“N"'0.0. 





Style Style 
“B"'0.C 


Ratchet “A’'0.0, 


St, 


yle 
“L’''0.0, 


2 an @ 


Style Style Styl 
“K"'O.C, “0"'5.0, Mn Too. 


Ask for 
Catalogue L. 





Wing Top 

















MOTORHORNS 


“Clear the Road” from Danger to All. 

Approved by Engineers of 42 Leading Automobile 
Manufacturers. 

Bring Profitable Business Relations to All Dealers. 








PATENTED 


Running Board Steel Mats 


are wanted now. Every owner of a Limousine, 
Touring Car, or Electric is a possibie buyer. 
These mats are neat, strong and durable. Both 
running board and mat can be cleaned without re- 
moving mat or springs. Mat can be rolled up and 
put away in car for use at any time. 
Two sizes to retail at $1.25 and $1.50 each. 


Write for Folder and Discounts. 


ACME STEEL GOODS COMPANY 


2840 Archer Ave., CHICAGO 


Atlanta, Ga. New York City San Francisco Montreal, Quebec 











Its Handy 


When operating a motor car the driver likes a button that 
can be reached easily—that will not fail when a warning is 
necessary. 


The Universal Push Button can be pressed anywhere on the 


top and the contact is made. It may be put on the door of the 
ear and operated by the knee, leaving both hands free. 


Show a motorist this 
button and a sure sale 
is the result. Retails 
for 25c. 


' Garford 
Mfg.Co. 


ELYRIA, OHIO 
U.S. A. 











This mark is destined to become 


one of the most far-reaching 

factors in the automobile field. 

The comprehensive sales and 

Trade a advertising campaign which ts 
May yoo now under way to assist dealers 


is one of the most — 

. . has ever come to your atten- 

Motor Specialties tion. We invite well equipped 
progressive hardware dealers to 

communicate with us promptly. 


Crew Levick Company, 113 No. Broad St., Philadelphia 








W-X Shock Absorbers 


For Ford Cars, Four Cush- 
fons of Comfort for each cor- 
ner. Easy to attach. Fast 
Sellers. Money Makers. 

Per Set....... Qcessevcees $7.50 


Star Specialty Mfg. Company 
227-233 W. Erle St., Chicago 











Adams Auto Top Holder 


“Stops the rattle—saves | 
your top” 


Neatest — Quick est — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling straps. Can be installed 
in two minutes and operates 
quicker than any other. 

Two sizes—% in. holes for small 
cars, % in. for large ones. 


Price, $2.00 per pair 
Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 











° 
Be Up-to-date on Tire 
Carriers 

The strap kinds are obsolete and unsightly. 
The Sly Interchangeable—Ford or Chevrolet 
quickly—neatiy does the trick—take aoy 
casing or dem nntable—cost no more. Re 
wire of imitations. If your Jobber doesn’t 
list write us for complete catalogue—oe 
real Carriers and ‘Better Springs. 


New Era Spring & Svecialty Co. 
1156 Hamilton Ave., Grand Rapids, 
———————— 








You can get the latest prices from 
Hardware Age Standard Lists and 
Directory of Manufacturers. Send 
for circular and specimen pages. 


POSTED 


U. P. C. BOOK COMPANY, Inc. 
241-249 W. 39th St., New York 
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Jobbers 


An Air Compressor Expert 
to Move Your Stock. 


LECTROFLATER 
\ Electr Air Pumps 





110 Volt 
$70.00 


f.0.b. A Ve “Friendly Touch” 
Baltimore Upon Request 


ae 1914 


GRIFFIN Garage Door Holder 


S as n:c:ssary to hold the door open a; the bolt to hold 

I flane shut. The mer: sight of it enables one to see at a 

geonee its — pom . h 

arage door swing- the new and modern im- H ; ; ither 

ak to and fro in the wind provements on his car pmaaetne windings. o ~e acod Ay - 
is annoying and trouble- and he gets them. So it alternating or direct c arrent. 

some, expensive and dan- is when he builds his gar- Other outfits ranging in price from $50 to 


blocking af BAH age. He wants the latest $203, including tank and curb station. 
door open is not satisfac- improvements that add 
tory or practical. materially to his comfort 


or buyer nowadays SS a” SE THE BLACK & DECKER MFG. CO. 
esead >i S.A. 194 Calvert Street 


THE GRIFFIN MANUFACTURING co. Baltimore, Md., U. S. A. 


30 Warren St. 17 E. Lake St. 
ee tee ,Erie, Penna.~ a 


ee | 




















Here are the advantages of rolling 
door hangers for garages—easy to op- 
erate, fit any style of door or any diffi- 
J cult position. Doors cannot sag and 


A real non-skid surface for the running-board of your : slamming 1s impossible. 
car. Prevents slipping. keeps the car immaculate. ‘ 

Adds to your comfort yt + * — cannot supply 

you, write us and Me, h 


TYLER MFG. CO., 64 Pearl St., Boston, Mass. : But of course 
you want to sell 
pect most satis- 


hangers, 
Your a at is the 


Coburn line— 

? the original 
. Customers sounetts 
° system of rolli 
Confidence hangers an 
tracks. 


pixo N's in you will be meas- Write for 

















GRAPHITE ured by their con- complete cata- 


fidence in the lubri- log. 
Automobile cants that give 100% 


[LUBRICANTS ">>": 


Write to us for Dixon’s Dealer’s Deal No. 40 G. 
Made in JERSEY CITY, N. J., by the 
JOSEPH DIXON CRUCIBLE CO. 

. Established 1827 
































yew 


; 


ES 
‘ J 
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FORDHAM HOSPITAL, Bronx, New York City 





- 





LIGHTED BY LUX LAMPS 








Immediate Deliveries 
for Christmas Sales 


Look over your stock now. If you 
need more electric irons remember our 
parcel post and express service—ship- 
ment same day your order is received. 
Christmas wrapping if desired. Order 
from this ad now. Pfanstiehl Iron 
weighs 6 lbs. Price $5, less usual dis- 
counts, by licensed manufacturers. 


FANSTEEL 


ELECTRIC IRON 


Pfanstiehl Co., Inc., No. Chicago, Ill. 














DON'T BUY ANY KIND 
of a STEEL DOOR MAT 


Be particular and choose the MAT 
having the best selling points and a 
MAT which has been widely adver- 
tised by its manufacturers to assist 
in bringing you sales. 


The ACME MAT is the MAT for 
you. All galvanized steel, flexible, 
reversible. Made in nine stock sizes. 


Buy the ACME DOOR MAT now. 


AcmeSteel GoodsCo., Mfrs. 


MAIN OFFICE AND WORKS: 
2834-40 Archer Avenue, Chicago 


Eastern Branch: 151 Lafayette Street, New York City 
Southern Branch: 10-14 Tift Street, Atlanta, Ga. 
San Francisco: 311 California Street 
M. E. CANFIELD CO., Los Angeles, Cal. 
ACME STEEL GOODS OF CANADA. Ltd., Montreal, Quebec 








HAHN AU HALAL 








is more sure than your own 


No Contagion belief that you can turn out 


Put that belief into your ad- 


high grade merchandise. 
vertisement in Hardware Age, and our readers will not 


fail to “catch” it. Right there is the beginning of 


business for you. 


HARDWARE AGE 
339 West 39th Bt., New York City 
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The “DUO” Watch Glass Protector 


ALLOWS CLEAREST VISION—GUARANTEED NOT TO RUST 





The Guard of Original Design . 
Made for Ingersoll ‘‘“MIDGET”’ and The Mealy Manufacturing 


Similar Watches Company 
Also for Smaller Watches BALTIMORE 
For Sale by Most All Leading Wholesalers TRADE ¢¢DUQ’? MARK Write for Illustrated 
Salable Wherever There Is a Soldier Reg. U. S. Pat. Office MillcarySpeciatties 


Patents Pending 








Makes Good Display 


Put up in sets of four in neat boxes, they 
look well in your show cases. 

All built of steel. 

Smallest “Steel Gem” Caster carries 1000 
pounds. 

Roller bearing, they revolve at a touch. 

Write for catalog and prices. 


M. B. SCHENCK CO. 


MERIDEN, CONNECTICUT 





the more you 
will appreciate 
why this 
TRADE Mark Ame 
has become famous 


THE WIRE GOODS COMPANY 


WORCESTER, MASSACHUSETTS.USA 





























Time to Order 
Crown Tree Holders 


The only Holder that has stood the 
test of practical use for 30 years 














Graceful — Attractive — Substantial 


Quickly adjusted. Prevents accidents, and with 
ordinary care lasts a lifetime. 


5 Order Now—Christmas is Coming 
NORTH BROS. MFG. CO., Philadelphia, Pa., U. S. A 
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90% of the box makers of the ot Be ¢ ope . 
U. = use Pearson's Coated Ps , Lhere is not much to be said 
ails. Clerks, jobbers, sales- ns { ‘ 
men, and proprietors should 5 : about wood screws, but that little 


a a So is awfully important 
Used in boxes, crates and al! y P : 


shipping packages they insure 


goods reaching destination in Fs All we have to say i 
good condition. They have won ' toes that " 


derful holding power and are LES eee he vur complete line of wood screws 
easily driven. 


ite ane te  temee, your customer gets full count and 


shown are for framing, board- 2 ; H 
ee Sees ak ees perfect products. The line in- 


Sy S8 Uae a8 er Tene Se : cludes all standard sizes with flat, 


The count per keg is guar z round, oval or Fillister heads. 
=. Py: as listed and 5 3 | 

yranded, and to equal the count ’ 
of 100 Ibs. of Standard Un. mane a4 And—we can make DELIV- 
coated Common Nails is / ERIES. i 








We make Special Cement 
Coated Nails for all different { . , 
purposes. a Write us today for prices. 


Write for Booklet and Prices 
“Sales Room,” 32 Warren St., New York City 


J.°C. Pearson Co., Inc. 
of Boston, Mass. 

















Just What 
He Wants— 


An Ash Can Truck that removes the one 

oe feature of Hubby’s every-day 
uty. 

Two hooks hold the bottom of the can 
while a malleable iron handle grips the top 
of the can—no muss, fuss or delay. 

splendid opportunity 


* ; i * i a =i j 
é< 99 4 f hants. 
Katz’ Floor Hinges ge Weer Ba 
etin B-12. 
are slow acting, with a positive holdback 
feature when opened to ninety degrees; will TUE GeO. F.C-ARE CO 


Insure Against Accident- 
— pi {1 Clark's 
cbiliy end Rocke. represent Quality, Dur- | M“J54s A Can Tru ck 


A BETTER HINGE with A BETTER PROFIT 


Our Catalogue No. 19 tells the rest—write 
for it. 


Lawson Mfg. Company 


Main Office and ; 
: Factory: : oy Branch Office: 


CHICAGO eeram NEW YORK 


\ \ % si 


fate NA aR i ual. oc ; tei 
rs > Da = x ng Pt ripsaes 
a aapaneneenne emematia 





; 
UU 
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WRITE FOR IT 
\ 


Every dealer should secure a copy of this new 
catalog showing complete line of Mefco City Mail 
Boxes. 


“GEM AND JEWEL LINES” 


Our new catalog shows (in natural colors and 
finishes) a splendid variety of mail boxes—all 
styles, and at prices that produce sales. 


Write today for this catalog. 


Metal Forming Corporation 
Elkhart, Indiana 


Note: Gem and Jewel Lines of City Mail Boxes formerly 
manufactured by The Peck Hardware Mfg. Co., Berlin, Wis. 


The New 
Boston Rubber Chair Tip 


SprinG@riP 


nae ee The Tip and Its Parts 


Grase Washer Brass Nai 


Bend for Catalogue 


Manufacturers of Rubber Specialties 
THE ELASTIC TIP CO. 


370 ATLANTIC AVENUE BOSTON, MA8S8. 











The Economy Fibre Refrigerators 


are a proven line and one of the 1918 market attractions. They are 
one of the greatest sales repeaters on the market, because every 
ECONOMY customer is a booster, as these popular priced refrig- 
erators carry with them the highest class efficlency in the conserva- 
tion of ice and food of any box made, which never fails to cinch 
satisfaction with the trade. 

There is a reason for this as follows: They are built of non- 
conducting FIBRE materials and air-tight construction and air-tight 
cells, permitting no cold to escape; Thermo in results and will 
Withstand all climatic changes without sweating, stirinking or 
swelling or getting out of order, and has more selling features and 
attractions than all other boxes combined. They are attractively 
Anished in ash or all white or white with nickeled trimmings. 

Place your order early to insure early spring deliveries. 

WRI FOR CATALOG. 

Permanent Exhibits: Klingman Building Grand Rapids, Mich 
rniture Exchange Building, New York City. Western Furniture 
Exchange Building, Chicago. 


TRAVERSE CITY REFRIGERATOR CO. 
TRAVERSE CITY, MICH. 








Ideal 


Hardware 


These illustrations show but 
a few items from our I12-page 
hardware catalog No. 0-17. 


The Ideal line contains 
scores of articles that will 
stimulate Fall and Winter 
buying. 

An old line of hardware 
right up to date. Every job 
ber and dealer should have 
this hardware in stock. 


Send coupon and get the 
catalog. 
¢ 


Stover Mfg. & 


Engine Co. o's 
(ea 2 


Freeport 
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The Best The 
Market Affords In 


r 


Nii} itil 








HVT 


Billets, Slabs, 
Sheet Bars, Blue 
Annealed Sheets, 
Black and Galvan- 
ized Sheets and 
Formed Roofings. 


Address all commun 
cations to our Wheeling 
Yales Office. 


Hil} 


Hi] 








Members of National Asso- 
ciation of Sheet and Tip 
Plate Manufacturers 


WHITAKER-GLESSNER 
COMPANY 


WHEELING - - W. VA. 
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They’re Coming Again 


a Notwithstanding the fact that 
our “Perfect” Fly Traps made 
ye a “big. killing” last season, an- 


other army—billions in number 
wee —will be on the firing line next 


‘sh Spring. 

\ Now while they're in “Winter 
quarters” is the time to steal a 
march on them—place your or- 
der for early delivery of these 
fast-selling traps and get your 
share of the money that the sale 
of “Perfect” Fly Traps is sure 
to bring. 


Order through your 
jobber, or write to us 
Ludlow - Saylor 
Wire Company 


St. Louis, Missouri 





——— 




















Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 





Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and adapta- 
bility. 











HAYES PUMP & PLANTER CO. 


CALVA , ILL 








A Wonderful Process 
of Economy 


Saves 45% of your Butter Bill 


The patented Metal Dasher of 
this machine is 


An Exclusive Feature 


It is constructed upon the principles 
of a propeller which give the great- 
est mixing force—an essential to 
merging milk and butter. 

It is made of metal—with no wooden 
part to swell and shrink and become 
unsanitary. 


Makes Two Pounds of Table Butter from One 
Pound of Butter and One Pint of Milk. 


Write for prices 











STEWART-SKINNER CO. 
420 HERMON ST. WORCESTER, MASS. 


eel 











—— 
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New York Wire Cloth Co. 


233 Broadway, New York. Works: York, Pa. 


Successor to 


YORK WIRE CLOTH CO., York, Pa. 
THE WIRE FABRIC CO., Homer, N. Y. 
J. H. DeWITT'S SONS, Brooklyn, N. Y. 


Manufacturers of 


Wire Screen Cloth 


* Opal. 
Heavy Zinc Coated 
White Satin Finish. 


Golden Bronze 


Pure Bronze Metal 
Bright (Golden) Finish. 


Black Painted 


Genuine York Brand 
Black Enamel Finish. 








Look for OUR NAME on the 
hollow bungs within each roll 


it Guarantees 
Best Quality Wire Cloth 





HAMILTON WIRE CLOTH CO.. Hamilton, N. Y. 








This Home Is Equipped 


with a 


Remodeled old Dutch When a Deming water system 
house of red sandstone. : g ¥ 
Owned by E. B. very is installed; flowers and shrubbery 
of Rochelle Park, oz. bloom with renewed vigor; vegetable 
e i} 
ayster aban tt possi. gardens try to outstrip themselves ; 
ble for Mr. Every to the “home folks” secure greater en- 
live in an atmosphere . . ’ life: < 
of Colonial Days. but Joyment from life; and 
with all the home com- i 
SS Sa ‘The Dealer Makes a Substantial Profit 
You furnish the prospect. 
We plan the installation. 


You pocket the profit. 
tell you about it. 


THE DEMING COMPANY, Salem, Ohio 


Distributors: Chicago, Henion & Hubbell. Pitts- 
burgh, Harris Pamp & wig Co. Buffalo, Root, 
Neal & Co. Agencies in Al Principal Cities. 


Ask us to 








HELLER’S 


Sectional 
Cabinets 


for 


Automobile 
Supplies, etc. 


Also 


Hardware 
Shelving 


Send for Catalog 


W.C. Heller & Co. 
Montpelier, Ohio 











Converted! 


The sooner your customers are con- 
verted to the use of U. S. Sandpaper, 
the better for both you and them. 


They will be able to cut more stock 
and to use less sandpaper, which will 
result in a correspondingly lower rate 
of cost per sheet. 


You will make a larger volume of 
turnover, a more attractive profit; and 
the good will you capture will be yours 
for keeps. 


Write the nearest jobber to-day. 


U. S. Sandpaper Company 
Williamsport, P 
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A Quality Reputation 


supplemented by the wid- 
est distribution, unique 
sales co-operation, un- 
equalled publicity, con- 
sumer acceptance, and the 
Williams’ Guaranty insure 
your successful sale of the 


w 


line of Williams’ Grand 
Prize drop-forged 
wrenches. 


59 RIGHANES SIATEY BROOKER CTT 








35 Years 
of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, accu- 
rate taps that retain their qualities thru long 
service. The other is a knowledge of the needs 
of the trade. 


Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 


tomer, in taps, dies, reamers, screw plates and 
allied tools. 


Get our catalog today. 


Butterfield & Co., Inc. 


Derby Line 
Branch —— 


€2 Reade St., New York Oi 
66 Cadillac 8t., Detratt ich. 
. Clinton St., Chicage, Ml. 











BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 ne 


Twelve Medals of 
Award at 
INTERNATIONAL 


Expositions 


wey 


INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Copy ef Catalogue will be sent free to any interested File User upon application, 


G. & H. BARNETT COMPANY 


Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Simpson Quick-Acting 
Swivel Base Vise 


Speed in adjusting and general convenience are the strong 
features of this vise. By simply raising the front jaw the 
adjusting screw and nut are disengaged. Thus the jaw cas 
be quickly adjusted to the work. Dropping the jaw and turn- 
% the screw ONCE gives the required grip. 

here is no intricate mechanism involved. All parts subject 
to strain and wear are greatly strengthened and reinforced. 
Like other “Simpson” vises, it is fully guaranteed against 
defects in workmanship and material and breakage under 
ordinary conditions. 
Catalog No. 31 contains full particulars. Get it. 


Athol Machine Co., Athol, Mass. 























DIETZGEN 


Measuring Tapes 


will increase your trade 
and build your sales 





Hammer’s 
Best Sellers 


. Hammer patented malleable iron hand 
ELLING a Dietzgen tape means lamps represent the best value on the mar- 


that your customer buys satisfaction ket. They will prove a profitable item in 
and will return to you on account of your store. 


the confidence you have implanted in him. The Clamp is strong—built like an 1- 
4 ° beam. Quick-action screw, universal- 


Our broad advertising creates a good jointed face plate. Great seller. 


—¥ : “Hammer goods include many Specialties 
cieeer er Spaeeete Guarantes protente of Malleable Iron, including: Adjustable 
both you and your eustomers, Simin Wand Lanes, Wanainn Lace 


Send for Tape Catalog “H” Engine Torches, Oilers, etc. 


Eugene Dietzgen Co. hie 


Saicastentanians Hammer & Co., Branford, Conn. 


Chicago New York San Francisco New Orleans => 
Pittsburgh ap Philadelphia an 



































SAND PAPER FLINT PAPER 


IN REAMS AND ROLLS GARNET PAPER AND 
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LOOK FOR THE LABEL 





“The Jobber who is on the 
job—jobs ALLEN’S.” 


Lh 
28 2 es se ee ee ee ee ee ee ae ee 


fT GUARANTEES THE QUALITY 


W. ROSE Brick Hammers 


Genuine Crucible Steel 
A brick hammer needs to be dressed but the 


metal a regular hammermaker uses is not in- 
tended for reheating or for holding an edge 
or corners. So you need our W. Rose Brick 
Hammer more than the W. Rose Trowel you've 
esteemed so long. 








Catalog H on application to 








Wm. Ros o & Bros. Agents Wiebusch & Hilger, Ltd. § few 


iia oD 


CUSTOMER—“Mr. Hardware Man, what makes SATISFIED BUYERS 
this ‘rustproof’ galvanized hose clamp get rust stains 


on my hands?” Get the SHERMAN BRASS HOSE CLAMP—Brass 
HARDWARE MAN—"Well, Mr. Jones, any gal- Metal CLEAR THROUGH—not a White-wash to pre- 


vanized steel clamp will soon rust. Dragging around : - 
on the ground rubs off the galvanizing—then it rusts vent rusting for a short time—The Ideal Clamp. 
mighty quick.” ECONOMICAL—DURABLE 

SOLD THROUGH JOBBERS EVERYWHERE 


Made only by H. B. SHERMAN MFG. CO. Battle Creek, Mich. 


























YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardwage Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW YORK 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 








PACKED TO MEET DEMANDS 
100 to box. 500 and 1000 to box. 
And in bulk 








STANLEY 


No. 3800, Plain Edge No, 3315, Saw Edge New York 
Parallel Corrugations See page 83 Parallel Corrugations 100 Lafayette Street 73 E. Lake Street 








REVOLVING 
PUNCHES 


Made of screw steel cast- 

ings with improved, easy 

working joints; the tubes 

from solid stock, each tube 

being tempered by hand 
and the turrets made from solid steel rods with highly tempered steel springs. We give 
our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. CO. - Bridgeport, Conn., U. S. A. 








SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 


1 





THE WHITMAN & BARNES MANUFACTURING CO. 


ESTABLISHED 63 YEARS 


General Offices: AKRON, OHIO New York Store: 64 Reade Street 
Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 








BIFURCATED RIVETS a E s~ TUBULAR RIVETS 


Established ' — —_ “« a Pp Eighteen Eighty-Four 


Main Office and Factory 
= JUDSON L."rHoMSON Mrs. co. FF] 7 a 
Waltham, Massachusetts 
Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 


ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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a= IVES PATENT 
WINDOW STOP ADJUSTER mie Sell For 
Prevents Drafts, Dust and Window Rattling “2p Many Uses 


Vacationists want “@eme'’ nay 
Bearing Casters for their trunks. 


Others want them for corner 
Bao ; ond shirt watet boxes and hassocks. 
VY This of caster 
f and knee brace can be secure! fas- 
tened to either metal or w bot- 

| tome—no slat required, 
. 60 o— attached by using five No 


How's your stook? 





7% pouty stop adjuster made from one piece of metal with 
a be and heavy bed that will not eup or turn in tightening 
ecrew. 


cnidiiesitaaeniibinidiattabiaiaiiaalbial iu 
pRB AgIRD ia The Schatz Mfg. Co. 
THE H. B. IVES CO. enamine net York 


Manufacturers of Builders’ Hardware 
NEW HAVEN - . . CONN., U. S. A. J. C!MeCarty/aiCoe ry Murray St., N.Y, 


T A PLIN PREPAREDNESS 273 cedh (2 


Every wringer ’ " We atand back 


Double Dasher Beaters. manufactured a RIRRE of overy one 


by us is fur- Te iy of them 


Dover Egg Beaters. nished with a 


Warranty tag 
The latest and ee im- which bears 
roved types our name and 
ters. K full “ae ro the time of 
styles, sizes and prices, to warranty, 
meet every requirement. 


THE TAPLIN MFG. CO. 


New Britain, Conn. 


Pn ten THE AMERICAN WRINGER CO. ye? 2vsey 











A trial order 
will convince 








Protect-A-Lite Inner Gas Globe BICYCLE 
Step Ladders 


KR - are made in 
Approved by i Ki Used Inside many styles 
Underwriters’ ! Inverted and to fit 
Laboratories HN eH i Glass Globes all kinds of 





PROTECT-A 
V-S.PAT. SEPT.15°08 
ADE IN SA 





shelving. 
q Send for catalog giving 
No broken globes! No loss! Makes every Full description and prices. 
gas light safe. Packed one dozen to carton. THE BICYCLE STEP 


THE SAFETY WIRE GAS GLOBE CO., Columbus, Ohio LADDER COMPANY 
EB 62 W. Randolph St., Chicago, Ill. 














The “Original” Gutter Hangers Protect Your Own Reputation 
Made by Berger Bros. Company 


1 1" 
are the strongest, neatest and ¢ & B 


handiest made; 20 different styles 


to anit any See Galvanized Poultry Netting 
Look for the “BB” on 
every piece. lway ves satisfaction, whicl 1 guar 


are 0 ae | 


Send for free samples 
Ne. 10 and No. 8 Catalog. 


Berger Bros. Company | 

Omce: 239-81 Arch St. Store: 287 Arch St. The Gilbert & Bennett Manufacturing Co. 
Warerooms and Factory: 110-114 Bread Street \ 

PHILADELPHIA 
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Quick-Set Steel 


Drive Posts 








These are some of the rea 
eons why the demand for 
these poste ia growing: 
Cost less than wood or 
concrete, guaranteed for 
46 years, a few biows set 
them, adapted to any kind 
otf wire fencing, wire 
strung easily and quickly. 


It will pey you to han- 
die these posts, They ap- 
peal to farmers and all 
property owners, 
for our catalog. It te free. 





Buffalo Steel Co., Tonawanda, N. Y. 











Perfect Clinching Hose Couplings 


Patented finger con- 
struction prevents cutting of 
hose. The same applies t all 
Perfect Clinching Hose Menders 


Lawn Sprinklers 


for sprinkling large areas 
Our goods make steady custom 
ers. Get our Catalog on these 
profitable lines 








Sold through Hardware Jobbers 


STUBER & KUCK CO. .-:- Peoria, Ill. 


New York Office 1.4 Chambers 1 I.M Mherwood, Mer 
fon Vrancisco Office Misitse Bidg., Wm. VF. tern, Mar. 











Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, Horse 
and Cattle Ties, Halters, 
Wagon Jacks, Gate Hooks, 
etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 








Townsend Gave to the World 
The Ball Bearing Lawn Mower 


Golf 
Mowers 


Horse 
Mowers 


Trimmers 





All other manufacturers now make Ball-Bear 
ing Mowers for their best grade, but Town 
send still leads in design, quality and finish 


S. P. TOWNSEND & CO., Orange, N. J. 














Made by THE UNION HORSE NAIL CO. 
1806-1822 W. 22d Se. CHICAGO, ILL. 











Genuine NEY Haying Tools 


STANDARD FOR FORTY YEARS 
THE COMPLETE LIXE WRITE FOR CATALOGUB 


THE NEY MFG. CO. Canton, Ohio 























HEN you require real up-to 
date Hardware men—who 
know their business from 
A to Z—consult the Opportunity 
Exchange or insert an advertisement 
in the Help Wanted Department— 
50 Words $1.00—and results will 


follow. 














Opportunity Exchang 
HARDWARE AGE 
239 W. 39th St., N. Y. 
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Rothweiler Pump 





Empties a Barrel or Drum 
Completely. 


No Waste. No Drip. 
Good for Oil, Gasoline, Tur- 
pentine, Light Paint, etc. 
Works Easily, Quickly and 


fficiently. 
A Great Trouble Saver. 


ROTHWEILER & CO. 
SEATTLE, WASH. 

















BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 


market, made from selected wire. 
QUICK SHIPMENTS 
NORTHWESTERN BARB WIRE CO. 
Wire Products Mill Street, Sterling, DL 





McKinnon 
All-Steel Hose Reels 


Being made throughout of STEEL, elec- 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 
ly finished in japan, 
carefully baked on. 
They sell at a 


Low Price 


Leading jobbers carry 
them. 





Congested traffic conditions make {tt imperative that 
you order them to-day. 


McKinnon Dash Company 
Buffalo, N. Y. St. Catharines, Ont. 





APOLLO - KEYSTONE 
pper Steel Galvanized 


“a EST> 


Highest in quality and resistance 

to rust. Specially adapted for 

Culverts, Tanks, Flumes, Roofing, 

and all exposed sheet metal work. 

Mi Products of + fete pm bn pie wpe PITTSBURGH 
known purpose, including Black and Galvanized 

Sheets, Corrugated and Formed ney Electrical K E 


Sheets, Special Sheets, Roofing Terne Plates, Tin 
Plates, "Black Plate, etc. Write hy full information. OT ad 


AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa. 














The Worcester Lawn Mower Co. 
Worcester, Mass. 

Have their NEW CATALOG 

in COLORS ready for mailing. 

Ask for it. 


SELLING AGENTS: 
J.C. McCarty & Company. 21 Murray St., New York 





‘OTHERS’ 


The late General Booth’s mes- 
sage to his Officers all over 
the world: “OTHERS”’ 
There are numbers of poor folk in all our 
big cities who p maa upon 
The Salvation Army 


for ontgune during the long 
adm 


Will You Help Us 


Help “‘Others”’ less fortunate 
than yourself? 


Send Your Gift to 
Commander Evangeline Booth 
120 West Fourteenth Street 
New York City 
Or Commissioner Estill 
108 N. Dearborn Street Chicage 








DID YOU EVER SEE 


Wagners KANT-SUK Calf 
and Cow Weaner? 


IT’S A WONDER 


A perfect humane and effec- 
tive device that selis the whole 
year round, 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
Ne effectually prevents sucking. 
t is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal, 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Speciaiti es. 


MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 
All the leading jobbers carry them in stock 











You Can Secure 


industrious, capable clerks, salesmen or 
managers, by advertising for them in 
the Opportunity Exchange of Hardware 
Age. This Department receives the 
earnest consideration of many ambitious 
men who aspire to more responsible 
positions. $1.00 pays for one insertion 
of a fifty-word advertisement. Try this 
department, now. 


Hardware Age, 239 W. 39th St., New York 
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Allen Safety Set Screws 


Patent, June 7, 1910.) 





(U. S. 


The process by which these screws are made increases 
their strength over 30%. Allen Screws are Gu: aranteed, 


2 





SET SCREW 
United States Standard and V Threads carried 
in stock. Sizes from 4” to 1%” in diam. Cat- 
alog and samples free. 


THE ALLEN MFG. CO., INC. 


CAP SCREW 135 Sheldon St. Hartford, Conn., U.S. A. 
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The BestEver- 


Is the decision of the mechanics who have 
used Red-Hot Fire Pots and Torches. 
They are made from the best material, 
thoroughly tested and inspected and guar- 
anteed to give the best results. The No. 
54 is ene of the most popular numbers. 
The tank is made of heavy 
drawn steel with burner, en- 
abling the operator to raise or lower the 
It will beat a pot of 
metal and a pair of coppers at the same 
time. Try the No. 54 
Jobbers will supply at factory prices. 


seamless 


swiveled 


burner as desired. 


and be convinced, 





No. 54 Red-Hot Fire Pot Send for free catalog. 


Ashton Mfg. Co., Newark, N.J.,U. S.A. 


Lesewee ee seseeeeeseesesasesese 














CARY’S SUPERIOR 
METAL JOINT FASTENERS 


Warranted satisfactory in every respect They are given the 
preference for their uniform high grade quality and finish, 
Made in many widths and with any number of 
corrugations desired. 


oo 


Parallel 


Corrugations 





SAW EDGE PLAIN EDGE 


Packed in cartons of 500 and 1000 and in bulk. 


( Also put up 
in coils, wound right-hand and left, and with straight corrugations 
for use in Automatic Driving Machines. 


Largest Stocks Always on Hand 


Cary Mfg. Co., 


Immediate Shipment 


No. 130 Manhattan Bridge Plaza 
BROOKLYN, N. Y. 














Combination 
Service Wrench 


Does the work of a good monkey pipe 
wrench. Made of a _ forged steel bar case 
hardened throughout Construction has double 
strength. A time saver Joes away with 
carrying two wrenches. Guaranteed. Sell them 
and better please your customers. Write f 


BEMIS & CALL HDW. & TOOL CO. 


Springfield, Mass., U.S. A. 




















ARMSTRONG 











Genuine Stock and Dies 


Our dies can be adjusted to the variations in the size 
of fittings. They can be worked with less labor and 
the desired result accomplished in less time than with 
other dies. They are interchangeable in the stock, 
sharpened without drawing the temper, easily adjusted 
and kept in condition. Catalog sent on request. 


THE ARMSTRONG MFG. CO. 
290 Knowlton Street © BRIDGEPORT, CONN. 


















Now Is 
theTime 
Your 
Customers 
Need a 
Set of 
Saws 
Around 
the 
House 





C. E. JENNINGS & CO. 


73 Murray Street, N. Y. City 


Send for List and Prices 











BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 


The NEW MODEL PEERLESS HANDCUFF 


The new model PEHRLESS 
is equipped with two short 
twisted links in place of the 
one elongated link. 











PEERLESS HANDCUFF COMPANY 
Dept. H, Springfield, Mass. 











The Robertson 
“Horse Shoe Magnet” Hammers 
Silver Medal Exposition 







Panama-Pacific 











THE HAMMER 
HOLDS 
THE TACK 













The Best Magnet Hammers on the Market 
——Strong, Permanent Magnets—— 


Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 
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AWARDED , , 
American Wire and 


Peerless 


‘Tacks 


combine all the essential features of good tacks, 
and are sold under our guarantee of full weight 
and full count. Furnished in either carpet, up- 
holsterer, bill-poster or railroad styles; in finish 
—polished or blued, tinned, coppered or galva- 
nized; packed in bulk, kegs or boxes, count 
papers, colored cartons or toy barrels. 
Illustrated catalogue and prices furnished. 


American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U. $. Steel Products Co., New York 

Pacific Coast Representative: U. S. Steel Products Co. 
Sen Francisco Los Angeles Portland Seattle 








Lebanon Machine 
Company 
LEBANON, N.H. 
Send for Catalog 


AUGER BITS 








If it's DROP FORGED 
WRENCHES you're 


after, remember that 
P-S Quality is 


Guaranteed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 





“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


iti 


Lag Screw Wood Screw Toggle Machine Machine 
ype Type Bolt Bolt Bolt 


STAR EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 











RUSSELL JENNINGS’ 


SOLID HEAD EXPANSIVE BIT 


=~ 


Creeping of the bit cutter is absolutely pre- 
vented. Precise adjustment is remarkably 
easy. 


They are made with both SQUARE 
SHANK and PRECISION SHANK. 


The Russell Jennings Mfg. Co. 


CHESTER, CONN. 








Estee. seo 1650 


(ele 
| — —_—_ &— > 
~ JOHN HASSALL.inc. 
RIveTs. 
EscuTCHEON PINS 
SPEGIAL WiRE NAILS 


Cray ano Oancano Sreecrs 








BROOKLYN. NY 


<i-— — << <——) <——_) 
Iw Ace Mer acs 























PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Ferrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Cop- 
r; Conductor Pipe, Copper; Crimped Sheet, Copper; Eaves 
Trough, Copper; Elbows, Copper; Gaskets, Corrugated Copper; 
Hammers, Cooper: Mitres, Copper; Nails, ag Rivets, hg 
per; Roll Copper; Shoes, Copper; Sheets, pper; Soldering, 
~ r; Spikes, Copper; Washers, Copper. 
? your selling needs are listed above, write us at once. 
Pittsburgh Copper and Bress Rolling Mills 


C. G. HUSSEY CO. Pittsburgh. Pa. 














ROPE 


MANILA and SISAL 
LATHYARN, HAY and HIDE 
ROPE and SPECIALTIES 
Manufactured by 


E. T. RUGG & CO., 


Morton isa Chains 


Nothing stronger for hanging sash and 
suspending doors, gates, weights, | etc. 
Easiest to apply. None more durable—some 
of my chains have been in use over 25 years. 
Bronze and Steel, 


THOS. MORTON, 245 Centre St., New York 














“ANSONIA” NAIL CLIP—10c. 


Made by the makers of the “Gem” nail clipper. Twelve 
in a box or 12 on a display card. Fast ten-cent sales 


Big Profit. 
Write 


H. C. COOK CO. 
Ansonia, Conn. 
















November 29, 1917 HARDWARE AGE 123 


Wit te. S| |T WAN ii 
Wha a . nn : AUGER 
**Anti-Whalebone,”’ 


“Rubber Bone,” Ete. ——: Tile Drain fe Coomm, Hay Knives, Ditching 
Prices on Remest. ‘eps, Snow Scrapers 


FEAT HERBONE WHIP CO., Wesclield, Mase.| invaieaiin meng san BEND, IND. 











AMERICAN 
Self -Oiling Grinders 
A gpettatio line of guaran- 


teed quality. Distri ‘a 
thro leading jobbers. 


American Grinder Mig. Co. 
Milwaukee, Wis. 

























now Ct: Only successful >> e+ os o> > ALL STYLES 
CNL ENS Ed kndors 15¢ Corn Huskers 
CLARK’S 


=K\ tt. parts united, folds up 


vy ‘Good Nowekeeping Maga 15¢ fe) [=M EL-IN E} 
QS easiest applied. e = = 


Sell Best 
eWeek a gevonier. Complete, C mpact Household Line Sold through ony 
be ng. jubber 
cag wept wie, | | MOMIAUK "arn Miro. Cr messes 
0 A Rt. Sterling. TH 15 -170 Second Ave. Brooklyn, New Yor 54 W. Lake St.. Chicago 








* NORCROSS” 
Garden Cultivator-Hoes 


“ THE SENSIBLE ” THE PULL-EASY MFG. CO. 


Dept. A 
storm sash and screen hangers, fasteners, 
































WAUKESHA, WIS. 
catches, etc. Send for catalog giving ed 
full description to date. ; Mfrs. of advanced spe- y “Known the world over” 
WINTER MFG. COMFANY cial tools for garden Send for Catalog 
626 Grand Ave., Milwaukee, Wis. and lawn c. 8. NORCROSS & SONS, Bushnell Il. 
NOT A CAN BACK f ors 
Lead Toy Soldiers In 2% years is the experierce cf the Joseph Manufacturers of all kinds and 
E item a masterpiece. Five He in tT ™ é an _ 4 . oF —_ ary a oe 
very 1 a iors vn ar ur y "ain ur lanc anc mac line use. 
\. “Short -Col A t ts” mits you to — : 
ye exhibition outfits. Write st: och with 12. 18 or 24 }. P send for full See our advertisement next 
are to particulars week 
HARRISONS, Inc., : > 
pd Mfg. Co. Coopersburg, Pa. How umd tg EE te teat & mane & Ch. Snell Mfg. Co., Fiskdale, Mass. 











YOUR ADVERTISEMENT 


ON THIS PAGE WILL BE READ BY 
| 17,000 INTERESTED HARDWARE 
MERGHANTS. THE COST IS SMALL 
AND THE PUBLICITY VALUABLE 


Further information on request. 





Send ‘or Catalogue 
Bernard Pauwen & Co. 
Makers, 56 E. Randel» Street, Chicago, ML. 














“K & B” DROP FORGED TOOLS 
DROP | 


———— 





FORGE 


and For;ed Hardware 
+ The Kilborn & Bishop Co., New Haven, Conn. 
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UFKIN, 


Send for Catalogue 


MEASURING TAPES 


Have Snslarlaneous Readings 


25), 4/216 
THE [UFKIN fpuLe C0. 


which, together with other noteworthy 
improvements, were originated by us. 
ACCURATE, DURABLE, TRIED and 
PROVEN. 


SAGINAW, MICH. New York 








PLIERS 


PUNCHES 


Send for Catalog 


ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 








% AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 








BEST FOR 

STAMPING 
AND 

| DIFFICULT 

DRAWING 





MADE IN ALL 
WIDTHS 
V2" to16” 

INCLUSIVE 
IN ~ 


PERIOR FINISH 











Backed By National Advertising 
The ‘‘Buddington’’ is the only air moistener backed by 
national advertiring. The only one attached on top of 
the coils where it gets the maximum heat. The 


™ BUDDINGTON 
HUMIDIFIER 


rees oven oration. Guaranteed to be from 
= ee to ten times as efficient as any other 
umidifier made for home and office use 


CA REID-GEISLER MANUFACTURING CO. 
(Gg 5241 Ravenswood Ave., Chicago, Ill. 








SOMMERS Peertess Fau Faucets) 
<a Mm BEST BLOCK TIN K 
MAPLE woop BODY HIGHLY POLISHED 


i ONLY THE GENUINE ARE STAMPESO in THE WOOD WITH 
TRADE MARK MALTESE CROSS (as Pee cur) 
RTE me 
BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 


SS 
L] WADE OF LEAD,IRON,OROTHER INFERIOR METALS, TINNED OR NICKELED, 
JOHN SOMMER FAUCET CO. 355 Cenrear Ave, Newar 











140 Years’ Continuous Business 


Se 


LARGEST ASSORTED STOCK IN THE WORLD 
Highest Grade Only 


Philadelphia, U. S. A. 


STEVENS LINE LEVEL 


for mechanics, farm- 
ers, masons, ete. 
Made of aluminum, 
weighs % oZ., accur- 
ate an Teliable. 
Write for further de- 
tails, 


Frank B. Hall y | 


Newton Falls, Ohio 











JOB T. PUGH 
BURNING 
BRANDS 


STEEL STAMPS. 


FIGURES, METAL CHECKS 
Send for Catalog 


The Schwerdtle Stamp Co. 
Bridgeport, Connesricut 








GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration R 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 














with the readers of Hardware Age to consult the Oppor- 
tunity Exchange for opportunities of all kinds—it’s a paying 


It’s a regular 
habit, too. Tell us your requirements—we may be able to 


Habit 
suggest something that will help you decide what is on 


nity Excha 
RDWARE AGE your mind. 
299 W. 3%h St., N. Y. 























November 29, 1917 


HARDWARE AGE 125 





‘SAMSON CORDAGE WORKS 


MANUFACTURERS OF’ SASH CORD, CLOTHES. 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. 290 Aa CAALOE 











BOSTON MASS. 


« 


= “by RGF _ Iron Fence 
; Gates 

Lawn Vases 
Settees 


General Iron 
& Wire Work 
Ask for Catalog 


THE STEWART IRON WORKS CO. 3 Cincinnati, Ohig 












































Eyelet Tool Co. 


Manufacturers of Punches and 

(Hand Drive and Foot —. = = 
Leather, Cloth and Metal. Punch Tubes. 
Punches and Dn wr... kinds and sizes 
made to order. e jobber. Booklets 
free. Eetabiished 1 1888. 


40 Lincoln St., BOSTON, MASS. 














ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade Can be placed in position by 
any carpenter. 

Send for Catalog No. 25 


us ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 











JOBBERS—DEALERS 
PREPARE 


There will be a heavy demand for the famous 


“STORM KING” LANTERN 
Extensively advertised. We help you sell. 
BIG PROFIT. Get Particulars and Prices NOW. 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 


WAGNER Door flange 


please your customers and pay you 

the right profg. Acknowledged the 
best from every standpoint—convenience, 
durability, ease of adjustment. Self- 
cleaning. bird-proof trouble proof. Write 
for 96 page catalog showing full line of 
Wagner Door Hangers, Coaster Wagons, 
Sleds and Hardware Specialties. 


WAGNER MFG. CO. 
Dept. D Cedar Falls, lowa 























Send for new eatalogue No. 10 





WILMINGTON, OHIO 


**VICTOR”’ BOLT CLIPPER 


Send for Catalog 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS- 














TACKS “ir NAILS 
COBBLERS’ NAILS, GLAZIER POINTS, ETC. 


DOUBLE POINTED TACKS AND STAPLES 
Send for Illustrated Catalogue, most convenient 
and comprehensive 


THE SHELTON TACK CO. Sicsmet.? 


SHELTON, CONN. NEW YORK OFFICE: 96 WARREN ST. 











PRIEST’S 
Clipper . 
a he world’s standard ‘‘back 
o'-the-neck"’ shaver deserves 
your serious investigation as 
a grokentte item of stock. 

Vrite, 
American Shearer Mfg. 

Company 
Nashua, N.H., U.S.A. 








C-S CO. a 





12-inch 
a ee gH 
evels . 
rosuittrces THE GHAPIN-STEPHERS (0. 


Ask Your Jobber PINE MEADOW, CONN., U.S. A. 





2 








PORTER’S “NEW EASY” BOLT CLIPPERS 


All sizes. Ali parts interchangeable. Jaws Special Steel 
Big Sellers. Good profit. Write for prices. 
H. K. PORTER Everett, Mass. 








ae SLOYD 
R. MURPHY OYSTER 


PRUNING RUBBER 
PAPER PATTERN 
HANGERS’ MAKERS' 


WHE. 


New Haven Oyster Knife 
ROBERT MURPHY’S SONS CO., = Ayer, Mass. 


MORRILL PRODUCTS 


Saw Sets Liquid Seap Dispensers 
Bench Spike Seal Presses Pullers 
Stops Lead Nail Pullers 

Box Openers Hand Punchers 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 


CHAS. MORRILL 
102 LAFAYETTE STREET NEW YORK 








ICE TOOLS bescrirtios 


Used by large harvesters, 
dairymen, butchers, cream- 
eries, etc.; also for peddling 
and in hotels, restaurants 
and wherever ice is used 

Write for Catalog and prices. 


Works: HUDSON, N.Y. 


Gifford-Wood Co., “szis,,“Ssrenes. Fe: 




















HILL’S 

Famous Clothes 

Dryers Order Now 
Hill Clothes Dryer Co. 


Worcester Mass. 
Mfr'raef Hustler Ash Sifters 
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Post Yourself So You Get Your 
Share of the Auto SupplyBusiness 





U no doubt have often thought of add- 
ing automobile supplies to your hard- 
ware line, but for the lack of Knowledge 

no doubt you have felt a hesitancy in doing so. 


Here is your opportunity to learn the business from 
A to Z, and with just a little time devoted to the 
perusal of : 


Dyke’s New Automobile Encyclopedia 


during your spare time, you will become thoroughly 
conversant with the business. 


The fact that the book is used by fifty-six of the leading 
automobile schools and over one hundred thousand 
books have been sold and not one returned ought be 
sufficient proof that it will be worth many times its 
cost to you. 


Blacksmith Supply Houses use Dyke’s book to teach 
the blacksmith the business so he can add automobile 
repairs to his business. Electrical Supply Houses use 
Dyke’s book to teach the electrical dealer the ignition 
system so he can add automobile ignition supplies to 
his business. 


Just so with the Hardware Dealer. Do you, Mr. Hard- 
ware Dealer, realize what this book will mean to, you 
in time to come ? 


In order to give the reader an idea how complete this 
book really is we will mention the number of pages 
and illustrations devoted to some of the subjects : 


Repairs and Adjustments, . 99 pages, 534 figures 
Ignition and Electrical Subjects, 350 pages, 976 figures 
Delco Electric Systems, 34 pages, 75 figures 
Engines, Parts, Valve Timing, 84 pages, 239 figures 
Carburetion, . . . 44 pages, 97 figures 
Digest of Troubles, . 21 pages 


There are 50 instructions in all with additional supple- 
ments treating on the Ford, Packard and King, part 
of which is printed in two colors. 


U. P. C. BOOK COMPANY, Inc. 


241-249 WEST 39th STREET NEW YORK CITY 








r on > I 
- ja ' Hime 
fe ~ 4 
en 
REPAIRING- DIAGNOSIN 
TROUBLE- ALL ELECTRI 
SYSTEMS SIMPLIFIED 
Ha | CARBURETION, IGNITION 
ETC. 




















5th EDITION 
824 Pages 7 x 10 Inches 
2370 Figures Cloth Bound 
Price $3.00, Delivered 








WHAT NOTED MOTOR 
AUTHORITIES SAY: 


Elwood Haynes: “I! regard this as 
just the kind of instructor needed, 


‘in order to show not only the mech- 


anism, but to show it in actual 
operation.” 


Chas. Duryea: “I did not think it 
possible to get so much real infor- 
mation into such an instruction and 
yet keep it so concise and simple.” 


Barney Oldfield: “If a person can’t 
learn from this he can’t learn at all.”” 


Elbert Hubbard (deceased), said: 
“Your proposition seems to me the 
most reasonable and direct method 
of teaching a beginner.” 
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“A DOLLAR WELL SPENT” 


—said a large hardware manufacturing firm in central Ohio regard- 
ing a “Help Want”’ advertisement they inserted a short time ago in 


THE EMPLOYMENT EXCHANGE 
of HARDWARE AGE 


Their ad called for a man of experience and 
ability. Applications were received from high 
grade men from all parts of the country most 
of whom had positions. This, mind you, from 
an initial expenditure of $1.00 the cost of the ad. 





The Employment Exchange is producing 
results like this because it receives the attention 
of thousands of wide-awake hardware merchants, manufacturers, salesmen, etc. 


who read HARDWARE AGE every week. 


If you have an opportunity to offer or a want to satisfy, make use of this depart- 
ment. Write for further information. 


HARDWARE AGE 239 West 39th Street, NEW YORK CITY 
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“The Missing Link” (SAN Berrer THAN NEW 


Drop Forged from High Grade Stee! Sizes 3/16 Inch to 15@ Inch it is the only Link as Strong as Same Size Chain 


CO 


PATENTED 
Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY Portland, Maine 


Just place the two halves to- 
gether and head over the rivet- 
pins. 


An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know of 
and use Missing Links. 


The interlocking lug and reiri- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense, and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs 














Help Wanted 


Original letters of reference should 
not be inclosed with replies to ad- 
vertisements appearing m these col- 
umns,as they are frequently mislaid 
and lost. 1 copy of the reference 
will serve the purpose. 


Wanted—An experienced hardware 
clerk one that can do tinwork and 
hot air furnace work; must be re 
liable, horest, steady and a good 
stockkeeper. This is a steady posi 
tion for the right man. One who 
can speak the German language pre 
ferred. Give reference and salary 
expected in first letter Address 


C. F. Wittmayer, Tripp, So. Dak 


HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT WILL 
BE SEEN AND READ BY EXE( 
UTIVES—THE MEN TO WHOM 
YOU MUST SELL YOUR SER\ 
ICES 


Wanted—At once, hardware clerk, 
one capable of waiting on trade in 
our various departments. Apply with 
full information to Mohr-Jones Hard 
ware Co., Racine, Wis. 

WANTED—Young man as assist 
ant to sales manager in a hardware 
manufacturing company of many 
years’ standing located in Connecti 
eut. One with some outside experi 
ence preferred. Excellent opportunity 
for an aggressive \ddress 
Box A-409, care Ace, 
New York 


person 
HARDWARE 


WANTED—Office assistant. One 
familiar with double entry bookkeep- 
ing and general office work. Appli 
cant must have had experience in 
hardware, as position is price clerk 
and assistant to secretary. Address 
Clark Whitbeck (Co., Schenectady, 
» = 





Wanted—High class salesman to 
represent us in the upper peninsula 
of Michigan in an established terri- 
tory. General Hardware, Mill Sup- 
plies, Auto tires and accessories. 
Guaranteed salary and expenses with 
profit sharing plan. Address Box 
A-426, care Harpware Ace, New 
York 


SALESMEN—Ours is a long es- 
tablished New Engtand manufactur- 
ing concern with an excellent reputa- 
tion for Quality. We are extending 
ur selling organization and are look- 
ing for the right type of representa- 
tives. Intelligence rather than sell 
ing experience is desired, as we shall 
give prospective salesmen a_ six 
months training course during which 
they will be paid for their time. In 
writing please give full name, age, 
home address, physical condition, ex 
tent of education and business. ex- 
perience. All communications strict- 
ly confidential. Address Post Office 
Sox 1167, Boston, Mass. 


WANTED Rdudien for New 
York City and Metropolitan District 
by established manufacturers. Ad 
dress Box A-402, care HARDWARE 
Ace, New York 


HARDWARE AGE 


Help Wanted 


Situations Wanted 





Wanted 
salesman with 
and hardware 
who is familiar 


Suilders’ Hardware 
experience on plans 
specifications——one 
with New York 
City and nearby work-—-stating age, 
whether married or single, previous 
experience and also salary desired. 
Address Box A-437, care Harpware 
Ace, New York 


Situations Wanted 





_ HAVE, OF COU _ 

IN YOL 
AT you CAN USE 
N A POSITION; BU" 


- PROBABL Y 
IRTH-WH t L 
“BERTH 


Young man 32 years old, wishes 
position with retail or wholesale 
hardware firm. Experienced in buy- 
ing and estimating. ‘an furnish 
best references. Now employed, but 
wishes to make a change. Address 
tox A-396, care Warpware Ace, 
New York 


WANTED—Position as manager 
and buyer for large retail hardware 
|store. Age thirty-three. Ten years’ 

experience. Now employed, but de- 
| sire a change. References furnished. 
Address Box A-416, ‘care Harpware 
Ace, New York 


Experienced and capable salesman 
covering Oregon, Washington, Idaho 
and California, wishes to make con- 
nection with a reputable manufac- 
turing house. Commission _ basis. 


P. O. Box 40, Rockford, Ill. 


Salesman 
line to 


Experienced Specialty 

wants a first-class selling 
hardware trade for 1918, thorough 
out Wisconsin. Must be $25 per 
| week and commission on sales. Ad 
| dress Box A-431, care HarpWware 
Ace, New York. 





Situation wanted as salesman for 
large retail store by competent man; 
16 years’ experience in general hard 
ware, making estimates from plans 
and specifications and selling the 
builders hardware, selling and su 
perintending the installing of warm 

| air furnaces. I am employed, but 
hbesire a change. Address Tox 
4-436, care Harpware Ace, New 
York. 


Sales Representative—Large 
| rience and well known by New 
England, New York State and City 
hardware jobbers and plumbing ,sup- 
ply houses: familiar with the export 
Pag having successfully sold in 
| Latin-American countries; desires 
change Address Box A-435; care 
| Harpware Ace, New York. 


expe- 


| and value in such a position, 





| new connection January Ist. 


i ars of 
| Employed at present. 


Wanted—Position as manager or 
buyer of retail hardware store by 
young married man with eleven 
years’ experience in the retail game; 
have five years’ experience as buyer. 
If you are a progressive merchant 
and desire the services of an ener- 
getic man who can prove his ability 
I solicit 
your correspondence. I am a clean 
cut salesman, having no bad hibits; 
am employed at present, but desire 
a change about the first of year to a 
position that promises a future as 
well as a fair compensation. Address 
Box A-421, care Harpware Ace, 
New York 


Married man 30 years of age de 
sires position as traveling salesman 
for general hardware or builders’ 
hardware, representing factory or 
jobber; 10 years’ retail hardware 
experience, 6 years as buyer. Ad 
dress Box A-434, care Harpware 
Ace, New York. 


Married man 30 years of age de 
sires position as manager of retail 
hardware store or hardware and 
builders’ hardware department, re 
tail or wholesale; 10 years hardware 
experience, 6 years as manager and 
buyer. Address Box A-433, care 
Harpware Ace, New York. 


HARDWARE REPRESENTA 

ya’ Many years active service in 
Northwest, desires 
House 
position preferred that offers reward 
for high class co-operation; results 
assured. Reference to satisfy most ex- 
acting. Address Box A-440, care 
Harpware Ace, New York. 


East and Pacific 


rRAVELING POSITION 
with reliable manufacturer; twelve 
years’ experience in Southern and 
Western States; excellent refer- 

: well known with JOBBERS, 
RETAILERS, DEPARTMENT 
STORES. Address Box A-439, care 
Harpware Ace, New York 


Wanted- 
retail 


manager of 
Twenty-nine 
experience. 
A-1 reference. 
Address Box A-438, care Harpware 
\ce, New York. 


Position as 
- store. 
age, 12 years’ 


A salesman who can open up new 
accounts desires personal interview 
with a manufacturer of hardware, 
tools or cutlery who can use a sales- 

January Ist. Address Box 
care Harpware Ace, New 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. S. W.,” care 
Harpware Ace, New York. 
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Business Opportunities 


THERMOII 
PANY, TRENTO 
QUIRES SERVIC 
ERAL HIGH-GRA 
SION SALESMEN 
FULL LINE OF 


Ri BBER COM. 
N, N J.. RE 
E OF SEV. 
I COMMIS 


( 


) 
N’ 
R 


FLL. 


E AND “TFRRI 
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“WE GOT THE MAN WE WANT. 
ED.” IT’S THE SAME OLD RUT 
NEVERTHELESS GRATIFYING 
STORY THAT IS TOLD TO US 
WEEK IN AND WEEK OUT 
YOU'LL FIND THAT AN ADIN 
THIS SECTION IS THE EASI 
EST AND CHEAPEST METHOD 
TO GET COMPETENT MEN 


For Sale—Old 
hardware business and tin shop 
cellent stock and fixtures. Monthly 
sales $1200. Death of owner cause 
for selling. Write for full informa 
tion. Sodemann Hardware Com 
pany, Concordia, Mo 


established 


A clean stock of hardware and 
tools, about $13,000, including mod 
ern fixtures, central Indiana town, 
9000 population. Stock turns three 
times. Sales 75% spot cash, balanee 
thirty days limit, factory and con- 
tractor trade. (Good opportunity and 
bargain for cash buyer. Address 
Box A-419, care HaArpware Ace, 
New York 


For Sale—Good going hardware 
business in live growing city of 
about twenty- thousand; twenty-seven 
thriving industries and good sur 
rounding country. Stock, furniture 
and fixtures about $40,000. Oppor- 
tunity for small jobbing tr: pee besides 
usual retail. ddress Box A-412, 

York. 


care Harpware Acer, New 


Hardware and Crockery Store For 
Sale—In the best manufacturing 
town of 5500 in the best farming 
and milk producing county in north- 
ern Illinois. A clean, up-to-date 
stock that will invoice about $8,000 
to $10,000. fine location, at- 
tractive store, a splendid room for 
a tin shop. Have been in business 
here for 20 years and am going to 
retire from the retail trade. If you 
are looking for a good business, 
with a present and future, a good, 
homey town with fine churches and 
schools, we have it here and it 
will pay you to investigate at once 
Address Box A-422, HARDWARE 
Acre, New York 


Do you manufacture a high grade 
specialty? Let me know. Want ex- 
clusive sales privilege in Pittsburgh 
territory. Financial references ex 
changed. Address Rox A-391, care 
Harpware Ace, New York 





Set 


|HELP WANTED 
AND BUSINESS 
OPPORTUNITY | 
RATES — 


All 





solid, minimum 650 words..... 
Each additional word 2c 


capitals, minimum 50 words.......§$2.00 


Hach additional word 4c 


1 capitals, leaded, minimum 50 words .$3.00 
Pach additional word 6c 


soe 81,00 





SITUATION. 
WANTED 
RATES 





DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 


Aunit 





De not send original letters of recommendation fn replying to adverti 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. 


Cash must accompany all advertisements. 


Set solid, minimum 25 words. . 
Each ad 

All capitals, minimum 25 words 
Bach additional 


All capitals, leaded, minimum 26 words. $1.50 
Each additiona 


will answer the purpose. Letters forwarded witheut charge. 


ditional word 3c 
word 4¢ 


1 word 6c 
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Prompt Deliveries 
Soft Grey Iron Castings 
up to 1000 pounds 
We make full line heavy 


steel plate single and 
double oven ranges for 
camps, restaurants, 
hotels, etc. Also Cannon 
heating stoves for fac- 
tories, mills, railroads. 


The Portsmouth 
Stove & Range Co. 


PORTSMOUTH, OHIO 

















FOR SALE—Old established hard 


ware business, consisting of building | 


all kinds— paints, oils; 
in a Florida town of 
located 50 miles north 
Stock will invoice about 
Good, ciean stock, no junk. 
wish to retire, 

Address Box 


material of 
implements 
about 1200, 
of Tampa. 
$4000 
Reason for selling, 
have other interests. 


A-428, care Harpware Ace, New | 
York 

For Sale—Clean stock of hard- 
ware and implements, brick store 


building 40 x 90, two stories, in live 
town of 800 in center of one of the 
best farming districts in Michigan. 
Stock will inventory about $5,000. 
Reason for selling, ill health. Ad- 
dress Box A-401, care HARDWARE 
Ace, New York. 


Hardware stock of 
14,000 


FOR SALE— 
$25,000. Growing city of 


pulation. Located in central New 
fork. Best location in city. Clean 
stock. Good farming country. Fine 


mill trade. Long established loca- 
tion. Handling some exclusive lines. 
Doing a good business. Best reasons 
for sellin Will sell at good price. 
Address Box A-277, care HarpWwArE 
Ace, New York. 


WANTED—MANUFACTURER’S 

STAPLE AND NOVELTY LINES 
ON COMMISSION to sell jobbing 
and large retail trade department 
stores, etc., on Pacific Coast and 
Hawaiian Islands. Efficient repre- 
sentation on road and by well lo- 
cated San Francisco Office, by an 
experienced and successful salesman. 
Bank reference. F. L. Hill, 10 East 
St., San Francisco. 


Wanted by a salesman with a large 
following hardware specialties on 
commission for Michigan. 4G. ; 
O'Rourke, 119 Union St., Flint, 
Mich, 


FOR SALE—Retail hardware busi- 
ness. Staple and up-to-date stock. 
Established fifty years On main 
street, city of first class \nnual 
business $300,000, could be in 
creased. May be bought at inven 
tory. which will run about $85,000 
No bonus for good will, which is 
worth considerable Desirable lease 
may be obtained. This opportunity 
offered to close estate \ddress Box 
A-442, care Harpware Ace, New 
York. 








eles 


FOR 
NEXT 


ISSUE 


Form Closes 
Friday Noon 








Business Opportunities 


of Hardware Age 


Broaden 
Your Vision 








The days of sitting in | 
the office continually | 


and simply relying 
upon one’s 
merchandising 
have gone—gone for- 
ever. 


The hard- 


successful 


Mail Y our Ad ware man is the one 
'who keeps his fingers | 


‘on the pulse of the | 


merchandising world. 


In all quarters of the 
country hardware men 
are doing this through 
the medium of Hard- 


THURSDAY’S ware Age. Its pages 


‘are constantly present- 
ing the news of what 
other men are doing, 
and suggesting live 
‘ideas for improvement. 


‘Acquire broadness of 


‘vision. Adopt the 
\policy of studying 
Hardware Age and en- 
courage your workers 
‘to do likewise. You'll 


‘find a big jump in the 


self for | 
ideas | 



























| 


‘efficiency of your or- | 


ganization. 
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DISPLAY ADVERTISING RATES GIVEN ON REQUEST 
Count Seven Words for Keyed Address 


Oe not send original letters of recommendation tn. replyin ing to adverti 
Letters forwarded without charge. 


ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 
Forms close seven days before date of issue. Cash must aceompany all adver- 


solid, minimum 
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inimum 50 word: —y~ 00 


| RATES 
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solid, minimum 


All cagieete, 





All capitals, leaded, 
minimum 26 words.$1.50 
Bach additional word 6c 
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4.The Wide 


Use of 
Files 


Thousands of 
men must use 
hles W e em 
phasize must, be 
cause their work 
demands (files. 

Consider the 
many different 
kinds of work 
that files are used 
for. Think of the 
different sizes of 
files that must be 
used. 

We make small 
Delta Files for 
light work—large 


Delta Files for 
heavy work —in 
between files for 
medium work—a 


size for every re- 
quirement. 

But all these 
files are “Delta” 
so far as Quality 
is concerned. 

Thousands of 
men who use files 


know it — buy 
them — use them 
You might as 
well try to sell 
them — to 
take the lace of 


nails, as to try 
and sell them 
other files to take 
the p 
“Delta.” 


The 
Delta File 
Works 


Philadelphia 


lace of 
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664 W. RANDOLPH ST 
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HRROKERS & SELLING AGENTS FOR 


HARDWARE MANUFACTURE?S:S 


4.0 MILLER, Secretany 


JOHNSON SALES COMPANY. 


GENERAL OFFICES,.O MON BANK BUILDING, PITTS ORCH.PA. 


SAN FRANCISCO OFFICE 
408 WELLS FARGO BLOG 
FM. FRENCH, MeR. 





































pon the cO-Op- 
ration of your- 
elves and the 
anufacturers 
hom we have 
epresented. 


In considera- 
tion of this we 
pledge ourselves 
at all times to 
render you and 
these manufac- 
lwers our most 
‘onscientious 
fort. 





time when we 
can be of better 
service to you. 


Yours truly, 


JOHNSON 
SALES CO. 








Mr. Jobber: 


After eight years of successful selling 
gives us great pleasure to acknowl- 
e and thank you for the courteous 
onsideration you have shown us in our 
with you. 


Would you like to have 


United States? 
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QUOTATION (SUBJECT TO CHANGE WITHOUT noned 
For PRATT FORK & HOE CORP. 


~ Py 
QUOTATION (gUBIECT TO CHANGE WITHOUT NOTICE) 
For RINEK CORDAGE CO. 





6 >. 
QUOTATION (susstCT TO CHANGE WITHOUT monice) 


For WOODWORTH MANUFACTURING CORP, 
NIAGARA FALLS, WN. ¥. 















QUOTATION SUBJECT 1O CHANGE WITHOUT NOTICE) | 


For MINNESOTA MINING & MFG. co. 
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Wumanne ... 
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de Gor eee JOUNSON SALES.OO, Prrrsucrou. P 








Mr. Manutactu re 


| 


high class, experienced salesmen, calling on the hard- 
ware jobbing and automobile supply trade, visiting 
at regular intervals every hardware jobbing city in the 


Our success has very largely depended similar to those illustrated mailed to the trade on 


cards suitable for card 
index filing each time 
there is a change in 
price and followed up 
by the personal solici- 
tations of these six 
men who are on their 
jobs and understand 
them ? 


similar to the one il- 
lustrated mailed you 
each evening from 
different sections of 
the country on each 
prosp®tctive customer 
visited, giving you in- 
formation of value, 
which is followed up 
by competent corre- 
spondents in our gen- 
eral offices ? 


of this character is of- 
fered to one more ag- 
gressive manufacturer. 
Are you looking for 
high class representa- 
tion? Details given on 


request. 


Any of the manu- 
facturers we represent, 
or Union National 


Bank, Pittsburgh, Pa. 


coe 
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ee 





REYNOLDS 
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HARDWARE AGE November 29, 1 
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THE COMPLETE, 
BIG PROFIT LINE 
of QUALITY SCREEN 
CLOTH THAT FITS 


> Four Sun-Rep Epce Bra D 


ALUMINA IS MADE 
SURE-PROOF AGAINST 
RUST BY ELECTRICITY 


After’ weaving, AluminA ‘is 
electrically coated with TEN 
separate, uniform layers of 
pure zinc. In reality this elec- 
tric process makes AluminA’s 
ten-ply, rust-proof weather 
coat a part of the wire, dur- 
able, bendable and long-lived. 


Contrast our electrical coating 
process after weaving with 
hot-dipping before weaving. 
Hot. dipping is a  oftte-coat- 
only * process—it deposits a 
spongy, uneven coat of partly 
impure zinc. Hot dip spelter 
contains impurities—our. elec- 
trical process puts on. pure 
sinc only 


Bending, twisting and scraping 
through weaving machinery, 
the lone spongy hot-dip coat 
often cracks and flakes off, 
leaving bare spots where the 
hungry rust gets in and gnaws 
Our  electrie * rust-proofing 
process, together. with a wealth 
of our own cheap and inex- 
haustible water power that 
keeps production costs down, 
enables us td» give AluminA 
ETTER. LONGER-LIVED 
PROTECTION. 
AluminA’s ten-ply armor grips 
sure and fast, and resists rust 
for years 


Dealers who sell the Reynolds Sun Red Edge line of screen cloth need no 
it is complete. There’s a Reynolds brand for every use—at the right 


and a Big profit for you. 
ALUMINA 


ALUMINA —the leader. Electro-galvanized after weaving with TEN sep 
uniform, bendable coats of pure zinc—a rust-resisting and long-lived wé 
coat. Guaranteed to wear more than twice as long as any “galvanized-befor 
weaving” screen cloth. Made in 12, 14, 16 and 18 mesh—14 to 72 inch wi 


Silver-gray finish. a 

NOXIDE BRONZE ; 
NOXIDE BRONZE—o0% pure copper. There’s nothing better than »Noxiit 
Bronze at any price. It’s the very highest quality possible in screen ¢ 
Furnished in 14, 16 and 18 mesh, 14 to 72 inches wide. Finished in a beatti 
oxidized copper shade—not affected by the severest weather, and will 
indefinitely. 

ALUMI-NAMEL 


ALUMI-NAMEL—twin brother to AluminA. Electro-galvanized after wea ing 
with a TEN-PLY rust-proof armor of pure zinc, but finished in special elast 
black enamel, the kind that does not peel. Longest wearing black cloth m 
Made in 12, 14, 16 and 18 mesh—14 to 72 inches wide. 


SUN-RED EDGE BLACK 


SUN-RED EDGE BLACK —the only black painted screen cloth with a distinetive 
trade-mark selvage. Weather tests prove it will outlast the best black pat 
cloth you can buy elsewhere, and it costs no more. The finish is a ¢ 

pure paint carrying a tough body of Kauri gum—and you know the we 
defying qualities of Kauri gum. Made in 12, 14, 16 and 18 mesh, 14 to 72 0% 
wide. 4 
Reynolds Big Four is the Big profit line. More than that, it’s the repeat-0 
line—users of Sun-Red Edge screen don’t change. They tell others about 
The well-known quality mark—SUN-RED EDGE—is easy to remember, 4 
stands for top-grade quality and long service. é 


Pi 


BIG A coupo! 


Here’s a Suggestion 


Screen the front door 
Reynolds Rust-Proof AluminA—it’s your best 


of your store with 


demonstration We guarantec \lumin.A to 


vear more than twice as 


Reynolds Wire Co. 
138 River Street 
Dixon, Il. 


Send me FREE samples of 
Reynolds Big 4 -the com 


Reynolds Wire Co. Big profit, quality line of Screen 


Quality Cloth since 1893 


vanized-before-weaving”’ scr i cloth 
weather test will prove it | 


Send for samples ise the 


Name 


138 River St., Dixon, Ill. an 


City 














